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Government must stop treating telecom as a luxury, since it has the 
potential to take Pakistan out of its economic woes
Parvez Iftikhar
Despite the government’s recent announcement — which shows that it considers mobile phones 
as luxury items — it is Information Communication Technology (ICT) that has the potential to take 
Pakistan out of its economic woes.

Already, IT exports have shown sustained growth, with an increase of 29% month-on-month and 
24% year-on-year, as per the State Bank of Pakistan’s third quarterly report.

Tens of thousands get jobs in app-based businesses like Careem, Uber, Foodpanda, Bykea, Airlift, 
etc., while tens of thousands of Pakistanis get employed through apps like Rozee.pk. A million 
Pakistanis, according to Payoneer, earn livelihoods by online freelancing. Millions enter the 
banking systems through branchless banking via mobile phones. Scores of tech start-ups get 
launched, while countless businesses improve their overall productivity and efficiency by the use 
of IT tools and applications available in the cloud.

This became possible because of the data (internet) connectivity provided by the telecom 
network. However, we are still far from the type of connectivity that is needed.

According to the Pakistan Telecommunication Authority, 
there are 113 million 3G/4G SIMs in service, in a popula-
tion of 220 million, but that does not mean that 51% of 
people are online, simply because most people have 
multiple SIMs.

Lowering duties/taxes in upcoming
budget could stimulate investments.
Besides getting more people online, the quality and 
speed of the internet also need vast improvements, 
particularly in numerous places outside the large cities 
where people cannot even make use of Zoom for 
learning.

To get the ubiquitous good quality connectivity, Pakistan 
telecom requires heavy — primarily foreign — 
investments. In Pakistan, telecom is entirely owned and 
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operated by the private sector, that is providing services at one of the lowest tariffs in the world.

To invest heavily and improve connectivity despite that, multiple issues have to be addressed by 
the authorities concerned. We look at a few of the top ones, and what their possible remedies 
could be.

Traditionally, microwave radio links have been used to connect the cellphone towers with the 
core network.

However, with an exponential rise in data usage, radios have to be replaced with optic fibre cables 
as the fibres can carry unlimited data. But the task is gigantic, because in Pakistan hardly 10% of 
cellphone towers are connected with optic fibres. Compare this to Thailand’s 90%, Malaysia’s 50%, 
India’s 30%, and Bangladesh’s 27%.

Optic fibres are capital intensive investments typically with slow returns. Thus, the investors look 
for an even more convincing business case.

The government could help by committing to buy fibre-based broadband internet for schools, 
hospitals, and government offices, particularly in smaller cities. This would be a win-win for both 
sides. Additionally, some seed funding could also be provided in the upcoming budget for the 
fiscal year from Public Sector Development Programme (PSDP) or Universal Service Fund (USF).

In laying optic fibres, the biggest obstacle is the Right of Way (RoW). Almost all large owners of 
RoW — the National Highways, Railways, City Developing Authorities, Cantonments, DHAs, etc. — 
charge exorbitant RoW fees.

The government has issued policy directives, etc., but the problem remains particularly in dispute 
resolution. This needs intervention by the highest level as it appears that the IT Ministry — despite 
the enormous increase in its importance — is considered small fry by the large RoW owners.

The spectrum is a limited natural resource, which delivers its economic value only if/when it is 
used. But the amount of spectrum allocated to Pakistan's telecom sector is one of the lowest in 
the world.

A large amount of unallocated/unused spectrum is lying with the government.

The spectrum has been released after long gaps in the years 2004, 2014 and 2021. On top of that, 
unfortunately, the prime objective of releasing spectrum has not been to derive economic 
benefits or develop the country technologically, it has been to collect the maximum amount of 
upfront cash to meet short-term fiscal deficits. 

Some seed funding could also be provided in budget for 2022-23 from 
PSDP or USF.
Thus, the floor prices in the spectrum auctions are fixed high, coupled with harsh commercial 
terms and conditions, like pegging the price to US dollars.

Consequently, the private sector hesitates to buy despite the need for more spectrum.

In the upcoming fiscal year 2022-23, the government could release or auction large chunks of the 
unallocated spectrum — at least twice the total spectrum released thus far — at drastically 
reduced floor prices (let the market determine the value). The commercial terms and conditions 
of the auctions need to be re-visited.

Indeed, the operators should be free to use the spectrum thus allocated for 4G or 5G.

If an operator has some spare spectrum at one location while another at the same location is 
starving for it, they should be able to trade or share the scarce resource. The regulatory 
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 framework enabling this is long-awaited.

The telecom sector in Pakistan is one of the highest taxed in the world, probably because it is still 
considered a luxury.

Some of the taxes are simply unjust, like the 15% advance tax on the use of the internet — as if 
the internet is something like tobacco.

Over 80% of users who have low incomes, who are income tax-exempt, also end up paying this 
advance tax.

As very few countries produce telecom equipment, it is all imported, attracting high import levies, 
topped up by sales taxes etc. Lowering these duties/taxes in the upcoming budget — especially 
for 5G-related equipment and optic fibres — could stimulate investments.

Since 1997, over 80 countries have gone even further; they acceded to World Trade Organisa-
tion’s IT Agreement which obligates countries to abolish import tariffs on ICT goods. Countries like 
the Philippines have experienced high growth and increased exports.

Pakistan was over half a decade late in introducing 3G.

Unfortunately, no one calculated the economic cost of the delay. Let’s not make the same mistake 
in the case of 5G.

Already 70 countries have live 5G networks, according to a report released by the Global System 
for Mobile Communications. We do not need to switch over entirely, but to keep the country 
technologically behind is unfair. We must at least introduce 5G at selected locations early next 
year.

Since the government does not (cannot) provide the extremely vital service of telecommunica-
tions to the citizens, it must encourage, enable and facilitate those who do. And the government 
should please stop treating telecom as a luxury.

Iftikhar provides consulting services on telecom policies and regulations in Asia and Africa. He was 
previously the founding CEO of USF Pakistan and the country-head of Siemens Telecom in Pakistan.
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was born and brought up in the UAE and then, I 
shifted to Karachi for my Bachelors and Masters 
in Business Administration which I completed 

from The IBA in Karachi in 2002. While at IBA it 
would become very clear by the 3rd or 4th year if 
you were a P&G person or a Unilever person, 
especially for marketing majors and it turned out 
that I was the former. I got into their coveted 
internship program and the rest as they say is 
history. Upon successful completion of my 
internship, I got into Engro Fertilizer and was 
promptly shipped out to Dharki, where I soon 
realized that selling fertilizer was not for me. 
Within a month I also managed to get an invite to 
the Shell graduate scheme assessment center and 
was able to get through that as well and was 
employed by Shell, but was quickly shipped off to 
Rawalpindi and placed at a petrol pump on GT 
road Rawat. 2 weeks in I finally got hired as an ABM 
at P&G. All of this happened within 3 months of my graduation back in 2003. 

I then spent 3 great years at P&G where I got a solid schooling in brand management, which I 
don’t think has ever left me and has always stood me in good stead. By the end of the 3rd year, I 
received an offer to go to Dubai and since that was where I was born and bred, it felt like a 
homecoming so I took the plunge and ended up at Henkel, which was a German multi-national 
FMCG. I ended up spending 10 years at this giant European FMCG responsible for Laundry & 
Home Care brands. They were starting up an office in Dubai, UAE and I was the only marketing 
resource working directly with the country GM and our sales representatives in the different Gulf 
countries. Through a lot of hard work and implementing a Blue Ocean strategy, we were able to 
build that business from a one room operation to a 5-floor office eventually combining with the 
Saudi office to become the GCC HQ and later the Cairo office, to become the MENA regional HQ 
for the company. I also got a chance to relocate to Dusseldorf in Germany on an international 
assignment for almost 2 years and experience life as an expat in Europe and later come back to 
Dubai and be responsible for the MENA markets in my assigned category. 

At about this time, the bug to come back to Pakistan had become quite big and bit down real hard 
mainly due to me being the only son and my parents being alone so I decided to move back to 
Karachi in 2016 and indulge in the other itch of mine which was to have my own business and be 
my own boss. A year into that endeavor and it became apparent that nobody pays on time in 
Pakistan and a huge receivables outstanding balance was no way to run a healthy business. 

Round about this time, I got the opportunity to work at Shan foods and since I had never really 
worked for a local iconic brand before, I relished the chance to prove myself here. The next 3 and 
a bit year were a dream as we set about achieving quite a lot in adding to this already great brand. 
The fact that half of Shan’s business comes from outside Pakistan, gave me the opportunity to tap 
my international experience and feed that into the brand. We made some great award-winning 
communication and corrected the brand fundamentals at the back end. Perhaps the most 
satisfying work came on a lesser-known brand of Shan Foods, in their instant noodles’ category, 
Shoop. To take this almost dead brand from a 4% share to 14% in 3 years was an amazingly 
gratifying journey and I am grateful to everyone involved in its turnaround. 
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Tapal started approaching me as I was about to complete my 3 years at Shan Foods, and after a long courtship, I finally agreed to take 
on the new challenge of taking another iconic Pakistani brand forward in April 2021. Having spent a little over a year at Tapal, I must say 
I am enjoying the experience of bringing a fresh take to the commoditized branded tea market.

Disruption is a fancy buzzword that started getting bandied about in the early 2000s and is lately used together with the other overused 
word of “Digital”. For me disruption is simply looking at things from all possible angles, the conceivable ones and then the inconceivable 
ones as well, with the single-minded aim of finding a newer, better way of doing things in order to get a competitive advantage. If 
everyone is selling biryani or tea, how can you sell the same but differently? Can you challenge the route to market? Can you challenge 
the delivery of the product to the consumer in terms of the way it is consumed? Can you change the product format, the packaging 
format? Can you improve the process of making it and aid convenience for the time-poor consumer? Can you affect the value chain 
positively in any way? And so, on and on. Look at the problem from all angles and then be bold enough to take a decision.

Developing people and young professionals in our industry has taken over as my main passion and it is what gets me to work every day. 
It used to be great marketing and being creative, and that is still a close 2nd, but people has definitely taken over. Creating a great 
culture/environment by getting a good group of individuals together and instilling them with the right values, ambition, inspiration and 
learning drives me like nothing else.
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WHAT IS YOUR VISION AND GOAL?
CO-FOUNDER & CEO, XEVEN HEALTH
DR. TAZEEN RIZVI
My vision as a clinician and digital health entrepreneur is to redefine and re-evaluate our relation-
ship with health. We live in a world where healing has become separated from healthcare. We 
have limited the definition of health to the absence of illness or disease, restricting our focus to 
just one side of the well-being equation. Technology-driven healthcare delivery systems can 
empower patients, clinicians, and societies to change how healthcare is understood and 
delivered. This shift can develop health nurturing societies focused on physical & mental well-be-
ing and the spiritual, emotional, and environmental dimensions that affect our health today. 

Despite the recent unprecedented acceleration of digital health technology, we are still faced with 
enormous challenges, including poor access to basic healthcare, lack of trained healthcare 
professionals, increasing health disparities and increasing cost of care. Technology and innova-
tion alone cannot succeed. My goal is to develop, design and implement systems that fit into the 
patient journey and treatment plan, strengthening the existing clinical pathways, emphasizing 
inclusive design, warranting comprehensive patient education and support, empowering and 
mobilizing clinicians and care teams, addressing ethical data management issues, and focusing 
on health care policies to facilitate adoption.

I also want to empower and support other female led startups, especially in STEM, as there is still 
a huge divide in female entrepreneurship.

