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The retail industry in Pakistan has undergone a 
transformation over the last few years. There 
have been innovations in both the offline and 
online retail experience for consumers. In my 
opinion, the leading light in this transformation 
has been fashion retail. 

Alkaram Studio places Customer Centricity as 
one of the key values in our organization. Our 
commercial team at Alkaram embraces this, and this has a direct impact on our ways of working. 
These are the key areas where I see Marketing and Sales evolving even further in the coming 
years: 

One of the key trends for retail has been the increasing use of data to make decisions. This has 
now evolved beyond basic measures likes net sales, and is now an active and dynamic part of the 
whole retail funnel. At Alkaram Studio, we monitor the whole retail cycle from awareness (offline 
and online footfall) down to loyalty from our consumers, along with each step in between. Sales 
managers are now enabled with real-time systems that let us track metrics like footfall, conver-
sion rates, value per transaction, etc. This data-driven approach eliminates outliers and biases, 
and leads to the organization making better commercial decisions. 

Another key change in the marketing landscape is the shift towards digital marketing. New-age 
marketers will need to have a command over digital as part of their toolkit. This shift has accelerat-
ed recently, with traditional media declining in importance. An increasing number of brands have 
moved to a digital first mindset as well. Keeping this in mind, there will be an increasing 
importance of digital tools and analytics in the marketing space. 

One important trend for Marketing and Sales, which is even more critical for Retail, is the consum-
er decision making process. We impact this decision making process by improving the navigation 
flow for our stores as well as our online presence. The most important thing for me, as a consum-
er myself, is to understand how our consumers navigate our stores and our website. My aim in 
this process is to ensure that there are clear-cut cues for all our target consumers for them to get 
the best experience from Alkaram Studio. 

Overall, I see marketing and sales continue to evolve as strong, data-centric functions that drive 
how our consumers perceive and interact with us.

Pakistan has an extremely young population, which puts us in an exciting group of countries that 
will be ahead of world population trends. I see this as a massive opportunity for Pakistan in both 
the short-term and long-term. 
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INTERVIEWS

MEHVISH WALIANY, CFA
CHIEF OPERATING OFFICER (COO) 
ALKARAM STUDIO

1. WHAT IS THE FUTURE OF
MARKETING & SALES AS
PER THE CHANGING
DYNAMICS?

DATA-DRIVEN DECISION MAKING

SHIFT TOWARDS DIGITAL MARKETING AND ANALYTICS

SIMPLIFIED NAVIGATION – RETAIL + ONLINE

2. HOW DO YOU SEE THE YOUTH OF PAKISTAN?



This young population represents a new generation of opportunities, dreams, and hopes for the 
future. Just this year, a little over 65% of Pakistan’s population will be under the age of 30. This 
audience will be very different from the generation before them, because they have unprecedent-
ed access to knowledge and information. This makes them more globally connected than any 
generation before them. For me, they are already the present and the future. 

Speaking for Alkaram Studio, this is a seismic shift in balance and impacts everything we do: from 
the way we design, produce, market, and eventually see our consumer. Due to our focus on 
research, this change has been on our radar for a while. So, a key success factor for us as an 
organization will be how well we pivot to these macro trends and become an organization that 
caters more and more to this young population.

As COO, attracting and retaining talent is one of the top job priorities for me. The current genera-
tion of talent has to marry the strong work ethic of previous generations with cutting edge 
learnings. The new generation of talent is at a crossroads, and I feel like there will be a few key 
factors that will help them thrive in the current job market. 

First will be on job learning, which is now more and more key as part of any young talent’s journey 
through the organization. I see the top universities of Pakistan already embracing this, as they 
push for more and more experiential learning and tie-ins with industry. The more they learn 
during their education, the stronger they will be as young talent coming into the industry. 

The second trend will be their focus on data and learning new tools. There is now an even bigger 
focus on e.g. digital marketing, new methods of supply chain management, and evolving models 
of financial evaluation. This generation will need to continue to be on their toes to be able to meet 
the fast-paced environment that they will walk into. 

Third, and equally importantly, these young women and men will need to be adaptable. The 
consumer, retail and business landscape is changing every day. These young people will need to 
change with the times, learn new skills, and continue to stay on top of their game. 

Overall, I see a lot of potential in the talent coming through the ranks. The factors for success will 
depend on their motivation to make the most of their opportunities and talent. At Alkaram Studio, 
we welcome the best talent to join us and prove their mettle with hands-on experience at a top 
retail organization. 
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3. HOW IS OUR NEW TALENT ALIGNED WITH THE
CURRENT JOB SCENARIO? 



Freelancing is a thriving industry with more 
opportunities than other conventional ways 
of earning. However, due to financial 
constraints, students in Pakistan typically 
earn money through freelancing during their 
university years. This makes them diverted 
from their degree and they’re unable to 
develop the basic skillset that may benefit 
them in the long run. Our students compromise their learning in order to earn, making them 
earners but not experts. I believe most people associate freelancing with IT due to the lack of 
awareness regarding the options open in the freelance business. They associate it with IT and, 
therefore, keep it confined to that.

The youth of Pakistan are self-aware and motivated in terms of learning new techniques. It is 
noteworthy that 63% of the population here consists of young individuals who have dreams and 
wish to do something out of the ordinary. The road to success is not easy, but the leap of faith 
required to achieve the goals is already manifested in their hearts and minds. There is a lot of 
potential in them, but due to the lack of opportunities and proper guidance, they are lagging 
behind others.