Disruption for me is challenging the status quo, re-evaluating the current healthcare delivery 
models and striving for better healthcare for all. The future of healthcare is being driven by digital 
transformation, disruption and innovation caused by emerging technologies, and is evolving into 

WHAT IS A DISRUPTION FOR YOU?



a new era where everything is connected to improve healthcare delivery models. 

Digital health, including the use of mobile health apps, telemedicine, and data analytics to improve health systems, has surged during 
the COVID-19 pandemic. What we are seeing in the current healthcare disruption is an expansion of virtual care that runs across the care 
continuum. The new healthcare systems that leverage technology, and digital front door strategy that are offering patients the kind of 
flexibility and convenience they have not experienced before. Technology is allowing patients to reach qualified healthcare professionals 
through virtual platforms, voice and video calling, text, and AI chatbots.

In the first quarter of this year, Pakistani startups have raised USD177 million between January and March alone, and this in itself a great 
indicator of the changing dynamics in the startup landscape. Pakistan has tremendous untapped human resources with diverse skills 
and expertise, but we lack the infrastructure to nurture and support our talent pool. While the trend has been encouraging and we are 
seeing new startups emerging across all industries, many challenges lie ahead.  

I also think that female led startups should be given more focus and support. I recently launched a healthcare company, Xeven Health, 
which is a clinician led start-up that provides services across the healthcare continuum to improve accessibility and awareness through 
innovation and digital communication channels.

Every single day what inspires me to give it my best at work and in 
life is sheer perseverance. Having a “can do” attitude no matter 
how challenging a situation is, that sort of strength only comes 
from ambition and determination.

As an HR professional, I’m a strong advocate of empowering 
others and creating authentic leaders. The 21st century workplace 
doesn’t need more corporate slaves as employees, it needs 
independent, self-motivated, result oriented, change driven 
individuals. So, my aim is always to build the right kind of culture 
and an enabling environment where self-actualized individuals 
can thrive.

 

It is the role of HR to provide people with a positive experience at 
work. This means that the HR not only ensures that people are 
facilitated in performing their tasks and duties but also in excelling 
to live up to their full potential. Without HR systems in place, 
especially with the post pandemic new “workplace culture” that 
involves WFH, FlexiHrs etc., it is integral to use technology not only 
to equip but only to monitor. HR systems and compliance 
mechanisms are crucial to a business for strategic planning and 
informed decision making.
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y journey to AKU or even within IT was not planned! In fact, I only saw my first computer in 
the 1990’s and began using them in the late ‘90’s. The IT boom piqued my curiosity and led 

me to pursue a degree in IT engineering. Strong early career opportunities at top companies such 
as Siemens, Lockheed Martin and Marriott allowed me to better understand the field and 
develop a vision. I was fortunate to go abroad for further studies which led to a job at the UN HQ 
in Copenhagen, and then later to Novo Nordisk, one of the largest companies in Scandinavia. 

It was my desire to eventually return and serve the mountain communities where I grew up. An 
opening for a CIO position at the University of Central Asia (UCA) fulfilled that purpose for me, and 
this eventually led me to the Aga Khan University (AKU), which is a sister institution that is part of 
the larger Aga Khan Development Network (AKDN).

I think that for many people in the world, life without email or What’s App is almost unfathomable, 
but we did not have these things when I was young. Technology has transformed the way that we 
interact with each other as human beings, and the way we engage with services. The fields I am 
most familiar with and able to speak about are education and health, and the power of technolo-
gy to change lives in these fields was best exemplified in responses to the global Covid-19 
pandemic.

I am certain that, with the pace of technological evolution, the concepts that we once believed to 
be science fiction, such as genome editing to ensure the prevention of inherited genetic diseases, 
will all eventually be regular medical treatments – indeed, much of the technology already exists.

 

HOW DO YOU SEE TECHNOLOGY IS CHANGING OUR LIVES?

SHAUKAT ALI KHAN
TELL US ABOUT YOURSELF, HOW DID YOU REACH THERE?

M



The principles of the Aga Khan University, which have been set by our Chancellor, His Highness the Aga Khan. These principles are IQRA 
– Impact, Quality, Relevance and Access. I keep these principles in mind in everything I do.

I think Pakistan is ripe for disruptive startups. We have a talented population, a large diaspora population as well, open and exposed to 
the latest trends, who can make a significant difference with innovative ideas and technologies. Pakistan has lacked dense innovation 
clusters such as Silicon Valley, or access to financing, but within the Aga Khan Development Network we have been advancing such 
initiatives through our Accelerate Prosperity program. This program seeks and attracts potential entrepreneurs with innovative ideas 
who require financing and mentorship to manifest their vision into reality.

As someone who works at a University, I am constantly exposed to bright, talented youth, who I can see are determined to leave their 
mark and make a positive impact in the world. I also see the same with the young talent that joins my division. 

I myself was once a youth from Pakistan and I was fortunate because the institutions I worked for were willing to challenge me and 
develop me. I took this investment and succeeded in the IT field in Denmark, where I worked alongside digital natives who had never 
known life without a computer!

In short, my message is that I see in Pakistan’s youth an immense resource of ambitious talent that has to be cultivated and harnessed 
so that its potential can be fulfilled. In doing so, I have no reservation in believing that they can lead and be effective at a global level. 
However, they need support in terms of education, opportunity, and exposure to world class thinking. We are trying to do this at Aga 
Khan University by hosting lectures by eminent personalities who have significantly influenced the IT field, including Dr. Vint Cert, consid-
ered “the father of the internet”, and Toomas Ilves, the former President of Estonia who transformed his country into a global leader in 
digital governance and cybersecurity. In fact, I encourage everyone to listen to Mr. Ilves’s online lecture.

The ability to work with great colleagues and an organization that is focused on improving lives daily, whether of students, patients, 
faculty or staff. 

There is an old adage from the philosopher Socrates, who said something like “All I know is that I know nothing”. By this he meant that 
anyone with the slightest wisdom must understand that they need to keep learning, because our knowledge is miniscule compared to 
the total amount of knowledge that exists. This is why I continue to seek opportunities to grow and learn from others, including setting 
up forums such as Digital Transformation in Central Asia/ CIO Executive Network or participating in forums such as this CxO forum. It is 
only by working together and learning from one another that we can create a bigger impact.
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Over the years, technology has revolutionized our world and daily lives. Modern technology has 
paved the way for multi-functional devices like the smartwatch and the smartphone. Computers 
are increasingly faster, more portable, and higher-powered than ever before. With all of these 
revolutions, technology has also made our lives easier, faster, better, and more fun.

Technology’s advancements have provided quicker ways to communicate through instant 
messaging apps and social media platforms. Technology has also given us brand new devices in 
recent decades, like smartwatches, tablets, and voice assistant devices. With these devices, we 
can do things like transfer money instantly and make purchases for everything from clothes, food 
delivery, groceries, furniture, and more. Technology has changed how we entertain ourselves, 
meet each other, and consume all types of media. It’s made fun advancements, but it’s also made 
important advancements in safety when it comes to home security and medical devices.

Digital technology has changed what people term as “media.” The influence of new technology on 
media is apparent since a media company isn’t necessarily a news platform anymore. A media 
company is now any company that helps pass information across the globe, including social 
media platforms like Facebook and Twitter.

The amount of active web users globally is now near 3.2 billion people. That is almost half of the 
world’s population. Every day, two million smartphones are sold around the world, and the 
amount of information we share shared on social media networks is phenomenal.

‘Disruption’ or ‘Disruptive Innovation’ in business causes radical shifts in industries by offering 

WHAT IS DISRUPTION FOR YOU?

HOW DO YOU SEE TECHNOLOGY IS CHANGING OUR LIVES?

PRACTICE LEAD - CERM PAKISTAN
HASSAN MUHAMMAD KHAN



offering unique, niche, more affordable, or untapped solutions to old or new problems. Sometimes, disruption upends existing markets; 
other times, it creates entirely new ones.

Disruption can potentially affect every facet of the market landscape, so small businesses and startups alike should understand how 
disruption works, learn from success stories, and be aware of the pros and cons.

Business disruption refers to any innovation within an industry that radically and lastingly changes the way all companies in that industry 
operate.

Disruptive innovation occurs when a new market entrant intentionally targets those overlooked corners of the market by offering a 
design or new business model that is more affordable, convenient, or simpler than the existing offerings. Disruptive businesses, or 
disruptors, successfully challenge industry giants and established businesses with fresh takes on old problems.

Pakistan’s economy has been battered by rising inflation, COVID, supply chain shocks and high energy prices over the last few years. But 
in that world of constant shocks, its booming startup sector is turning out to be a silver lining for the country.

In 2021, 83 startups raised $350m, and so far this year, the sector has already raised $136m.

What’s really important is for the ecosystem to also be building the health overall. The startups and investors preparing for things such 
as how to grow the talent pipeline to meet the needs of these fledgling businesses, or how to improve the policy and regulatory environ-
ment to help them grow. “So while this momentum is exciting, there needs to be strengthening of these pillars in order to create sustain-
ability and longevity and the continuing growth of the startup ecosystem.

In my opinion, COVID-19 was a catalyst for the startup landscape in Pakistan, which saw investments rise from $65m in 2020 to $350m 
in 2021. Extended lockdowns and quarantines provided entrepreneurs the opportunity to create digital products with a human impact.
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A Regional Training Course on Facilitating Trade for Food 
Security was held in Rabat, Morocco, from May 30th to 
June 3rd, 2022. The Food and Agriculture Organization 
(FAO) of the United Nations organized the event.

FAO is a United Nations agency that leads international 
efforts to end hunger. The goal is to achieve universal 
food security, as well as ensure that people have regular 
access to enough high-quality food to live active and 
healthy lives.

Ending hunger and malnutrition by 2030 is a fundamen-
tal goal of the Sustainable Development Goals, and trade 
is one way to achieve it. Global commerce in agricultural 
goods is likely to rise in the future decades as consump-
tion and production patterns continue to develop. While 
trade will have a growing impact on the scope. As well as 
Food security in all parts of the world. However, the 
challenge is to assure food security while also facilitating 
trade.

Mr. Saifullah Khan a member of FAO’s NENA (Near East 
and North Africa) Regional Network of Experts on Agricul-
ture Trade (RNE-AT). The course participants included 
individuals from 15 countries in the NENA region. Mr. Saifullah Khan participated in the above training course as a 
speaker. And conducted interventions on various crucial topics.

He highlighted the significance of Managing Imports in the NENA region. He focused on the imports of food. 
Moreover, his presentation mainly revolved around the Imports of Grains from Major Supply Sources.

Furthermore, he moderated a session on the overview of Food Security in the NENA region. In addition, he put 
emphasis to focus on import and drew attention to the vulnerabilities of the import sector.

Mr. Saifullah Khan developed an issue paper on “Ensuring Food Security Through Use of Big Data & Analytics." 
Additionally, during the meeting of RNE-AT, a presentation was delivered on the issue paper. Where he shed light on 
the transformation of food security with the help of data and analytics.

 

About the Speaker

Mr. Saifullah Khan is a member of CxO 
Global Forum. Moreover, he is the Managing 
Partner at S.U.Khan Associates Corporate & 
Legal Consultants - Pakistan. Along with 
being a Partner at Bizilance Consultants - 
Dubai.

https://cxonews.live/regional-training-cours
e-on-facilitating-trade-for-food-security-orga
nized-by-the-united-nations/ 
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Sangfor Technologies Pakistan inked a Memorandum of Understanding (MoU) EFULife to build a private cloud.

According to the official statement released, Sangfor technologies said that due to the convergence of computing, 
storage, networking & security Sangfor HCI will be able to provide EFU Life with a one-stop SDDC to build a private 
cloud.

Sangfor Technologies is a leading global vendor of IT infrastructure solutions, specializing in Cloud Computing & 
Network Security with a wide range of products & services.

The tech company is a leading global vendor of IT infrastructure solutions, specializing in Cloud Computing & 
Network Security with a wide range of products & services including Hyper-Converged Infrastructure, Virtual 
Desktop Infrastructure, Next-Generation Firewall, Internet Access Management, Endpoint Protection, Ransomware 
Protection, Managed Detection and Response, WAN Optimization, SD-WAN, and many others.

“We are proud to announce that #Sangfor signed 
one of the largest #HCI deals with #EFULife, a 
leading life & takaful insurance company. Thanks 
to the convergence of compute, storage, network-
ing & security, Sangfor HCI provides #EFULife with 
a 1-stop #SDDC to build a #privatecloud.” 

EFU Life is a leading life & takaful insurance compa-
ny which has enabled people to provide top-notch 
services and offerings to customers and their loved 
ones.

EFU Life Assurance and JS Bank have joined hands 
and reached new heights by launching innovative 
offerings to each other.

https://cxonews.live/sangfor-technologies-pakistan-inks-an-mou-with-efu-life/ 
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PayPal Holdings, Inc. is an American multinational financial technology company operating an online payments 
system in the majority of countries that supports online money transfers and serves as an electronic alternative to 
traditional paper methods such as checks and money orders.

As PayPal is now including cryptocurrency transfers to external wallets including popular digital currencies like 
Bitcoin.

PayPal Holdings, Inc. said it will now allow users to transfer cryptocurrencies including bitcoin to external wallets, 
nearly two years after the fintech giant opened up its platform to digital currencies.

The feature will be available to select US users starting on Tuesday. And it will be rolled out to all eligible US custom-
ers in the coming months. The San Jose, California-based company said.

PayPal started allowing customers to buy, sell and hold bitcoin, Ethereum, bitcoin cash, and litecoin in October 2020. 
But users had no authorization to move crypto holdings off its platform earlier.

Users had been requesting the new feature since the company permitted buying and selling of crypto, PayPal said. 
Shares of the company were up 0.3% at $87.08.

Since last year, the crypto market has seen a surge of investor interest with large venture investors, celebrities, and 
blue-chip companies doubling down on crypto investments. However, the prices of such currencies have remained 
volatile, dimming their appeal as a hedge against inflation.

https://cxonews.live/paypal-allows-cryptocurrency-transfers-to-external-wallets/
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In a major win for Pakistan, a Karachi-based agritech 
startup called Farmdar raised $1.3 million in seed 
funding. This is welcoming news as such startups can 
help revolutionize Pakistan’s agricultural sector.

Farmdar uses deep-tech with high-res, multi-band 
satellite imagery to create actionable data for farmers 
and corporates. This data has a direct result on the 
efficiency and profitability of farmers and corporates.

The round has been led by Indus Valley Capital with 
participation by strategic investors from Pakistan, the Middle East, and the US, including Deosai Ventures, Tricap 
Investments, United Distributors Pakistan Limited, and The Community Fund VC, LMKR, and K2 Global Ventures.

Launched in 2021 by childhood friends Muhammed Bukhari, Muzaffar Manghi, and Ibrahim Bokhari who himself is 
a third-generation large farmer, the Farmdar journey began when the founders started exporting produce and 
discovered that Pakistani produce was considered low quality in the UK and UAE markets. The founders vowed to do 
something about it.

“We looked at supply chain improvements first, like a cold chain, which allowed us to extend shelf life but our underly-
ing quality was still poor. We then tried remote sensing and precision agriculture technology and it created a 
step-change in quality and yield whilst reducing our input costs” said Ibrahim.

“Pakistan is amongst the top 10 producers in the world for essential crops such as sugarcane, wheat, and rice, yet in 
terms of yield, we rank 50th or below. It’s a massive yield gap.

Farmdar is in a unique position to help increase yield and quality while reducing farming costs and minimizing waste.

Pakistan is on its way to being a regional and global agricultural leader. The starting point for agricultural excellence 
is data and insight that can be actioned upon, accurately and quickly. That’s where Farmdar comes in.” quotes 
Manghi.

In light of a rapidly growing global population, the agritech’s vision is to create a food-secure world and empower 
farmers in Pakistan with technology to gain control over their produce and its true value. Inherently, there is a 
human impact, and to that end, many data points for individual farmers will be free of cost, as is registration on the 
Farmdar web app.

Corporate farms, food processors, food companies, and mills requiring more elaborate data and insight will be 
engaged with bespoke solutions and subscriptions.

Farmdar’s data also helps reduce the impact of agricultural activity on climate change. Along with the virtue of yield 
increase with waste and input reduction. Farmdar is the only agritech in Pakistan to be a part of the Greentech 
Alliance.

“Simply using more land to grow more food isn’t the solution, it’s devastating for climate change” quotes 
Muhammed. “Farmdar uses artificial intelligence to create data. It helps optimize crop productivity by increasing 
yield, reducing harvest loss and input costs, and monitoring diseases.

We knew that this data was of immense value. But it was a surprise to see the widespread appetite for data. Eventual-
ly both on the individual farmer and the corporate side. Accurate data at scale doesn’t really exist in Pakistan”.

Farmdar uses technology with remote sensing through satellites. As a result, it makes their growth scalable and 
aligns with vision to solve a global problem of agricultural sustainability. The funding will enable Farmdar to scale 
rapidly across Pakistan, hire and develop the very best tech talent. But also apply use cases from Pakistan in foreign 
markets. Such as Thailand, Turkey, Bangladesh, Malaysia, Philippines, and across the Middle East.

https://cxonews.live/pakistani-agritech-startup-farmdar-raises-1-3-million/ 
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Pakistan’s leading software company CodeLabs Pvt Limited has signed an MoU with Optix Fiber Pakistan to enhance 
its end-to-end IT Infrastructure.

This partnership will Optix Fiber to get a full-scale software solution for their billing, inventory, and customer manage-
ment operations.

CodeLabs Pvt. Limited is a premier software development company that believes in creating IT solutions that open 
digital avenues for businesses.

“We are excited about this partnership with Optix Pakistan; associating with them is valuable as we help them 
transform their operational excellence to achieve customer satisfaction,” said Asif Zia, Chief Executive Officer, 
CodeLabs Inc.

This partnership can also be considered a mutual platform where both partners can have best-in-class solutions and 
encourage the growth and development of better operations. Our services will upgrade both the companies’ values 
and capabilities.

Optix introduced multi-play services with cutting-edge fiber to the home (FTTH). It has stabilized the standard of 
delivering full-scale connection that increases internet requirements.

Furthermore, their ultra-modern products such as broadband, Xtream TV, Xtream TV App, and Optix Phone also set 
remarkable grounds for entertainment and networking. Optix has been powering more than 7 cities in Pakistan and 
has its next-generation superfast fiber available in the major cities of Pakistan.

Speaking on the occassion, the CEO of Optix Fibre, Gohar Qamar, said, “We are delighted to step into the long-term 
collaboration with CodeLabs and make them our preferred technology partner of choice to help us elevate our 
systems and processes.”

He furhter added, “This partnership will lead us to make our commitment strong in providing robust and efficient 
solutions to customers around the country. We look ahead to this partnership on behalf of my team and extend my 
gratitude to CodeLabs for shaking hands with us.”

https://cxonews.live/codelabs-inks-an-mou-with-optix-pakistan-as-their-strategic-technology-partner/ 
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A Memorandum of Understanding (MoU) was signed between Pakistan Single Window (PSW), Trade Foresight (TF), 
and Trioca Ventures Private Limited (TVPL) to collaborate on the trader and other stakeholder training and capacity 
building.

This will allow merchants and stakeholders to utilize the single-window system and make use of its various capabili-
ties. The collaboration also aims to provide training and technical skills to various groups of Pakistan Single Window 
users. Including Pakistan’s traders, government officials, businesses, entrepreneurs, and micro, small, and 
medium-sized enterprises (MSMEs), with a particular emphasis on women-led ventures. And to connect more 
Pakistani businesses to the international supply chain.

PSW and TF agreed to collaborate on creating, implementing, and delivering training programs utilizing blended 
learning approaches. TVPL will assist in designing and monitoring the program’s key performance indicators. As well 
as communicating any shortcomings or deviations in program execution as soon as possible.

The MoU is the PSW’s first partnership with a private sector business. It is intended to broaden the PSW’s reach for 
training. As well as capacity-building efforts to a diverse range of stakeholders across many locations. It expands on 
the PSW leadership’s aim of using the private sector’s experience and resources to provide better service to custom-
ers.

Syed Aftab Haider, CEO of PSW stated, “We are excited to enter into our first collaboration agreement with any 
private sector organization.” In addition, PSW has always believed in a public-private partnership to maximize PSW’s 
service to the general public. And we hope that this MoU will open the way for a deeper, more meaningful interaction 
with additional stakeholders.”

Furthermore, the Pakistan Single Window is also considering creating a trade knowledge management platform. To 
provide interactive learning modules, certificates, and approved programs for trainers. And other PSW users who 
wish to get a better grasp of trade-related topics.

This would be in addition to the PSW Trade Information Portal of Pakistan (TIPP).  Which gives a single point of access 
to all import, export, and transit-related information,” he stated.

“Encouraged by the success of TIPP, we want to take it a step further and provide all trade-related training courses, 
certificates. And other knowledge goods on the PSW platform for the benefit of all stakeholders,” Haider said.

“We are proud to be the first private firm supporting the introduction of PSW and TIPP across Pakistan,” said Dr. 
Ehsan of Trade Foresight. Initiatives like this would benefit the whole Trade Ecosystem. By lowering the complexity 
and time of trade execution while also maintaining process transparency.”

https://cxonews.live/pakistan-single-window-establishes-agreements-for-technical-education-and-training/ 
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Cutting down on the use of anesthetic gases that are used to keep the patients unconscious during surgery by 80 
percent along with decarbonizing processes and buildings, investing in clean energy, telemedicine, and home 
healthcare are some of the major steps that can help Aga Khan University (AKU) to be the first institution of higher 
education in East Africa and Pakistan to become carbon neutral by 2030, officials said Saturday.

“Emissions from the healthcare systems account for 4.4% of the global net emissions; if health systems were a 
country, they would have a carbon footprint analogous to the fifth-largest emitter on the planet. At AKU, we are 
planning to achieve carbon neutrality in the next eight years by taking drastic measures, which include ending our 
dependence on anesthetic gases, which also contribute to anthropogenic climate change,” said AKU President Dr. 
Sulaiman Shahabuddin in an exclusive interview with The News.

Dr. Shahabuddin, who holds a Doctor of Health Administration degree from the Central Michigan University, USA, 
and also served as regional CEO of the Aga Khan Health Services in East Africa; believes that the first step to reducing 
greenhouse gas emissions is to measure all emissions resulting from an organization’s activities.

Citing various studies published in the reputed scientific journals, the AKU president explained that during their use 
making patients unconscious for surgery, anesthetic gases are expelled into the atmosphere, where they contribute 
to anthropogenic climate change. According to a study published in The Lancet, the use of anesthetic gases like 
desflurane or sevoflurane from a modern anesthetic machine for an hour is the same as 230 or 30 miles traveled in 
a modern car, respectively.

Instead of using these ‘environment unfriendly gases’, he said, efforts were underway to switch to intravenous 
anesthetics as in the last few decades, there has been a significant increase in the use of intravenous agents for 
sedation and general anesthesia among anesthesia providers.

“At AKU, we have detailed and comprehensive data from all our facilities and our supply chain. Which guides us to 
start addressing our emissions hotspots towards reaching net zero emissions by 2030,” he said.