I’m a learner and an educator at the same time. My goal is to create avenues of growth for young 
enthusiasts belonging to every field. I wish to see Pakistan as a hub of competent individuals from 
all walks of life. My vision is to broaden the sphere of learning and facilitate the youth of today to 
become masters of emerging technologies tomorrow.
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INTERVIEWS

MUHAMMAD IRFAN
FOUNDER/CEO 
XEVEN SOLUTIONS

1. HOW DO YOU SEE
FREELANCING IN
PAKISTAN, WHY IS IT
RESTRICTED TO IT ONLY?

2. HOW DO YOU SEE THE YOUTH OF PAKISTAN?

3. WHAT IS YOUR VISION AND GOAL?



My career spans over 16 years of which 7 have been at strategic C level positions.  My professional 
milestones include being an integral member of the core integration team for three of the largest 
financial institution mergers and acquisitions in the country, the COO & Chief Strategist for the 
largest two-wheeler automotive company in the country. 

As one of the only civilian CEO of the Army Welfare Trust I was entrusted to restructure, lead & 
grow one of their commercial entities. I have extensive experience working with the civilian & 
military leaderships across the MENA region. As the country GM of Rain Financials, I am leading 
the process to launch the first licensed crypto exchange in Pakistan.

Currently it is estimated that there are 82.90 million internet users in Pakistan as of January 2022. 
An internet penetration rate of 36.5%. There is a huge scope to increase this footprint by consult-
ing with industry stakeholders and creating a progressive and with the times regulatory 
framework which enables the expansion of existing players and attracts foreign companies to 
come into the digital space.
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ZEESHAN AHMED
COUNTRY GM - RAIN FINANCIALS

TELL US ABOUT YOURSELF, HOW DID YOU REACH
THERE?

WHAT STEPS CAN THE GOVT TAKE TO INCREASE THE
DIGITAL FOOTPRINT IN PAKISTAN?



The future is Fintech, we have only begun to scratch the surface. In the last 5 years alone, a staggering number of startups have disrupted 
traditional financial institutions and practices. Tech companies have taken over, offering streamlined services once reserved for 
institutions like banks and mortgage lenders.

We all need to come together and support the entrepreneurs of the country. The boom in the tech sector has shown the when 
regulators and industry come together there is net benefit to the country, the industry and directly to the individual associated with it.
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WHAT IS THE FUTURE OF FINTECH IN PAKISTAN?

HOW CAN WE INCREASE JOBS?



Manifest awards Digitrends for its remarkable efforts in AR/VR technology – Making new ways for revolutionizing 
the healthcare sector. 

Ever since the covid revised the world pattern, every sector has felt the toll. Specifically, in the healthcare and pharma-
ceutical industry, where interaction was the primary feature of problem-solving. Advanced technologies have 
replaced conventional setups ad norms have changed. Digitrends is solving conventional medicinal issues with 
high-tech, engagement-focused solutions using augmented reality (AR) and virtual reality (VR). 

INTRO TO AR/VR
Augmented reality and virtual reality, commonly known as AR/VR was first introduced to the world by Morton Heilig 
in 1957, but gradually evolved in several aspects in 1976 and 1980. Virtual reality specifically was introduced to the 
world in 1975 by Myron Krueger, an American computer artist, who developed “Video place”. This is known as the 
very first VR interface shown to tech mentors globally. 

This was the start of a virtual reality era that evolved into gamification, simulation, and educational experiences. 
Century later augmented and virtual reality has changed the face of the world. AR/VR has been empowering the 
gaming and technology industry for a decade. Now, these technologies are the new healthcare technology in town. 

AR/VR IN HEALTHCARE
 “VR has reached a tipping point in medicine.”

       Dr. Arjit Sachdeva, Director of education with the American College of Surgeons

Previously AR/VR has evolved the technology and gaming industry. Now, virtual reality has invaded the healthcare 
and medicine market. It is now a primary tool of treatment for pain specialists, surgeons, psychologists, and others. 
Researchers have been making 3D human organ models since the 90s. IT advancements and a vast range of 
software providers have made VR and 3D modeling prompter than before. 

• Virtual reality is helping trauma patients in post-traumatic treatments. 

• VR lets stroke and head injury patients regain mobility issues. 

• VR- medicated rehabilitation centers are taking over the healthcare market.

3D visualization and AR/VR technolo-
gies are creating ground-breaking 
innovations in medicine. One such 
event is the surgical procedure for 
conjoined twins. AR/VR is helping 
doctors globally reduce unwanted 
surgical surprises.

Digitrends, found more than a 
decade ago by Samad Saleem and his partners, is a software house, based in the USA, Pakistan, and UAE, providing 
digital solutions to the healthcare sector. AR/VR is helping doctors maintain medical care system challenges virtually. 
Digitrends is setting technological grounds for healthcare professionals to gain access to AR/VR technology in 
Pakistan. 

Digital innovation in the healthcare sector was rushed after the invasion of Covid-19. Digitrends, however, is 
providing AR/VR technologies through patient simulations, virtual clinical practice models, and virtual gamification 
models for healthcare professionals long before the pandemic.   

PRESS RELEASES
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 BRINGING AR/VR TO THE PHARMACEUTICAL INDUSTRY
The pharma sector now has matured exponentially. Like general surgery and hospitals, 3D visuals are modifying the pharmaceu-
ticals and medicine development processes as well. 

Pakistani pharmaceutics, in particular, is benefiting from augmented and virtual reality enhanced HCP engagements, patient 
simulations, and virtual pharmacist sessions. Digitrends created a VR patient simulator for a leading pharmaceutical company 
that provoked healthcare engagement. 

INTERACTIVE PATIENT SIMULATOR (IPS) PROJECT
Digitrends created an interactive patient simulation (IPS) system for a leading pharmaceutical company. During the IPS project, 
virtual patients were presented and complete screening was performed on a touch panel with pre-made case presentations. It 
was a complete education system created for healthcare professionals to practice cases with built-in reports, labs, and testing 
procedures. 