He added the second step is to invest in clean energy. AKU seeks to power a significant portion of its energy needs 
through renewable energy sources, starting with solar. Which they have initiated at their Stadium Road campus in 
Karachi and at the French Medical Institute for Mothers and Children in Kabul.

According to him, the third step to achieving the goal of carbon neutrality is to upgrade energy-intensive equipment. 
(with lower energy-intensive options); such as inverter-driven ACs and LED lights, but also larger machinery.

“The fourth step is to decarbonize buildings and processes. Which takes some investment into the building façade, 
insulated windows, and sensors. The last but critically important step throughout this journey is to work with all 
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stakeholders on practice and behavior changes. This can include efficient and effective use of equipment, but also 
green anesthesia and fleet management.”

Terming the ban on entry of cars and other vehicles inside the varsity and hospital campus as ‘impossible’, he said 
there were some other ways to become carbon neutral, for instance planting more trees at and around the campus-
es, adding that one of the principles of the environment and climate work across the Aga Khan Development 
Network (AKDN) is to lead by example.

“This means, we share our learnings widely and encourage stakeholders to be more conscious of their impact on the 
environment – and that includes all those people who come through our campuses. We have a huge opportunity to 
educate as we share our journey. And it shows that reducing our impact on the environment is possible,” he 
observed.

To a query regarding hospital waste disposal, he said emissions from waste result in at least 3 percent of AKU’s 
operational emissions footprint from the incineration of clinical (biohazardous) waste, municipal landfills for general 
waste, and recycling (through energy use) of relevant materials.

“Active waste management starts with reducing waste. We have decided to address the issue of single-use plastics 
by significantly reducing plastic water bottles, leading already to a 77% reduction of these, or nearly 1 million bottles 
per year,” he claimed.

Dr. Shahabuddin further said, AKU Hospital in Karachi initiated a pilot waste management in June 2021. In which 
centralized wheeler bins were available in the wards. Into which frontline hospital staff would dispose of hazardous 
wastes. “It led to a 25% reduction of waste for incineration in the pilot ward. The project is now being extended more 
widely”.

When asked what they were doing to increase awareness of the impacts of climate change. He said: “Being an AKDN 
agency, AKU gets guidance by the AKDN Environment and Climate Commitment. That mandates climate action but 
also invests in climate education.

Many AKU institutes and professors have already engaged in research, publication, and education on environmental 
and climate-related topics. And this will continue and increase. “We are sharing our learning widely, not just via 
academic publications. But also, by encouraging our suppliers to start their sustainability journeys. For example, by 
working with governments toward sustainable change.

https://cxonews.live/aku-will-become-carbon-neutral-by-2030/ 
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Hilal Foods (Pvt) Ltd., one of Pakistan’s leading FMCG companies in the value-added food industry is now live on SAP 
WMS implemented by CERM Business Solutions Pvt. Ltd.

CERM’s technology services section seeks to help customers move faster toward the future by providing the most 
relevant and business-specific solutions. CERM Pakistan Technology has introduced SAP WMS to better offer 
organizations to have a better grasp of future business trends, and it is striving to transform more firms into valued 
clients.

The SAP Warehouse Management System (WMS) provides customizable, automated assistance for all product 
movements and stock management in your warehouse complex. Similarly, the system efficiently executes the 
scheduling and processing of all logistical procedures within the warehouse. 

With cutting-edge production facilities, innovation and excellence are the success drivers of the brands. Hence, 
through innovation and excellence, Hilal Pvt. Ltd. aspires to become the preferred choice in high-quality branded 
food products. In addition, The SAP WMS is contributing greatly to its digital transformation journey.

Furthermore, Hilal Pvt Ltd. along with CERM Business Solution Pvt. Ltd. achieved this marvelous milestone in record 
time.

Moreover, Special contributions are made by Faisal Munshi Muhammad Irfan Umair Shabbir Junaid Ali Saleem 
Sattar. And the entire team from Hilal Foods for this digital initiative.

Nevertheless, the consulting team from CERM Business Solutions Pvt. Ltd. performed marvelously in this 
movement.Sharyer A. Majid Sarfaraz Wajahat Bukhari Masroor Afzal Aizaz Khowaja

https://cxonews.live/hilal-pvt-ltd-goes-live-on-sap-wms/ 
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Tapal is dedicated to promoting the entrepreneurial spirit and 
believes the key to progress is in boldly embracing change and 
fearlessly introducing novel concepts.

Evolving from a chai shop to Pakistan’s largest 
selling tea. Tapal tea remains true to its heritage 
and is not just a tea brand. As Pakistan’s largest 
tea company, Tapal Tea commits to leveraging its 
deep understanding of Pakistani consumers. To 
bring new offerings to market.

With the rise of technology, Tapal tea continues to set it 
footprints in the digital world. Moreover, it is promoting the 
entrepreneurial spirit with dedication. As a result, it believes 
the key to progress is in boldly embracing change and fearless-
ly introducing novel concepts.

Recenlty, Tapal Tea (Pvt.) Ltd.  has initiated another chapter of 
its success in the industry.Pakistan Digital Awards 2022 
bestowed Tapal tea with the three prestigious awards. 
Moreover, it received recognition for the amazing work to keep 
tea relevant with the young audience on digital platforms.

Furthermore, the three big awards at the Pakistan Digital 
Awards were for the for:

The best content on green tea, best web series ‘justmarried’ . 
And best campaign on Instagram for Danedar’s compatibilitea 
filter.

Great work was done by the Danedar’s team Sameer Ali Tarab 
Majaz Iman Afridi Syed Usman Naqvi Muhammad Tauheed 
Dyer and their digital partners Teeli (A Dawn Media Group 
Company) and Digitz Digitas. 

https://cxonews.live/tapal-tea-wins-3-awards-at-the-paki-
stan-digital-awards-2022/  

PayFast and TWYLA Technology are collaborating to launch 
PAY2M, a fintech company that will provide a suite of sophisti-
cated digital payment services

PayFast, a Premier Systems group firm with a PSP commercial 
license from the State Bank of Pakistan for e-payment gateway 
services, has partnered with Qatar-based TWYLA Technology, 
which is owned by the Qatar Royal Family’s honored H.E Sheikh 
Hamad Bin Suhaim Al Thani.

PayFast and TWYLA Technology are collaborating to launch 
PAY2M, a fintech company that will provide a suite of sophisti-
cated digital payment services, allowing companies in the 
MENA area to effortlessly integrate and accept online and 
in-store digital payments.

These include an e-commerce payment gateway that is dynam-
ic, an e-wallet, and e-invoice/billing systems.

Furthermore, the firm is willing to assist soft POS via its cooper-
ation with one of the world’s most known payment schemes. In 
order to increase creative digital payment acceptance for a 
variety of organizations, particularly SMEs.

PAY2M will begin operations in Qatar, which has a $4 billion 
e-commerce sector. Before expanding into the lucrative MENA 
region, which has a $278 billion digital transaction volume. To 
that end, PAY2M intends to subsequently expand into the 
Kingdom of Saudi Arabia and Egypt.

The partnership demonstrates PayFast’s market understand-
ing, experience, and technological skills. It is a significant 
milestone in the start-regional up’s expansion through PAY2M. 
Which recently obtained a state grant from its government for 
successfully completing the Qatar Development Bank (QDB) 
accelerator program.

PAY2M has also obtained an in-principle license from Qatar 
Central Bank and completed the MVP for Payment Gateway 
Solutions. As it nears commercialization, it is currently undergo-
ing full sandboxing.

https://cxonews.live/pay2m-payfast-expands-into-the-mena-re-
gion-via-a-joint-venture-with-twyla-technologies/ 
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The Ignite National Technology Fund is organizing Google’s flagship event for the gaming industry for the first time 
in the country.

The Ignite National Technology Fund is organizing Google’s flagship event for the gaming industry for the first time 
in the country.

The event, called ‘Think Games Pakistan 2022’, will take place on 21 and 22 June 2022.

According to Ignite, game developers, gaming studios, investors, and gaming enthusiasts who are looking to create, 
grow and monetize games can participate in the event.

Ignite has announced that this free online event is open to developers, gaming studios, investors, and gaming 
enthusiasts searching for ways to grow their gaming business.

Participants will learn how they can win Google cross-product solutions, and how Google can support their game’s 
lifecycle from ideation to creation to expansion.

Furthermore, experts will share the latest trends, practical tips, and expert insights related to the gaming industry 
during different sessions of the online event.

The event has three levels that are designed for the participants. Levels 1 and 2 will take place on 21 June.

Level 1 will focus on learning and understanding and will help the participants discover how to capture the world of 
opportunity.

Level 2 is designed to create and connect. In it, participants will share their visions and will reach gamers from all over 
the world.

Level 3 has been designed to grow and scale, in which the participants will learn how to expand with businesses with 
the help of Google’s global presence and reach.

Ignite stated that the event will boost Pakistan’s gaming industry and will play an important role in training our youth.

With youth capacity building in the gaming industry, Ignite’s focus is on building a Center of Excellence in Karachi.

https://cxonews.live/pakistan-to-host-google-flagship-gaming-event/

PAKISTAN TO HOST GOOGLE FLAGSHIP GAMING EVENT



Pakistan’s largest digital bank, Mobilink Microfinance Bank Limited (MMBL) has partnered with DIGIT. Which is a 
leading technology brand of Swift Biz Solutions Pvt. Ltd. in Pakistan, to bolster Pakistan’s digital and financial ecosys-
tem. Under this strategic partnership, MMBL will accelerate digital inclusion by enabling its deposit account custom-
ers to purchase DIGIT smartphones (Glory1, Play1 & Energy) at an affordable and subsidized price from selected 
MMBL branches.

Ghazanfar Azzam, President & CEO of MMBL, and Abdul Rehman Mahmood, Founder & CEO of DIGIT signed the 
partnership agreement, in presence of senior officials from both organizations. Through this alliance, as a result, 
MMBL will allow new and existing deposit account customers to perform daily transactions. (Such as fund transfers, 
utility bill payments, mobile top-ups, and other services via the preinstalled DOST APP in the Digit 4G smartphone or 
by using the DOST USSD code i.e. *8792#).

Sharing his thoughts at the signing ceremony, Ghazanfar Azzam, President & CEO of MMBL said: “As a market leader 
in digital banking, we continue to focus on introducing customer-centric digital financial solutions for bridging the 
digital divide and promoting financial inclusion across the nation. Our collaboration between MMBL and DIGIT will 
not only make digital banking accessible to our customers only. But it will also supplement the deployment of 
customized financial products and services on smartphones. (As well as smart-enabled feature phones).”

On the occasion, Abdul Rehman Mahmood, Founder & CEO of DIGIT, said, “Currently, a large segment of Pakistan’s 
population is lacking the opportunity to join the global digital revolution and financial inclusion. We are feeling 
pleasing to partner with Mobilink Microfinance Bank for this strategic partnership. DIGIT is a ‘Made in Pakistan’ brand 
for the people of Pakistan. And innovation with affordability is the key to success for us. We have introduced the first 
of its kind affordable Touch and Type Smartphone (DIGIT Energy) for the masses. Above all, we are also planning to 
introduce Buy Now, Pay Later for our phones. Our partnership with MMBL will help in bringing banking facilities to 
customers in every corner of the country.”

Deposit account customers interested in purchasing the DIGIT smartphones will be required to fill out a form. The 
handset will then be delivered to the mentioned postal address via Cash on Delivery (COD).Customers can also visit 
the nearest DIGIT retailer shop for buying phones. Moreover, for registering any complaints, customers can call the 
UAN at 0304-111-4123, which will resolve within 24 hours.

MMBL has ensured continued top-line growth in the digital banking sector. Through its strategic partnerships, MMBL 
is on its way to banking the underserved and unserved customers with innovative digital financial solutions.