IPS was an initiative taken to:

• Enhance HCP's critical thinking and problem-solving abilities.

• Accelerate the decision-making skills of doctors.

• Educate nursing and medical students for a better understanding of the human body and disease presentation. 

The key attributes of the project were:

•  Case monitoring.

• Dialogues and real-life-like discussions of cases. 

• Patient testing

• Intervention techniques

• Medications

IPS is a medically certified simulation presentation that was created by a pharmaceutical company with help of Digitrends to 
engage doctors and enhance their case-solving skills for improved treatments in the future. Digitrends has been lucky to create 
an IPS VR project and hopes to develop more virtual platforms for the pharmaceutical and overall healthcare sector in Pakistan.

AWARDS IN AR/VR
Digitrends has been recognized globally time and time again for its 
ahead-of-era technology innovation and ideas. Last year Clutch’s sister firm 
Manifest awarded Digitrends as the most reviewed AR/VR company, this set 
the benchmark for healthcare and other sectors by choosing Digitrends as 
digital innovator partners.  Currently, listed at the 4rth position on Clutch, 
Digitrends has been an awardee in the “Best reviewed B2B companies for 
2022” in May 2022, and “Top 100 AR/VR development companies” in July 2022.

Digitrends has been recognized globally time and time again for its 
ahead-of-era technology innovation and ideas. Last year Clutch’s sister firm 
Manifest awarded Digitrends as the most reviewed AR/VR company, this set 
the benchmark for healthcare and other sectors by choosing Digitrends as 
digital innovator partners.  Currently, listed at the 4rth position on Clutch, Digitrends has been an awardee in the “Best reviewed 
B2B companies for 2022” in May 2022, and “Top 100 AR/VR development companies” in July 2022.

ABOUT DIGITRENDS
Digitrends is a Manifest 2022 top-ranked software house and digital solutions provider firm, meeting different sectors’ digitaliza-
tion needs since 2000. Digitrends, being the official 2022 member of Forbes Technology Council, is well recognized by Inc. 5000, 
DesignRUSH, Clutch, and Good firms. 

Ranging its offices in USA, UK, UAE to Pakistan, Digitrends has been providing customized digital solutions to the healthcare 
sector, primarily pharmaceuticals; education, finance, and other regions. With a diverse expert team, Digitrends has delivered 
exceptional AR/VR, artificial intelligence (AI), and financial technology (Fintech) projects.

https://www.digitrends.pk/ | https://digitrends.co/ | Email: info@digitrends.co 
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Bitcoin rebounded after a brief sell-off late sparked by news that electric carmaker Tesla Inc had sold about 75% of 
its holdings of the virtual token.

Tesla Chief Executive Elon Musk cited concerns about his company’s “overall liquidity” as the reason for the sale.

The world’s largest cryptocurrency was last up 1.04% at $23,494.57, after sliding as much as 0.5% to $23,268.92 on 
the news.

Tesla sold $936 million worth of bitcoin in the second quarter, more than a year after the company bought $1.5 
billion of the cryptocurrency at the peak of its massive growth and popularity.

Musk has been an outspoken supporter of cryptocurrencies. His statements on the future of crypto and disclosures 
about his ownership of digital assets often boost the price of dogecoin and bitcoin.

On Tesla’s earnings call, Musk said the primary reason for the sale was uncertainty about lockdowns due to 
COVID-19 in China. Which has created production challenges for the company.

“It was important for us to maximize our cash position,” Musk said. “We are certainly open to increasing our bitcoin 
holdings in the future; so this should not be taken as some verdict on bitcoin. It’s just that we were concerned about 
overall liquidity for the company.”

Musk added that Tesla did not sell any of its dogecoin, a meme-based cryptocurrency that he has touted.

Tesla accepted bitcoin as payment for less than two months before stopping in May 2021. Musk said the company 
could resume accepting bitcoin; once it conducts due diligence on the amount of renewable energy it takes to mine 
the currency.

Bitcoin has been in recovery mode so far this week; in line with the stock market, as investors appear more optimistic 
about the U.S. Federal Reserve’s ability to rein in decades-high inflation.

https://cxonews.live/bitcoin-recovers-as-tesla-sold-75-of-its-holdings/ 
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Tribe Global is thrilled to expand into Pakistan with a new Member agency – Activemedia.

Firstly, Tribe Global is a growing marketing network of independent communications agencies and smart business-
es. They believe in empowering you as an independent business.

Moreover, Tribe Global provides you with scale. They help you grow your profile. They share new business opportuni-
ties from around the world. Tribe Global stands strongly together to deliver business intelligence and competitive 
advantage.

Activemedia is an integrated experiential marketing and events agency that engages audiences and builds brands 
with real measurable experiences.

Further, Here is more about the award-winning, independent agency from its Founder and CEO, Saad Khan:

Our vision is to stay focused on technology & research, providing our clients with solutions that directly engage 
consumers & encourage them to participate in the brand experience. Activemedia aims at setting a global 
benchmark in terms of creating brand experiences for a diversified consumer market.

Our philosophy is to find creative ways for consumers to interact with our client brands, influence consumer 
behavior along with the path-to-purchase, and bring brands to life through the power of the BIG IDEA!

Meanwhile Activemedia is a large industry player in Pakistan; with an annual business volume in excess of USD 5 Mil; 
offices in five cities across Pakistan, and a team of over 120 excited people. We are also a panel agency for most 
Multinational Companies in Pakistan such as Coca-Cola, Nestlé, McDonald’s, Morris Garages, Peugeot, Procter & 
Gamble, British American Tobacco, Vimplecom, Telenor, and Total Parco, and have strong relationships with all big 
local corporates.