Most importantly, Bank’s unwavering commitment to fostering digital inclusivity. In conclusion, MMBL is continuous-
ly exploring new avenues to improve its portfolio that uniquely serves its customers’ growing financial needs.

https://cxonews.live/mmbl-and-digit-4g-strategic-partnership/ 
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Aga Khan University organized “Digital Transformation of Estonia” in collaboration with CxO Global Forum & Universi-
ty of Central Asia

On Monday, May 30th, AKU’s Chief Information Officer, Shaukat Ali Khan, had the pleasure of hosting a special 
lecture by Toomas Hendrik Ilves, former President of Estonia (2006 – 2016). Mr. Ilves is famous for implementing 
bold and innovative policies that led to Estonia becoming a global leader in digital governance, especially in the areas 
of voting, banking, healthcare, transportation, and education.

Following his presidency, Ilves has actively worked to advance understanding of how technology can be used to 
improve lives and create a safer world. He co-chairs the Global Future Council on Blockchain Technology, which 
examines how blockchain technology can be used to enhance cybersecurity, and recently advised the World Health 
Organization on technological solutions to address the Covid-19 pandemic.

While Mr. Ilves delivered the lecture remotely, prominent CIOs from other leading companies in Pakistan participat-
ed from the Aga Khan University Hospital’s (AKUH’s) new Princess Zahra Pavilion as special guests.

The attending CIOs included: Ijlal Jafri, Martin Dow; Waseem Rasheed, Tapal Tea; Asad Bukhari, Pakistan Internation-
al Airlines; Shahid Saeed, National Foods; and Atif Najam, Gatron.

During his lecture, Mr. Ilves shared his experiences spearheading Estonia’s Digital Transformation. He built on his 
familiarity with coding to explore innovative solutions to overcome a highly inefficient bureaucracy.

Using the example of registering a birth in Estonia, he described a colleague’s frustration at having to manually apply 
to numerous individual departments to register the birth of a child, a process that took weeks and involved 
significant frustration.

Digitization meant that as soon as a child was born, the hospital would enter it into the system, after which it would 
instantaneously be shared with every other relevant department so records would automatically be updated, 
expediting the entire process with no involvement from the parent.

This ethos to simplify the citizen experience has continued, to the point that even to file taxes, citizens usually just 
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verify forms readily filled by the government. It is a process that is usually very involved in most countries takes mere minutes today for 
most Estonians.

Mr. Ilves emphasized the IT talent existing in Pakistan, highlighting that there were many brilliant Pakistanis working in Estonia’s IT sector. 
He also suggested building proprietary government systems. And he shared that many of Estonia’s systems are open source. Because 
these are free to share for the benefit of other nations.

The session drew many interesting questions from the audience. Questions came as to how a nation with low GDP per capita and limited 
exposure to computers managed to digitize. And Mr. Ilves shared Estonia’s solution of creating computer centers for the public to come 
and utilize the machines with assistance. So they could engage with the new digital governance systems.

He also indicated that the focus of digitization must be on the citizens. And what makes their lives easier, despite how tempting it is to 
initially pursue projects that make things easier for the government. As people notice and feel the benefits of digitization. As a result, 
there is a ‘halo effect’ that leads to greater adoption of other related digital services.

Most importantly, extolling the virtues and necessity of digitization, Mr. Ilves highlighted that Estonia only 30 years ago was a newly 
independent country with high levels of poverty and corruption. Today, it has a reputation as a digital leader with the most unicorns. 
(companies valued above US$ 1 billion) per capita in Europe. And the 6th lowest corruption level in the world, a startling achievement.

Likewise, it is a transformation journey upon which any country can embark if the willingness exists. AKU is on its own transformation 
journey. As it implements a globally leading Electronic Health Records (EHR) system across its hospitals. The purpose is to enhance the 
patient experience, care quality, and research capability.

In conclusion, AKU’s CIO, Shaukat Ali Khan, thanked Mr. Ilves for sharing his wisdom and experience with the audience. And he 
expressed his gratitude to all the participants. As well as the University of Central Asia (UCA) and the CxO Global Forum, for helping make 
the event possible.

https://cxonews.live/aku-organized-digital-transformation-of-estonia-in-collaboration-with-cxo-global-forum-uca/ 
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Four Pakistani entrepreneurs became the reason of pride for the entire country as they made their way to the 
Forbes ‘30 Under 30’ Asia list for 2022.

The business magazine Forbes features Zain Ahmed, Dur-e-Aziz Amna, Muhammad Saad, and Shawana Shah. They 
have been selected for their contributions in the fields of e-commerce, enterprise technology, and others. Likewise, 
the entrepreneurs have featured in the categories of art and style, industry and manufacturing, media and market-
ing, and social impact, respectively.

According to Forbes, over 4,000 candidates applied to be on this year’s list, of which 300 young game-changers got 
recognition across numerous fields.

Zain Ahmad got his place in Forbes in the category of art, style, food, and drink. Muhammad Saad featured in the 
category of industry and manufacturing. Dur-e-Aziz Amna featured in the category of media, marketing, and advertis-
ing, while Shawana Shah made a name for herself in the category of social impact.

Zain Ahmad is a co-founder of Rastah. 
It is a Lahore-based Pakistani 
streetwear brand. The brand, accord-
ing to Forbes, was launched in 2018 
and it features “champions sustainable 
and artisanal designs, with items being 
designed, sourced and produced by 
local artisans in limited quantities in 
Pakistan.”

Therefore, Rastah’s clothes have been 
spotted being worn by Bollywood 
producer Karan Johar, rapper French 
Montana, and Oscar-winning actor Riz Ahmed, besides being featured in Vogue.

Over 4,000 candidates applied to be on this year’s Forbes list. And as a result, 300 young game-changers got recogni-
tion across numerous fields

Dur-e-Aziz Amna is a Pakistani-born Yale graduate. Her writings got inspiration from her cross-cultural experiences 
in South Asia and the US. Her debut novel, American Fever, tells the coming-of-age story of a Pakistani Muslim girl in 
rural Oregon. Amna is an award-winning author who has written for Dawn, Al Jazeera, Financial Times, and New York 
Times.

Muhammad Saad is the co-founder of BridgeLinx. It’s a Lahore-based startup that helps manufacturers and export-
ers in Pakistan. It moves goods more efficiently by connecting them with truckers and private fleets through a 
marketplace. It also provides technology solutions to ensure document validation, timely pickups, and cargo safety.

BridgeLinx raised $10 million in the largest seed round in Pakistan. It is led by Harry Stebbings’ 20 VC, Buckley 
Ventures, and Indus Valley Capital in September 2020. In conclusion, it was just nine months after its launch.

Meanwhile, Shawana Shah made her place in Forbes for her social impact work on gender equality. She is the 
co-founder of Da Hawwa Lur. It is a platform that provides political, social, and economic support to girls, women, 
and transgender persons in Pakistan.

Besides this, Shah has launched several feminist movements certainly. And she became the first Asian to win the 
Muhammad Ali Humanitarian Award in 2016. Moreover, she later got selection to join the UN Women’s Beijing+25 
Youth Task Force in 2019.

In short, these young entrepreneurs have made the nation proud certainly.

https://cxonews.live/forbes-features-4-pakistani-entrepreneurs/ 
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Low-code is taking over traditional software development. S4 Digital’s low-code is based on Mendix. S4Digital is an independent Global 
Business & Technology Consulting company that focuses on Smart Sourcing, Software Solutions, and Program Management. They bring 
together talented people and best-in-breed technological solutions to accelerate and enable successful Digital Transformation across 
complex business and technological landscapes.

Keeping its vision alive, S4Digital is always taking initiatives to ignite change with the help of innovation and information technology. 
S4Digital is enabling digital transformation. And now they are going to take an initiative in Pakistan, which make digital transformation 
more accessible. S4Digital is going to start a low-code practice in Pakistan.

Low code has erupted in the past few years and has a strong dominance over the software industry. Businesses have increased their 
adoption of low code applications to build applications faster, improve their competitive edge, and continue the process of integrating 
digital technologies to transform a business.

Low-code is an industry that is taking over traditional software development. Gartner recently released a report, which states that low 
code was a $13 billion industry in 2021. It is gradually growing fast with time.

Low-Code Development Technologies Revenue (Millions of U.S. Dollars)

*Other LCD technologies include rapid mobile app development (RMAD) tools and rapid application development (RAD) tools. Low-code is the 
evolution of RAD to cloud and SaaS models. Note that Gartner defines a no-code application platform as an LCAP that only requires text entry 
for formulae or simple expressions. The LCAP market, therefore, includes no-code platforms. Furthermore, “no-code” is not a sufficient criterion 
for tasks like citizen development. As many complex tooling configuration tasks are no code but still require specialist skills. Columns may not 
add to totals shown because of rounding.  (Source: Gartner (February 2021)

Low-code is taking over traditional software development. S4 Digital’s low-case is based on Mendix.

For this purpose, they are hiring fresh graduates. They are also running their on-campus recruitment drive with several top-ranked 
universities in Pakistan which will play an important role in identifying the real young talent of Pakistan.

As for the process, they will be part of a four-week 
Bootcamp for all the members. This camp will be fully 
funded by S4Digital.  The participants will also get certifica-
tions, all the costs will be covered by S4Digital.

In conclusion, we hope to witness this game-changer 
initiative playing a vital role in the digital transformation of 
Pakistan.

https://cxonews.live/s4digital-launches-low-code-practice/ 
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S4DIGITAL LAUNCHES LOW-CODE PRACTICE IN
PAKISTAN, INDIA & BRAZIL

2019 2020 2021

Low-Code Application Platforms (LCAP)

Intelligent Business Process Management Suites

Multi experience Development Platforms (MDXP)

Robotic Process Automation (RPA)

Citizen Automation and Development Platform (CADP)

Other Low-Code Development (LCD) Technologies*

Overall

5,751.63,473.5 4,448.2

2,891.62,509.7 2,694.9

2,326.91,583.5 1,931.0

2,187.41,184.5 1,686.0

579.5341.8 438.7

87.359.6 73.4

13,824.29,152.6 11,272.2



Technology defines our Future by changing lifestyles and establishing new norms! CxO 
launches its first online HealthTech Summit-2022. 

CxO Global Forum is an emerging knowledge-sharing platform designed to bring together global thought leaders 
and empower them to create a global impact in the areas of Technology, Disruption, Transformation & Innovation. 
We believe that change can best be achieved by bringing together thought leaders from all walks of life to contribute 
to our ever-expanding knowledge economy.

The global shift from an agrarian and industrial economy to a knowledge economy is increasing rapidly in pace and 
it is essential that our thinking remains ahead of the transition. Our aim is to bring together domain experts in the 
health technology sector from around the globe to support Pakistan’s health services infrastructure.

Pakistan’s health sector GDP growth rate is around 11%. In nominal terms, the health budget has increased from 
around Rs25.5 billion in FY’21 to Rs28.3bn in FY’22. The Pharmaceutical and Healthcare sectors represent significant 
components of Pakistan’s economy. Indeed, following the situation created by the global Covid-19 pandemic, 
attention to the health sector remains a major focus for many governments, including the Government of Pakistan. 
The country’s economic situation is especially challenging – per capita income is $1,600 and about 40 percent of the 
population lives below the poverty line.

Keeping this backdrop in mind, the need for a knowledge-sharing platform to address 
common challenges was clear, especially given the transformational role information 
technology can play in improving living standards if correctly applied.

CxO Global Forum launched the first HealthTech Summit – 2022 online globally with the participation of renowned 
HealthTech experts. The focus on HealthTech was because of its potential to change lives and because it represents 
the fastest-growing vertical within the healthcare sector. The summit was sponsored by “Meri Pharmacy” and 
“Hashmanis Group of Hospitals” and supported by partners including The Aga Khan University, Xeven Health, Xeven 
Solutions, ARY Digital Network, and DigiTrends.