Finally, don’t forget to check out their Instagram profile and follow them on social media to find out what they are up 
to!

https://cxonews.live/tribe-global-network-grows-in-pakistan-with-activemedia/ 
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The Indian startup ecosystem has undergone a change due to digital technology, and young people now have an 
unheard-of degree of passion and desire.

Startup School, a demanding training program for entrepreneurs to help them grow their skill sets and create 
unrivaled digital firms, will be introduced as part of a new initiative led by Google. The program will benefit 10,000 
students in ten Indian small towns in just three years.

The industry will initially be introduced in ten small cities. In each city, it will aim to reach 1,000 pupils. The project will 
ultimately spread to additional cities and the whole startup ecosystem in India in the following weeks and months.

According to Sundar Pichai, CEO of Google, “We believe that this form of education can fundamentally alter our 
culture. We encourage all Indian schools to work with Google to support the development of their students into 
prosperous entrepreneurs”. Through seminars, lectures, mentorship, and hands-on training, they will receive 
comprehensive instruction from mentors and industry professionals.

Additionally, graduates will receive specialized help to grow their start-up companies or participate in Google’s 
corporate activities. Students in their final year of college or recent graduates who are about to launch their first tech 
startup are eligible for the program.

Google has been holding a series of entrepreneur-
ship courses at universities all around India since 
February 2016. The seminars’ goals are to inform 
students about the potential of technology. And 
support them as they pursue their entrepreneurial 
aspirations. Around 5,000 students in eight cities, 
including Delhi, Hyderabad, and Bangalore, have 
been touched by the campaign.

Rajan Anandan, Google India’s Head of Academics & Entrepreneurship, stated: “Over the last three years, we have 
seen a huge surge in the number of startups, especially in the technology field. This has greatly increased the possibil-
ity to expand our current entrepreneurship programs. And contribute to the creation of a top-notch innovation 
ecosystem. Launching Google Startup School India, which will help 10,000 entrepreneurs and technology firms in 
small cities, makes us very thrilled.

GOOGLE STARTUP SCHOOL 
A six-month school called Google Startup School India is for startup entrepreneurs who wish to launch technology 
businesses in smaller locations. It will give students practical training and the skills they need to launch a successful 
IT startup.

CURRICULUM OF THE STARTUP SCHOOL
The program will include introductory coursework aimed at assisting students in acquiring the abilities required to 
create a successful digital firm. These consist of: Leading industry professionals and founders will teach the course 
and offer their expertise, wisdom, and insights. The instructors in the classes are Vinnie Mehta and Rajan Anandan, 
Head of Academics & Entrepreneurship (CEO of Zomato).

Furthermore, Shifts for Startups, program will organize a week-long workshop that will bring together students from 
around the nation. They will speak with business owners and get knowledge about starting a tech company. They will 
also be able to participate in interactive sessions, seminars, and networking events with well-known businesspeople.

In order to increase connectivity in rural and semi-urban regions. Google has partnered with state governments and 
businesses. As well as non-profit organizations as part of its continued commitment to making the internet available 
to everyone.

https://cxonews.live/google-opens-startup-school-india-and-seeks-to-support-10000-small-town-entrepreneurs/ 
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Linkstar, an AI-powered web space that allows freelancers and influencers to sell Direct-to-consumer (D2C) services, 
announced that it has raised pre-seed funding at a valuation of $5 million.

The funding was led by SOSV, a US multi-stage venture capital firm with over $1.3 billion in assets under manage-
ment, which has been investing in Pakistan for several years and is an early backer of startups such as Dastgyr, Blink, 
24Seven and Priceoye.

The funding round also saw participation from Sarmayacar and K3 Diversity Ventures, added the statement, which 
did not disclose the number of funds raised.

Co-founded by Aizaz Nayyer, Adeel Abid and Ali Raza Rizvi under the parent company Savvy Technologies, the 
startup was launched in January 2022, and has 
crossed more than 15,000 users, it added.

“We aim to enable freelancers and influencers to 
sell their services directly to customers without 
any communication restrictions or commissions,” 
CEO and co-founder Aizaz Nayyer was quoted as 
saying.

“Think of it as a Shopify for freelancers and 
influencers with the added bonus of Discovery, 
which we are launching next month to enable 
businesses to match with the most relevant 
freelancers and influencers with just a few clicks,” 
he added.

Meanwhile, Adeel Abid, another co-founder, added, “We are changing the game of how people work online. By 
cutting out middle-men, commissions and restrictions, we are giving power back to creators and service providers.”

The announcement comes as Pakistan witnessed a drop-in fundraising during the second quarter of the ongoing 
calendar year (April-June 2022), raising a total of $103 million across 15 deals, as per Invest2Innovate’s (i2i) deal flow 
update. The amount was 40% lower on a quarterly basis.

https://cxonews.live/linkst-ar-raises-pre-seed-funding-at-5mn-valuation/ 
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Faysal Bank enters into partnership with YAP Pakistan to offer innovative digital financial services through Fintech 
Express Program.

This collaboration will enable both entities to accelerate their missions of promoting financial inclusion and digitizing 
the banking ecosystem of Pakistan.

Fintech Express program offered by Faysal Bank is focused on identifying and partnering with Fintech and Startup 
that exhibit promising, and highly innovative technologies.

Faysal Bank facilitates these companies through this program to accelerate the entire digital payment journey.

The agreement was signed by Meharyab Niazi, CEO YAP Pakistan and Mr. Yousaf Hussain, CEO Faysal Bank Limited.

Speaking at the signing ceremony, Meharyab Niazi, CEO YAP Pakistan shared, “Obtaining the In-Principal Approval 
for our EMI license was a critical first step as we work towards a more digitally inclusive world; encouraging financial 
inclusion only paves way for us to reach our real goal that is to improve quality of life by providing access to essential 
financial services.”

He further added: “YAP is committed to bringing digital financial services to underserved communities as a way of 
reducing inequality, promoting prosperity, and empowering individuals. We are thrilled to be partnering with Faysal 
Bank in Pakistan and hope to use technology and innovative products to create value for our customers.”

Adding on the occasion, Mr. Yousaf Hussain, CEO, Faysal Bank Ltd. said, “Faysal Bank wants to be the cornerstone of 
the digital product revolution in Pakistan.”

“We are eager to create partnerships with EMI and Fintech and further support State Bank financial inclusion 
initiative in Pakistan. Faysal Bank’s agreement with YAP demonstrates our commitment to facilitate FinTech and 
startups in Pakistan”; said Yousaf Hussain.

Furthermore, the Fintech Express program from Faysal Bank is focused on creating partnerships with EMI and 
Fintech & further encouraging State Bank’s financial inclusion initiative in Pakistan.

Faysal Bank offers a digital and innovative product suite that will accelerate and facilitate the entire digital payment 
journey for YAP Pakistan. 

https://cxonews.live/faysal-bank-enters-into-partnership-with-yap-pakistan/ 
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Walt Disney Co plans to raise the monthly subscription fee for its sports streaming platform ESPN+ by $3 a month; a 
43% hike, the company said.

The price of an ESPN+ subscription will rise to $9.99 per month starting Aug. 23, while the cost of an annual subscrip-
tion will go up to $99.99 from $69.99. Subscribers will be officially notified next week.

However, the fee for those getting a bundle of all of Disney’s streaming services, including Hulu and Disney+, will not 
get impacted.

Shares of Disney rose nearly 4% in afternoon trading.

ESPN+, which offers more than 22,000 live 
events, including top leagues across many 
sports, last raised its monthly and annual 
subscription fees in the United States in 
July last year.

Over the last year and a half, Disney said, it 
has added expanded National Football 
League (NFL) rights, expanded its rights to 
Wimbledon and the Australian Open, 
renewed rights for the popular FA Cup, and 
more on ESPN+.

Media companies have been searching for 
new ways to generate more revenue amid reduced ad spending. And strong competition in the congested streaming 
market. With Disney betting on a strong comeback from live-sports streaming from a pandemic-led lull.

On the other hand, Netflix Inc has teamed up with Microsoft Corp for its planned ad-supported subscription offering. 
As it looks to plug slowing subscriber growth by rolling out a cheaper plan.

https://cxonews.live/disney-to-raise-espn-subscription-fee-by-3-month/ 
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President & CEO U Microfinance Bank Limited (U Bank) Mr. Kabeer Naqvi and Mr. Ali Jameel, CEO, TPL Corp Limited, 
signed a Memorandum of Understanding (MOU) of a strategic partnership to promote a synergic partnership 
between the two organizations.

This strategic partnership will create a platform for strengthening the capability of organizations to provide a compre-
hensive range of tailor-made solutions for the U Bank’s customer base.

Firstly, speaking at the occasion, Mr. Kabeer Naqvi, President & CEO, U Bank said:

“We are pleased to partner with TPL to facilitate U Bank to expand the outreach and combine our strengths to create 
innovative products for our last mile customers. Certainly, this alliance will contribute towards digitalization and 
customer care, offering an eco-system of products and solutions to U Bank clients. Eventually, this coalition aims to 
explore new avenues of business to generate more benefits and accelerate business growth. He further added this 
partnership will go a long way in providing innovative solutions to the consumer segments; that seek quality financial 
security for themselves and their close ones”

Above all, the synergy will pave the way toward promoting financial inclusion in the country.

Furthermore, Mr. Ali Jameel, CEO, TPL Corp Limited, commented:

“This partnership demonstrates our commitment to constantly innovate and provide seamless access to insurance 
products in Pakistan. We at TPL strive to lead in InsurTech and cater to Pakistan’s Life, Health, and General insurance 
needs by offering cutting-edge Insurance solutions.”

Moreover, the ceremony was held at TPL Corp Head Office and was witnessed by the senior management of both 
institutions including Mr. Saad Nissar, CEO, TPL Life, Mr. Muhammad Aminuddin, CEO, TPL Insurance, Mr. Ali Zaidi, 
Chief Operating Officer, TPL Insurance, Mr. Kazim Hasan, Deputy Managing Director, TPL Life, Mr. Humayoon 
Asghar, Chief Strategy & Retail Officer, TPL Life, Ms. Mariam Pervaiz, Chief Commercial Officer & Chief of Staff, U 
Bank, Mr. Farooq Kamran, Chief Corporate & Investment Banking, U Bank, and Mr. Mohsin Aslam, Head Budgeting 
Planning & Corporate Finance, U Bank.

https://cxonews.live/u-microfinance-bank-partners-with-tpl-corp-limited/ 
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Netflix Inc said it has selected Microsoft Corp as a technology 
and sales partner for its planned ad-supported subscription 
offering, as the streaming giant looks to plug slowing subscrib-
er growth by rolling out a cheaper plan.

Shares of Netflix rose 2% to $178.06 on the news.

Netflix announced in April that it would introduce a new, 
lower-priced version of its service; in a bid to attract more 
subscribers. The announcement came as the pioneering 
subscription service posted its first subscriber loss; in 
more than a decade, and projected deeper losses to come.

Chief Operating Officer Greg Peters said in a blog post that

Netflix chose Microsoft because of its ability to innovate over 
time, as well as its strong privacy protections.

“It’s very early days and we have much to work through. But 
our long-term goal is clear. More choice for consumers and a 
premium, better-than-linear TV brand experience for advertis-
ers,” Peters said.