The Summit brought together experts from different countries onto the CxO Global Forum. It was initiated with a 
keynote speech by Cathy Turner, Associate Vice President at MEDITECH, who spoke about how Health Technology is 
affecting human lives. She also discussed the modernization of the industry, including the need for greater IT  
adoption in the health sector, which can transform patient outcomes and improve results for all healthcare 
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stakeholders. Ms. Turner also shared the model MEDITECH is following to improve human lives.

The keynote presentation was followed by a panel discussion on “Lessons Learned in the Implementation of EHR in LMIC Countries”. 
This unique discussion had distinguished experts such as Shaukat Ali Khan, CIO of The Aga Khan University; Dr. Carl Amrhein, Provost 
and Vice President, Academic of The Aga Khan University; Howard Messing, Vice Chairman of MEDITECH; and Arsalan Hashmani, Group 
CEO of Hashmanis Group of Hospitals. They discussed the impact of technology and innovation on the field, as well as challenges 
affecting its implementation. The speakers also focused on the roadmap required for the industry to succeed.

The panel discussion was followed by a case study entitled “Challenging Conventional Medical Wisdom in the Age of Data and Disrup-
tion” presented by Dr. Asad I. Mian, Director at The Critical Creative Innovative Thinking (CCIT) Forum. The presentation demonstrated 
that Pakistan’s disease burden clearly justified the need for further health innovation. He openly discussed the challenges faced by the 
country and shared the importance of De Novo Healthcare innovation. He emphasized the need to challenge conventional medical 
wisdom as a prerequisite for progress in an age of data and disruption.

A second-panel discussion took place on the topic of “Digital Health Data: Leveraging technology for better healthcare delivery”. 
Participants included Dr. Tazeen H. Rizvi, Digital Health Transformation Expert, HealthTech Advisor & Disruptor; Irfan Malik, Founder & 
CEO of Xeven Solutions; Syed Munawar Ali, Head of Clinical Operations, IQVIA Pakistan; Dr. Fahad Ahmed, Physician and Scientist, 
American Board of Artificial Intelligence in Medicine; and Bilal Amjid, CEO of InstaCare. The panel discussed the importance of data in 
improving patients’ lives. They also discussed the role of educational institutions, especially universities, as an important player in the 
HealthTech data revolution. Universities, after all, are nerve centers 
of data innovation. The panel also highlighted a greater need to 
educate students and the general public. The topics of data security 
had the attention, and the future of data science and digitization in 
Pakistan versus other countries such as the US.

The panel discussion was followed by a presentation from Adil 
Naeem, CEO / Founding Team Member, Meri Pharmacy. He shared 
his vision and plans, highlighting issues faced by the local pharmacy 
sector. However, attention also given to the fact, that startups are 
adopting technology to grow and facilitate their customer base. 
Additionally, he presented Meri Pharmacy’s plans to build a 
managed marketplace to digitize, aggregate, and optimize 
healthcare in Pakistan. Which is currently very fragmented.

The Summit served as a platform for “Ailaaj”, as presented by the 
company’s Co-Founder, Bilal Mumtaz. Participants got an introduc-
tion to Ailaaj’s vision for Pakistan’s fragmented healthcare market. 
Ailaaj is Pakistan’s first full-stack digital healthcare company and 
provides a personalized, end-to-end healthcare experience, from diagnosis by Pakistan Medical and Dental Council (PMDC) certified 
doctors, to medication delivery, corporate health & wellness monitoring, and ongoing patient care – Ailaaj ensures each and every 
healthcare need is taken care of, supported by an exceptional panel of experienced doctors and pharmacists.

The third-panel discussion entitled “Integrated communication and awareness: A strategic priority in digital health” followed. This panel 
discussion featured Dr. Maida Affan, Marketing Director, Xeven Solutions; M. Sulaiman Khan, Healthcare MarCom & Strategy Specialist; 
Dr. Maimoona Azhar, Founder & CEO of Telegenz; Ahmad Ansari, Head of Communications at Shaukat Khanum Memorial Trust; Dr. Hina 
Ghole, Chief Medical Officer, BIMA Mobile Pakistan; and Faizan Ahmed Tirmizi, Director of Medical Technology & Innovations, Social 
Medicine Initiative. The panel experts focused on the role of communication in the digitization of the healthcare system. They also 
discussed how government should play a role in HealthTech. Moreover, they agreed that Senior Doctors can play a key role in spreading 
awareness of digital health technologies, while also emphasizing the criticality of an effective digital communication strategy to ensure 
the sector’s success.

A fourth-panel discussion subsequently took place entitled “Medicines, Innovation and the Value of Transformation”. This panel 
discussion featured Bilal Mumtaz, Co-Founder of Ailaaj; Adil Naeem, CEO / Founding Team Member of Meri Pharmacy; Furquan Kidwai, 
Founder and CEO of Dawaai; Wasif Khan, CEO at DVAGO Pharmacy & Wellness Experts; Dr. Amjad Mahmood, Chairman, Rehabilityuk & 
Hellodoctor; and Dr. Saira Siddique, CEO & Founder, medIQ Smart Healthcare. The experts discussed the importance and usage of 
medicines in Pakistan. They jointly expressed that healthcare systems need to adopt greater innovation and technology to become more 
efficient in drug delivery for patients, and that transformation was a recurring requirement of the healthcare sector.
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A case study entitled “Standardized digital quality and safety measures used in performance improvement, payment programs, and 
public reporting” followed. This case study was presented by Zahid Butt, Founder, and CEO of Medisolv Inc., a company leveraging data 
for performance measurement and analytics to improve the quality of care and patient safety. The case study highlighted digital quality 
and safety measures used in different processes for performance monitoring. Butt also linked the case to payment platforms and the 
role digitalization can play in ensuring safe and secure payments.

Another case study followed entitled “Aligning Goals and Change Management” by Dr. K Nadeem Ahmed, Chief Medical Information 
Officer (CMIO), Aga Khan University. Dr. Ahmed highlighted the importance of goals and establishing a strategy to reach those goals. He 
emphasized that the adoption of new technologies and ongoing innovation are constants in the healthcare sector and that resistance to 
change was usually not due to opposition to innovation, but a general unwillingness to change because it requires additional effort.

The fifth and final panel discussion, “Pharma’s role in Digital Transformation” subsequently took place. This panel included Dr. Beena Ali, 
engaged in Medical Affairs in the healthcare and life sciences industry; Haroon Qassim, Managing Director, PharmEvo (Pvt.); Samad 
Saleem, CEO of Digitrends; and Dr. Tazeen H. Rizvi, Digital Health Transformation Expert, HealthTech Advisor & Disruptor. The panel 
discussed the pharmaceutical industry and how it can adopt new technology and innovation. They concluded that digital transformation 
is occurring in every field of healthcare and that the pharmaceutical industry needs to take part in this shared digital transformation.

Maliha Charania, the cybersecurity professional, presented last session of the Summit. Entitled “Women in Healthcare IT and Cybersecu-
rity”, Charania shared her views on the role of women in society today, highlighting the increasing contributions women make each day 
in many different fields. She also highlighted that healthcare is a major sector for IT and cybersecurity and women can play a significant 
role in this area where there is a dearth of strong professionals.

After the last session, the Summit was officially closed by Anza Saqib, moderator of the HealthTech Summit – 2022. This was a major 
initiative where the CxO Global Forum provided a significant platform for experts in different fields to exchange ideas, innovations, and 
creativity. Participants, including many senior leaders in Pakistan’s healthcare sector, walked away with a stronger understanding of how 
technological advancements can and must play a role in improving society and living standards through HealthTech.

https://cxonews.live/cxo-global-forum-launches-healthtech-summit-2022/ 
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EFU Life wins ‘People’s Choice Award (APAC & EMEA)’ for their proposed solution ‘Iman.AI” at SummerHack 2022 
organized by Cookhouse Labs

Recently, the EFU Life team participated in SummerHack 2022. Which is a global insurance Design Thinking ideathon. 
SummerHack is organized by Cookhouse Labs. Based on the challenges faced by customers, this year’s theme was 
“Artificial Intelligence and Insurance”. And the participating teams were asked to come up with solutions and the 
business plans in a limited time span.

The global teams raced against the clock to develop new solutions to the theme. And winners were acknowledged 
based on their creativity, innovativeness, and business plan feasibility. Cookhouse Labs – InsurTech selected 14 
teams from APAC, EMEA, and the Americas to participate in SummerHack 2022.

Mr. Zain Ibrahim led the EFU team and Mr. Raza Hasan, Mr. Ali Qureshi, Mr. Jalal Curmally, Ms. Nilofer Sohail, Mr. 
Ahmar Hasan, Ms. AREESHA ASA, Mr. Sajjad Muneer Randhawa, and Mr. Muhammad Shayan Chaudhry accompa-
nied him.

Their proposed solution name is “Iman.AI”. It is an AI Influencer and financial advisor, that provided accessible, easy, 
and affordable insurance products to financially excluded Pakistanis to protect them and their loved ones. Its 
purpose is to develop and distribute inclusive insurance products to emerging markets.

The solution was awarded the title of ‘People’s Choice Award (APAC & EMEA)’.

EFU won the ‘People’s Choice Award (APAC & EMEA)’. Moreover, EFU won it for the second time (two years in a row, 
firstly in 2021). EFU won this time by 50% votes, breaking its own previous record of 32% votes. Consequently, this 
achievement surely makes the whole country proud.

Inspired by a test kitchen, Cookhouse Labs is a leading insurance innovation lab offering a collaborative space to the 
global community of insurance professionals with a vision to foster co-creation and ideation to solve industry 
problems using the Design Thinking methodology.

Through this, they aim to collectively develop an ecosystem of digital excellence and strive to make insurance better 
globally. Cookhouse Labs laid its foundation in 2017. And it currently has offices in Canada and the Netherlands.
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EFU Life has always spearheaded unique ideas in the industry as pioneers in the life insurance business in Pakistan. EFU Life has 
introduced life benefits for the first time in Pakistan. They launched products such as:

• Critical Illness Products

• Education Planning Products

• Pension Plans

EFU Life’s philosophy is pivotal to how they operate and sets them apart from the life insurance industry. They believe that the organiza-
tion should not be just about profit, but it should be about service to humanity.

So, this philosophy is translated down through its comprehensive product range and the focus on continuous improvements in service 
quality. 

EFU Life started an experimental project 6 years ago. Indeed, it is heartening to see that the concept of #inclusiveinsurance is maturing 
into a full-fledged vertical. Which is contributing to the national cause of covering millions of Pakistanis with affordable insurance protec-
tion solutions. As well as becoming a sustainable business line for the Company.

So, the use of technology as an enabler creates efficiencies in all aspects of the customer journey:

• Awareness creation

• Distribution

• Payment platforms

• Insurance claims

In Conclusion, partnerships with various players in the ecosystem are the only way to reach out to the entire population of 220 million. 
The opportunities that Pakistan offers are tremendous. 

https://cxonews.live/efu-life-wins-peoples-choice-award-at-summerhack-2022/ 
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Present at the signing ceremony were: Omer Ahmed Khan, CEO, Avanza Solutions; Jalil Ahmed Farooqui, Group 
Head Sales & Business Development, Avanza Solutions; Fowad Ahmed, AVP – Pre Sales, Avanza Solutions; Danish 
Farooque, Group Head Professional Services, Avanza Solutions, Adnan Farooq, Regional Manager Asia Pacific, 
Avanza Solutions, Shaheryar Saeed Khan, Chief Digital Officer, Faysal Bank, Syed Hasan Jafri, Chief Information 
Officer, Faysal Bank and Imran Anjum Shaikh, Head Contact Center, Faysal Bank.