Microsoft President Brad Smith has served on Netflix’s board 
since 2015.

Netflix, Inc. is an American subscription streaming service and 
production company. Launched on August 29, 1997, it offers a 
film and television series library through distribution deals as 
well as its own productions, known as Netflix Originals.

Microsoft Corporation, commonly known as Microsoft, is an 
American multinational technology corporation which produc-
es computer software, consumer electronics, personal comput-
ers, and related services headquartered at the Microsoft 
Redmond campus located in Redmond, Washington, United 
States.

https://cxonews.live/netflix-partners-with-microsoft/ 

U.S. crypto lender Celsius Network said it has filed for bankrupt-
cy, becoming the latest victim in the cryptocurrency sector to 
wilt under a dramatic plunge in prices.

New Jersey-based Celsius listed estimated assets and liabilities 
on a consolidated basis in the range of $1 billion to $10 billion, 
according to a court filing in the U.S. Bankruptcy Court for 
Southern District of New York.

Crypto lenders boomed during the COVID-19 pandemic; 
drawing depositors with high-interest rates and easy 
access to loans rarely offered by traditional banks. They, 
however, tumbled in the recent months following a crash 
in cryptocurrency prices and the collapse of major token 
TerraUSD in May.

Another crypto lender Voyager Digital Ltd filed for bankruptcy 
on July 6 after suspending withdrawals and deposits.

Celsius is not requesting authority to allow customer withdraw-
als at this time. The company said in a press release. It has filed 
a series of customary motions with the court to allow it to 
continue operations in the normal course.

The company has $167 million in cash on hand; which will 
provide liquidity to support certain operations during the 
restructuring process.

Celsius froze withdrawals and transfers last month; citing 
“extreme” market conditions, leaving its 1.7 million customers 
unable to redeem their assets. This prompted state securities 
regulators in New Jersey, Texas, and Washington to investigate 
the decision. 

https://cxonews.live/crypto-lender-celsius-files-for-bankruptcy/ 
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Pakistan’s largest digital bank, Mobilink Microfinance Bank Limited (MMBL) has signed a partnership agreement with 
the Institute of Bankers Pakistan (IBP) to upskill its employees.

The country’s premier banking training institute, IBP, will upskill and develop the capacities of MMBL’s valued 
workforce and help strengthen the banking experience of its customers and delivery standards.

Under this partnership, more than 1,500 frontline MMBL employees will be enrolled at IBP in its specialized banking 
education and training programs, IBP Superior Qualification, and IBP Microfinance Diploma.

President and CEO, MMBL, Ghazanfar Azzam, and Khawlah Usman, Director of Marketing and Sales, IBP, signed the 
agreement earlier this week in the presence of senior officials from both organizations, expressing their commit-
ment to ensuring quality banking services to the customers through meaningful collaborations.

Speaking at the occasion, President and CEO, MMBL, Ghazanfar Azzam, said, “We are excited to join hands with 
Pakistan’s most prestigious banking education institute, IBP.”

“The Institute’s long-term commitment to developing technically qualified banking service professionals’ 
gels well with our focus to provide the highest standards in banking service delivery and customer handling. 
I am positive that the knowledge gained by our employees’ banking education at IBP will enhance efficiency 
and customer satisfaction across the board,” he added.

In addition, Khawlah Usman, Director of Marketing and Sales, IBP, said, “We are glad to welcome MMBL’s young and 
dynamic employees.

The Bank has already made its mark by achieving various laurels in the industry, and I am glad to witness its pursuit 
of further excellence through regular capacity enhancement of its employees.”

The collaboration with IBP fosters MMBL’s vision to maintain its position as the ‘Employer of Choice’ in the industry 
by enabling its employees to attain the highest degree of professional excellence and career growth.

https://cxonews.live/mobilink-microfinance-bank-ltd-signs-partnership-agreement-with-ibp/

MOBILINK MICROFINANCE BANK LTD. SIGNS
PARTNERSHIP AGREEMENT WITH IBP



CxO Global Forum and Digitrends announce their partnership: Digitrends joins the enterprise alliance with CxO to 
strengthen the digital transformation of health care and innovative expansion of technology globally.

CxO Global Forum Network, an invitation-driven membership platform created exclusively for chief technological 
investors and financial marketers, and Digitrends, a software firm and a leading digital solutions provider based in 
the USA, Karachi, UAE, and Dubai, announced last week their enterprise alliance to classify key tech defies and target 
prime innovation prospects. And CxO global generates a platform for Digitrends to highlight their technological 
innovations in the healthcare sector in Pakistan as well as other tech projects.

Combining forces with CxO Global Forum with enterprise membership provides Digitrends with several opportuni-
ties as:

• Featured articles in CxO Global magazine and exclusive partner interview with CxO Global TV. Digitrends 
aims to target its achievements through this opportunity.

• CxO market meetups shall aid Digitrends to explore the global stance on the digitalization of the 
healthcare sector.

• Further, CxO TV exclusives, TECH Discussions Business Pro, The Money Show Business, Flix TECH, Baithak 
The Leaders Show, The CxO Show, and Fintech Show, to name a few, shall highlight how Digitrends can resolve the 
conventional-issue through digital solutions.

• CxO Global app and Merchant reliefs shall drive larger business through positive community interaction.

• Via C-level conferences and global events, Digitrends aims to share tech-worthy ideas and have a share in 
the innovative drive of the CxO Global Forum.

• The monthly virtual Business Symposium grants a universal platform to Digitrends for sharing its business 
proposals and ground-breaking ideas.

CEO Digitrends Samad Saleem spoke at the Health Tech summit 2022. During the panel discussion on “Pharma’s 
role in digital transformation”, the panel elaborated insights on the necessity of technological advancement in the 
pharmaceutical industry.

“I am in this industry since 2008, we introduced E Detailing in 2009. Prior to Covid-19, unfortunately, National pharma-
ceuticals were not proactive towards digital engagement and conventional methods were preferred. However, Covid 
came as a blessing in disguise. E-detailing, multichannel marketing, and digitalization in pharmaceuticals and the 
overall healthcare sector are the future that cannot be avoided. Covid brought the innovation of telemedicine earlier 
than expected in Pakistan, and Digitrends was bombarded for digitalized solutions.

In order to keep up with the pace, national pharmaceuticals need to encourage employee engagement as it’s still 
necessary to understand digitalization and multi-channel marketing to get the full benefits of omnichannel 
platforms.”
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The partnership creates a credible ground to reach a larger audience via Global CxO magazine features and the 
digital portal. Digitrends shakes hands with CxO Global Forum to establish new norms through digitalization.

About Digitrends

Digitrends is a Manifest 2022 top-ranked software house and digital solutions provider firm, meeting different 
sectors’ digitalization needs since 2000. Digitrends, being the official 2022 member of Forbes Technology Council, 
has well recognition by Inc. 5000, DesignRUSH, Clutch, and Good firms.

Ranging its offices in the USA, UK, UAE to Pakistan, Digi trends has been providing customized digital solutions to the 
healthcare sector, primarily pharmaceuticals; education, finance, and other regions. With a diverse expert team, 
they have delivered exceptional AR/VR, artificial intelligence (AI), and financial technology (Fintech) projects.

https://www.digitrends.pk/

https://digitrends.co/

Email: info@digitrends.co

About CxO Global Forum

CxO Global is providing vast exposure and a global branding platform to Pakistani and international entrepreneurs, 
innovators, and proactive professionals.

CxO Global believes that networking is the key practice for professional career expansion. Hence, they are leveraging 
like-mind thinkers in technology, informational, financial, and marketing sectors to connect with the world, while 
sharing challenges faced along the way and broadening their horizons.

In conclusion, CxO Global Forum Network is a membership-only club that aids in the international industrial visibility 
of influential companies via social media interactions, meetups, digital media marketing, and partnership features. 
Their partnership plans range from basic to enterprise level.

https://cxoforum.global/

Email: hello@cxoforum.global

https://cxonews.live/cxo-global-forum-digitrends-join-hands/ 
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GAMESTOP LAUNCHES ITS
NFT MARKETPLACE

ROZEE PARTNERS WITH
SMARTCHOICE.PK FOR RIZQ

GameStop has announced the launch of its much-awaited debut 
for the NFT marketplace called the ‘public beta’.

To improve the business and generate revenue from the 
market of cryptocurrencies and blockchain technologies, 
Gamestop has launched its platform.

As of now, the users can use the platform to buy, sell and create 
NFTs. According to The Verge, there are more than 200 collections 
you can peruse and more than 53,000 NFTs listed on the market-
place.

The users can connect their digital asset wallets to do the 
purchase. Hence, they can also connect the newly launched 
GameStop Wallet to manage the digital assets. With time, the 
marketplace will be expanded into areas like Web3 gaming.

While GameStop has launched its much-awaited debut NFT 
marketplace, the timing is quite questionable. Currently, the crypto 
market is going through a tough time as many firms are filing 
bankruptcy one after the other.

GameStop Corp. is an American video game, consumer electron-
ics, and gaming merchandise retailer. The company headquarter is 
in Grapevine in Texas, and is the largest video game retailer 
worldwide.

The crypto winter has been giving a tough time to its users.

Despite the current situation, GameStop has big plans ahead to 
attract as many users as it can. 

https://cxonews.live/gamestop-launches-its-nft-marketplace/ 

Rozee.pk, Pakistan’s largest online job platform, has onboarded 
the Karachi-based insurtech startup, smartchoice.pk, to be a 
partner for RIZQ, a financial wellness app that promises to make 
access to financial products and services effortlessly easy for 
Pakistani salaried professionals.

With carefully curated partnerships and tailored products, RIZQ 
will act as a financial passport for the employed.

The partnership between RIZQ and smartchoice.pk will empower 
millions of earning professionals to digitally access flexible and 
affordable health insurance plans. The collaboration will pave the 
way for greater insurance penetration in Pakistan.

On this occasion, S. H. Kazi, CEO of Rozee.pk, said, “The partnership 
with smartchoice.pk will enable RIZQ users to manage health 
contingencies by consuming optimally designed insurance 
solutions for themselves and their loved ones. Inclusion-focused 
plans can be self-designed effortlessly by the users to achieve the 
desired level of protection.”

“Health insurance remains one of the most important factors 
in a healthy lifestyle. Over the last several years, people did 
not think about health insurance due to a lack of awareness 
or high rates,” said Sibtain Jiwani, CEO smartchoice.pk.

“We are changing that in collaboration with RIZQ. People will now 
be able to explore quality health insurance options; for themselves 
and their families with smartchoice.pk. at an affordable rate 
through RIZQ,” he added.

In conclusion, the partnership of RIZQ and smartchoice.pk makes 
the insurance process effortlessly easy for the Pakistani working 
class; while bringing RIZQ one step closer to you.

https://cxonews.live/rozee-partners-with-smartchoice-pk-for-rizq/ 



Pakistan’s top-performing startup, Airlift, has permanently shut operations in the country after day-to-day running 
finances dried up and an attempt to raise fresh funds failed last week.

Airlift said in a statement that on July 12, Airlift’s operations will shut down permanently. It further stated: “While the 
global recession and recent downturn in capital markets have affected economic activity across the board, it has had 
a devastating impact on Airlift and rendered its shutdown inevitable.”