Faysal Bank is one of the largest banks in Pakistan with a network of 600+ branches across 200+ cities, has signed 
Avanza Solutions – an organization pioneering in digital platforms and services, for Unison Ace – an AI-powered 
Customer Relationship Management (CRM) and Customer Experience Management (CXM/CEM) platform.

Avanza Solutions’ Unison Ace is an ultimate CRM, CXM, or CEM platform that enhances the customer experience by 
providing a personalized view of customer information gathered from all touchpoints. Unison’s customer-centric 
strategies will open an extensive range of opportunities for the users by empowering them to establish an 
AI-efficient system while creating an integrated network that faultlessly adapts to any environment, driving the 
system to operate and carry out processes securely.

Avanza’s Unison Ace is a universal platform that will assist Faysal Bank in creating an efficient and cost-effective 
customer journey that minimizes the customer acquisition costs and improves the navigation while gathering the 
information from several customer interactions. While containing a vast adaptable framework, an architecture 
enclosing the latest technology stack, and customer-centric approaches, Unison Ace analyzes, manages, and custom-
izes the data according to consumers’ needs and access across sales, leads, and marketing operations, guaranteeing 
an efficient user experience.

In conclusion, Shaheryar Saeed Khan- CDO – Faysal Bank expressed his insights on this partnership;

“As the world adapts to digital transformation, Faysal Bank stays ahead with the next-gen solutions to prosper.

Avanza’s Unison Ace is an AI-powered robust platform. That will assist Faysal Bank in reducing customer acquisition 
costs. While providing us with a variety of opportunities in sales, marketing, operations, and other areas. I’m 
confident that this partnership will benefit both the organizations and facilitate growth prospects for one another.”

https://cxonews.live/faysal-bank-signs-avanzas-unison-ace/
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CxO Global Forum is an emerging knowledge-sharing platform for global thought leaders to help & build a global 
impact in Technology, Disruption, Transformation & Innovation. CxO believes in change, which can be done by 
bringing thought leaders from all walks of life to drive toward a greater knowledge economy.

The concept of making a flagship (2 days) FinCom summit with more than 100 stakeholders & thought leaders, 
presenting the Fintech & E-Commerce ecosystem along with a greater reach with an online digital presence all over 
the world is to build an impact on the FinCom Ecosystem with the help of transformation, disruption, innovation, and 
internationalization.

Before the pandemic, fintech adoption was doubling every two years, according to the EY Global Fintech Adoption 
Index 2019, growing from 16% in 2015 to 64% in 2019. The pandemic turbocharged the growth in the digitalization 
of banking and financial services.

According to the World Retail Banking Report 2021, by Capgemini and Efma, the disruption caused by the covid-19 
pandemic ignited a new era of value-based customer-centric banking, which the report refers to as Banking 4. X. 
According to the authors in this report, to succeed in this Banking 4. X era, “banks must embrace digital transforma-
tion and implement cloud-based Banking-as-a-Service (BaaS) platform models, which utilize APIs to embed banking 
in everyday life, making it more accessible and inclusive for banking customers.”

From bringing Global Payment System to ease of doing business along with highlighting the potential of Fintech, 
Logistics & e-Commerce of Pakistan business sector to the Global Markets is the vision. However, this time is to 
grow exponentially in Pakistan and bring the best global practices.

CEO Kanwal Masroor inaugurated the three days summit. The opening sentences of Kanwal Masroor highlighted the 
importance of the FinTech summit. They welcomed all the members who shared their precious knowledge to 
highlight the importance of e-commerce in Pakistan and how the business can grow by the following practices.

We are thankful to the Sponsors specially Credit Book, Bykea, BluEx, KuickPay, Digitaleggheads, iShopping & ACCA 
for the great support and making the event a great success.

During the summit Dukan.pk case study was shared by Monis Rahman, the founder of Dukan.pk. Monis Rahman 
talks about how the business has transformed in recent years. He highlighted the importance of bringing ease to the 
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business and expanding the business platforms for growth and flourishment. The keynote presentation was followed by Dr. Amjad 
Saqib, the founder of Akhuwat.

After the keynote session, a panel discussion on “Policy & Framework of E-Commerce & Logistics.” Participants included Abdul Mannan, 
CIO Bykea; Aisha Moriani, Ministry of Commerce; Ehsan Saya, CEO Daraz.pk; Feroz Jaleel, Careem. The panel discussed the importance 
of a proper policy framework in a firm’s e-commerce and logistics operations. They also discussed that harmonization of policies on the 
federal level could encourage more investment and inclusivity.

Attention was also placed on the regulation of the framework of policies in Pakistan. This can be adopted from different regions and 
countries using a regulated framework to ensure the success of their e-commerce and logistics sectors.

A second panel discussed “Role of Logistics in the E-Commerce Sector.” The panel participants included Ahsan Rasheed, Khazanay; 
Muhammad Uns, Swyft Logistics; Imran Baxamoosa, BluEx; Jamal Dhedhi, CEO iShopping; Mina Salman, Co-Founder Bagallery. They 
discussed the challenges faced by logistics in the E-commerce sector of Pakistan. Moreover, the significant challenges were the customer 
response and the lack of communication by the e-commerce platform.

Furthermore, participants discussed the role of logistics in the e-commerce sector. Attention was placed on the lack of associa-
tion in the logistics sector. In conclusion, emphasis was placed on the fact that the government needs to build a logistics frame-
work to succeed.

The panel discussion was followed by a case study of Dukan. pk presented by Monis Rahman, Dukan.pk. The presentation circulated the 
shift of the economy from offline to online. He also reflected on the opportunities and the distraction faced due to this shift. Mentioning 
the progress of dukan.pk, he mentioned how it has significantly evolved its digital marketing strategies. And tailored them according to 
the behavior of its customers. In the end, he focused on the aspect that it’s time for businesses to shift their operations online. However, 
this might be not easy to manage initially, but this can be a revolution for businesses.

The third panel of the FinCom summit was moderated by Anam Kamran, Founder of Buyon. The discussion was followed by the topic 
“Future of e-commerce.” Participants of the panel included Syed Atik, COO M&P; Mohsin Zaka, Tazah Technologies; Salman Sattar, 
Co-Founder Bagallery; Umar Qamar, from ELO. The participants shared insights about their experience in the e-commerce sector. They 
mentioned that giving value to the customers can bring a significant change to the retention rates.

According to the panel, digital payments can improve the e-commerce sector by reducing the disruption between customers and 
suppliers. The customers’ data can solve many problems when providing services. To thrive in the future, the overall ecosystem should 
improve.

This includes the internet service provider to the e-commerce platforms and the logistics sector. This can be cost-efficient for the custom-
ers.

Furthermore, the government should play a role in providing opportunities to the startup. In conclusion, consumer confidence can be 
improved by the association of every service provider. This will enable the e-commerce sector to prosper in the future.

The next panel discussion revolved around the topic “Industry Innovation: Analyzing Customer Experience Sustainability & Retention.” 
The participants included Abrar Ul Haq, Co-Founder Tazah; Hamid Mahmood, Software Pro. The discussion involved the innovation that 
the industry expects. It can be attained by analyzing customer experience. This can be introduced in Pakistan by the startups by following 
the data acquired from the customers’ behavior.

In order to play a better role in the saturated market, building up the persona for the brand can have a significant impact to improve 
customer sustainability. This can be attained by targeting your customers and improving the quality of your services. Furthermore, 
marketing strategies can engage an incredible influx of customers. The brands can thrive through the competition by improving their 
branding. This can overall improve the retention rate and drive customers to the brand.

The next segment of the summit included the case study of Retailo. The case study was presented by Naseer Khalid, Product 
Director, Fintech. He focused on the goals of Retailo, that they aspire to grow on the fintech side in the future. Moreover, 
Retailo covers the region of 700 million people and it consumes $1.5 trillion.

The community stores play a vital role in delivering the services to 700 million people. Furthermore, the customer and community stores 
have a relationship that influences the behavior of the customers. Now, there are many factors that have changed in the modern 
commerce stores.

There is a huge sector that can develop and compete with the modern players. Retailo played a significant role to help compete with the 
retailers by providing them with technology. This has enabled the retailers to get access to credit to drive profitability. There are different 
stages to adopting financial inclusion in this sector. Furthermore, the retailo app enabled customers to avail of their services on credit. 
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The retailo has built an entire banking infrastructure in order to manage its loan products and integration with the third party.

The next panel discussed the topic “Why is Pakistan a COD Market? – Importance of Consumer Financing” The panel members included 
Ali Janjua, PayPro; Adnan Ali, PayFast (Moderator); Noshad Minhas, QisstPay; Shayaan Tahir, HomeShopping and Sanad Khan, Batoor. 
The panel started their discussion with the change in consumer financing in Pakistan.

Credit cards are not normalized in Pakistan. The installment process has been offered by many firms but this causes them to be charged 
by the banks. The BNPL has potential in Pakistan. In the different sectors, the BNPL can create a distinct impact on consumer financing. 
The BNPL in Pakistan can spike the growth rate in every aspect and Fintech can play a vital role to achieve this.

The first panel discussion on the second day was on the topic “Creating & Realizing the future of Ridesharing services”. The panel 
included Feroz Jaleel, Careem; Usman Gul, Airlift; Rafiq Malik, Bykea; Maha Shahzad, SWVL and Shahid Khan, Uber. The discussion 
started with the panelists sharing their experience in the sector and the contributions that helped them to succeed.

The ridesharing services in Pakistan are relatively expensive. Pakistan lacks the infrastructure to provide satisfactory 
services.

The demand for ridesharing has been significant in recent times. But there are a few factors that should be focused including affordabili-
ty and consumer satisfaction.

Digitization has given ridesharing a new meaning and helped the progress of the ridesharing platforms. They discussed how the govern-
ment has supported this cause. Pakistan needs to focus on the transportation sector which offers ease of access. The success for the 
companies that offer ridesharing can be done by providing safety, trust, and further digitization of the processes. The new entrants to 
the ridesharing don’t understand the economy and they need unit economics to do so. 

The next panel discussion focused the topic “Cybersecurity & Data Protection.” The panelists included Abdul Qadir, Director PwC; Nahil 
Mahmood CISO, Finja; Salman Ahmed, CEO S2 Consulting; Syed Hassan Aslam CDC; Asif Riaz Digital Arrays; Kashif Hassan, Risk 
Associates; Faraz Javed, CIO NayaPay. The panelists discussed how cybersecurity and data protection is an essential element of any 
e-commerce platform. Furthermore, they discussed their operation to ensure cybersecurity.

The digitization and the pandemic have affected many aspects of security. The panelists discussed the challenges and experiences faced 
in the IT sector. Pakistan has a very reactive environment and cybersecurity lacks depth. Unfortunately, due to a lack of vision in the 
larger firms. IT, Audit, and cybersecurity are not on the same page in the same firm.

The sector has made many great signs of progress but cybersecurity is still struggling with the fundamentals. Fintech heavily depends on 
digital platforms but there is a risk when it comes to controlling cybersecurity. In conclusion, for the improvement of this cybersecurity 
sector, we need to focus on the statistics.

Pakistan has been slowly managing the progress of data protection as most of the IT firms provided pirated software which in return can 
slowly disintegrate the data protection. The public abuses the law and it causes the ecosystem of cybersecurity in Pakistan to stay 
behind.

The next panel discussion was based on the topic “Role of Digital Banking in E-Commerce”. Participants included Waqas Anis, JS Bank; 
Zain Bhatti, Finja; Ammar Akhtar, Final Rentals. The panel experts focused on the changes of the time when the world shifted from 
traditional banking to digital banking. Yet, Pakistan still focuses on COD in terms of purchases.

The volume of e-commerce has increased over time but we need to connect to the global market.

They also discussed how building policies and ensuring consumer protection can resolve many problems when it comes to digital 
banking. Moreover, they recommended that government plays an important role in the policy-making process. And should focus on 
implementing digital payments. They agreed that government should play a significant role in the e-commerce sector. The solution lies 
in allotting cheaper loans to the e-commerce sector.

The next panel discussion covered the topic “Emergence of Digital Wallets”. Faraz Javed, CIO, Naya Pay, moderated the panel and the 
panelists featured Faisal Mahmood, Karandaaz; Madiha Sattar, Careem; Naureen Hyat, Tezz Financials. The panel discussed that 
Pakistan has significantly applied digital wallets. But there are certain challenges that merchants face when it comes to the implementa-
tion of digital wallets. Though there is a huge potential in the market, SMEs are struggling to get a hold of the digital wallet.

The digital wallet should tailor to the need of the consumers and the suppliers. Moreover, this can help the merchant provide their 
services more efficiently. So, the merchants should have access to easily use their digital wallets without facing any disruptions.

Although the digital wallet has provided many advantages to the market. However, the digital banking regulation alone cannot 
auto-drive the financial inclusion. It is merely a step to provide an enabling environment. But there are various elements that depend on 
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how we can use this digital asset.

The first-panel discussion of the third day started with the topic “Fintech & E-Commerce: Attraction for Investors”. The panelist for the 
discussion included Yusuf Hussain, HBL; Roger Dawood Bayat; Faisal; Aftab, Zyan Capital; Misbah Naqvi, i2i; Hassan Salal, JS Bank. The 
discussion focused on how 
different segments of the 
industry have been making 
marvelous progress over time. 
This progress has attracted 
investors to participate in the 
revolution of Fintech and 
E-commerce.

The reason why Fintech is 
crucial in Pakistan is that it is an 
undocumented economy. 
Although Fintech has revolution-
ized the system over time yet 
we need to deliver so much. 
They focused on the adoption 
of technology which makes it 
easier to provide to consumers 
and have access to the finance segment. With the evolution of Fintech, there is a potential in the market that attracts investors.

The next panel discussion focused on the topic “Pakistan’s Digital Landscape – Scaling the Digital Ecosystem”. Noor Ul Ain Zafer Khan 
moderated the session. The panelists featured Tayseer Ali; Shahzad Shahid; Shahzaib Sanwal. The panelists discussed how digital 
evolution got significance in the ecosystem of Pakistan.

This has enabled every platform to associate and share data to revolutionize every aspect of the ecosystem. The adoption of 
the new technology mostly revolves around different tools providing digital freedom.

The discussion also highlighted how leveraging technology and connecting people is very essential. From the case study of the business-
es around the world, they have digitized themselves and have a great hold on the transaction data. The panel also agreed that to 
promote financial inclusion in Pakistan a need to get access to the transaction data. Awareness among the population and analyzing 
data can furthermore digitize the ecosystem of Pakistan.

The panel discussion subsequently took place entitled “E-commerce: A Catalyst for Disruptive Fintech Innovation” The panelist included 
Adnan Aslam, DigiKhata; Furqan Kidwai, YPay; Umair Muneer, OLX; M Owais, Dastgyr; Omair Ansari, Abhi; Marium Hadi, Worldbank. The 
discussion started with the impact and the progress that happened in the FinCom sector of Pakistan.

Technological improvements and financial services have been rapid and have allowed consumers to enjoy a more personalized 
experience. However, to harness the benefits of the innovation, many challenges will come across.

During this time the traditional bank has not done much in terms of innovative products for the consumer.

This has created an enabling environment for e-commerce platforms. To further revolutionize the system there is a need to align every 
service provider in the e-commerce and Fintech sectors. Though Pakistan has the lowest investment ratio on the parallel side. Pakistan 
is the third most adopted country as the population has been significantly making progress on the different digital platforms.

The panel agreed that regardless of the circumstances, the consumers’ access to the technological platform. Along with the ease to avail 
opportunities play a vital role in the innovation of both the E-commerce and the Fintech sectors.

After that, the next panel discussion was concentrated on the subject “Delivery via Drones – Opportunities & Challenges”. The panel 
included Iftikhar Arif, CIO M&P; Ahmed Ayub, Co-Founder Airlift; Tariq Hamid, CCO, Cheetay. The initiation of the discussion carried a 
vision to introduce delivery to consumers via drones. But to avail of such an innovation, there are certain challenges that can be a hurdle.

In conclusion, the panel focused on the current status of the delivery medium and how drone delivery should get implementation in 
Pakistan. Most importantly, the benefits of this came into discussion. The delivery drones can provide to the overall economy and how 
can it build more value among consumers.

https://cxonews.live/cxo-global-forum-launches-fincom-summit-2022/
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Water scarcity is a frightening situation that is already happening in Pakistan. The 
country ranks 14 among the 17 ‘extremely high-water risk’ countries of the world, 
a list that includes hot and dry countries like Saudi Arabia. Over 80 percent of the 
total population in the country faces ‘severe water scarcity’ for at least one month 
of the year. In addition to surface water, Pakistan’s groundwater resources—the 
last resort of water supply—are severely overdrawn, mainly to supply water for 
irrigation. If the situation remains unchanged, the whole country may face ‘water 
scarcity’ by 2025. The situation is strategically more complicated, as Pakistan is the 
lower riparian country to India and 78 percent of its water inflows from therein. 
Moreover, only two-thirds of available water is being utilized while one-third of the 
water is either lost or discharged into the sea.

Over the last few decades, Pakistan has drastically changed from being a water 
abundant country to a water-stressed country (Figures 1 and 2). With 2.8 percent 
of the global population, Pakistan accounts for 0.5 percent of global renewable 
water resources. Worldwide, the country ranks 36th in total renewable water 
resources compared to India’s rank at 8th and Bangladesh’s at 12th (2017).

Pakistan ranks 160th in the ratio of water withdrawals to water resources (in 2017), 
performing better than 18 countries only (Figure 3). Agriculture is the largest water 
consumer, accounting for 94 percent of annual water withdrawals followed by 
households (5.3 percent) and industry (including power generation) (0.8 percent). 
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Pakistan’s water crisis is explained mainly by rapid population growth followed by climate change (floods and droughts), poor agricultur-
al sector water management, inefficient infrastructure and water pollution. This in a result is also aggravating internal tensions between 
provinces. 

It is key to leverage technology for efficient water utilization, however, it is also crucial to choose the right innovation so it delivers the 
desired solution that is needed. Farmers can use precision watering rather than flooding their fields. One of the biggest advances in 
modern agriculture is drip irrigation. Similarly, water-intensive crops as sugar cane and rice may be replaced with lower water demand-
ing crops.

In drip Irrigation, there are two types of drip irrigation systems. The other type is called the Barnola drip irrigation system in Pakistan. 
Drip irrigation is also known as trickle irrigation or slow drip irrigation. This is because the water is watered very slowly, around a 2-inch 
width for each plant.

1. BARNOLA DRIP IRRIGATION SYSTEM
The barnola drip irrigation system in Pakistan uses two types of emitters. The first type of emitter is placed beneath the ground and is 
dug deep into the earth. The second type is installed on the top of the soil and is dug into the earth a few inches below the existing 
surface. Both types of emitters emit water at a low rate but in opposite directions thereby ensuring that nutrients are being absorbed by 
the plant.

The drip irrigation water passes through the emitters and is drip tedibly down towards the drip ring. As it drips down, it starts to run onto 
the ground. The drip ring is a thin layer of soil around the base of the plant. It is a space of approximately one to two millimeters in depth. 
This is the space that absorbs water from the drip water. It is important that the moisture seepage is reduced by evenly spreading the 
water over the root zone to ensure that the roots are not damaged.

2. MICRO-IRRIGATION SYSTEMS
Micro-irrigation systems are used in drip irrigation in Pakistan. A micro-irrigation machine includes two tanks – the collection tank and 
the driver tank. The collector tank houses the micro-irrigating solution while the dripper tank is where the actual drip irrigation happens. 
The system consists of an evaporator and an air pump.

The tank needs to be firmly attached to the structure for which drip irrigation is taking place. Substrates are placed in the drip zone with 
the water flowing from the drip irrigation system then falls on the sandy soil below. The nutrients are absorbed by the sand and spread 
over the root zone of the plants. This helps to develop the root system as well as the turf. Fertigation is also needed to help the plants to 
develop deep roots.

3. AUTOMATIC IRRIGATION SYSTEM
An automatic irrigation system is also available for drip irrigation systems. The automatic emitter has a handheld device that is used to 
start the pumping process. It is controlled by a switch on the wall of the drip irrigation system. The device requires manual operation by 
a trained technician.

The system needs to be watered before the plants are able to absorb the nutrients. This is done by the manual pump working on the 
emitter. Some drip irrigation systems also contain a sprinkler or a hydro-spraying device. This helps in getting more even distribution of 
the water.

4. SUBSURFACE DRIP IRRIGATION SYSTEMS
Subsurface drip irrigation systems can be installed using drip irrigation tape. These tapes have holes in them. Water is distributed with 
the help of the machine through the holes in the tape. For large areas, it is recommended that subsurface drip irrigation systems are 
installed using drip tape. A detailed study of the need for an appropriate system and its application is necessary for the proper function-
ing of a drip irrigation system.

WHAT IS DRIP IRRIGATION?
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5. SPRINKLER EMITTERS
Sprinkler emitters are another type of drip irrigation system. The use of these emitters depends upon various factors such as the volume 
of the water to be distributed, the soil type and its condition, and so on. There are two types of drip irrigation emitters: the standalone 
and the integration are. Stand-alone emitters are fitted right into the ground whereas integration is placed above the ground surface.

6. A STAND-ALONE DRIP IRRIGATION SYSTEMS
Stand-alone drip irrigation systems are not very efficient because they do not penetrate the soil. They also emit a lot of noise. Integration 
is subsurface drip irrigation systems. These are connected to drip tape via a valve and water is distributed by the machine on the basis 
of the tape.

7. PLASTIC EMITTER
The plastic emitter is a very good choice if there is a need for drip irrigation in heavy traffic areas such as a farm or vineyard. They are 
quite effective but the major disadvantage of this system is that they emit a strong odor and plastic is an irritant for people and animals. 
On the other hand, it is much easier to handle and install than the subsurface irrigation system.

WHY IS IT THE NEED OF THE HOUR IN PAKISTAN?
Drip Irrigation System can revolutionize the field of agriculture. The system of drip irrigation can revolutionize the agriculture sector 
while significantly increasing the agricultural production by highlighting the importance of water among the farmers. In the current 
situation when the Pakistan is facing severe water shortage, the importance of water is well understood by every ordinary citizen 
including farmers and cultivators. The path of green agrarian revolution can be paved by significantly increasing the production of agricul-
tural commodities through timely supply of required amount of water to the fields. 

The drip irrigation system is very functional and agriculture and farmer friendly which can irrigate the high lying lands as per the require-
ment and in this way, it is possible to convert the barren lands into plowing crops.

Here are few useful points of drip irrigation: 

• Drip irrigation saves about 30-60% of water, and with the saved water more area can be brought under irrigation.

• Saves labor and electricity.

• Enables the application of the required quantity of water uniformly to all the plants at one time.

• Enables the application of the water-soluble fertilizers through water and enhances savings in fertilizer cost.

• Control weeds and soil erosion.

• Enable the use of saline water for irrigation.

• Enables to obtain higher yields of good quality produce.
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