It stopped operations at a distance of three months before reporting an operating profit (positive cash flow from 
operations) and six to nine months before posting a net profit (free cash flow), the company said.

Earlier, the startup pulled out of a couple of expansion markets, cut jobs and increased delivery charges under a 
business restructuring strategy, but failed to survive in the end.

It was reported that in May, one of the investors stepped up to lead Airlift’s Series C1 financing.

“We’ve received tremendous support from the potential lead in opening doors to other investors to put together the 
round. First Round Capital, Indus Valley Capital, Buckley Ventures, 20VC and other investors agreed to participate in 
the round with sizeable cheques.”

In early July, Airlift had a clear path forward to close the funding round as the company pushed documents for 
signatures to all participating investors.

“Last week, amidst rapidly deteriorating conditions in the global economy, several participants shared uncertainty in 
wire schedules and their disbursements – this ultimately meant that the company’s capital requirements would not 
be met. Ultimately, the round was unsuccessful,” Airlift said. “With the clarity, a complete shutdown was inevitable.”

Earlier, with the onset of the recession, Airlift was one of the first few companies in the emerging markets to restruc-
ture business operations – its response code included three adaptations an immediate reduction in headcount, 
shutting down operations across all expansion markets, and revision in platform configurations to ramp up moneti-
zation (i.e. introduction of higher prices and delivery fee).

https://cxonews.live/airlift-ceases-operations-in-pakistan/ 
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Finja and medIQ Smart Healthcare team together to make excellent care accessible to everybody!

In Pakistan, medIQ Smart Healthcare is a pioneer in offering technologically advanced integrated outdoor patient healthcare solutions.

Finja offers a platform for modern financial services for professionals, retailers (Karyana stores), and SME companies.

Together, Finja and medIQ Smart Healthcare will provide clients of MedIQ with a health-saving closed-loop wallet and micro-lending 
services to make it easier for them to pay for unforeseen medical expenses. Together, MedIQ and Finja will create a closed-loop wallet 
to save money on healthcare, which is often paid for out of pocket in Pakistan. Dr. Saira Siddique, CEO of medIQ Smart Healthcare, and 
Qasif Shahid, CEO of Finja, signed the contract.

In order to make healthcare inexpensive in Pakistan, where it is often out of pocket, Finja and medIQ Smart Healthcare celebrate the day 
by signing a memorandum of understanding.

Furthermore, the fusion of financial technology with health technology has created several opportunities to advance the availability and 
cost of healthcare services. This includes technological advancements that may open the door to creative approaches to health financing 
as well as financial inclusion.

Mr. Aziz Hashim, the managing partner of NRD Capital in the USA, attended the event with his team. Lead investor NRD Capital helps 
MedIQ on its mission to make high-quality healthcare available. As well as make it affordable for everyone in Pakistan while giving the 
expanding firm more visibility.

Moreover, Mr. Qasif Shahid, CEO/Founder of medIQ Smart Healthcare Dr. Saira Siddique, and CEO Finja all attended the event. Both 
parties have already recognized the value of digital transformation in healthcare innovation as a result of their partnership.

https://cxonews.live/finja-and-mediq-smart-healthcare-mark-the-day-by-mou-signing-ceremony/ 
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Voyager Digital filed for bankruptcy a week after it suspended withdrawals, trading, and deposits to its platform.

Voyager Digital said it filed for bankruptcy, a week after the crypto lender suspended withdrawals, trading, and 
deposits to its platform as it sought additional time to explore strategic alternatives.

In its Chapter 11 bankruptcy filing, New Jersey-based Voyager estimated that it had more than 100,000 creditors and 
somewhere between $1 billion and $10 billion in assets, and liabilities worth the same value.

Chapter 11 bankruptcy procedures put a hold on all civil litigation matters and allow companies to prepare 
turnaround plans while remaining operational.

“The prolonged volatility and contagion in the crypto markets over the past few months, and the default of Three 
Arrows Capital on a loan from the company’s subsidiary, Voyager Digital, LLC, require us to take deliberate and 
decisive action now,” Voyager Chief Executive Officer Stephen Ehrlich said in a statement.

Last week, Voyager said, it had issued a notice of default to Singapore-based crypto hedge fund Three Arrows Capital 
(3AC); for failing to make required payments on a loan of 15,250 bitcoin (approximately $324 million); and $350 
million worth of USDC, a stablecoin.

Later that week, 3AC filed for chapter 15 bankruptcy, which allows foreign debtors to shield U.S. assets.

Three Arrows is one of the highest-profile investors hit by the sharp sell-off in crypto markets. And it liquidated, 
Reuters reported last week,

citing a person familiar with the matter.

Voyager said it has over $110 million of cash and owned crypto assets on hand. It intends to pay employees in the 
usual manner and continue their primary benefits and certain customer programs without disruption.

Many of the crypto industry’s recent problems can be traced back to the spectacular collapse of the so-called; “stable-
coin” TerraUSD in May. Which saw the stablecoin lose almost all its value, along with its paired token.

https://cxonews.live/crypto-lender-voyager-digital-files-for-bankruptcy/ 
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UAE-based financial technology start-up and digital banking app YAP has raised $41 million as it seeks to expand into new markets and 
enhance its technology offerings.

Saudi Arabia-based investment company Aljazira Capital led the funding round. Global investment conglomerate Abu Dawood Group, 
Saudi Arabia’s Astra Group, Dubai-based private equity business Audacia Capital and family offices also participated in the funding 
round, the company said in a statement on Monday.

The FinTech platform, which was launched in 2021 in partnership with RAKBank and has more than 130,000 users signed up on its app, 
plans to complete its Series A funding by the end of the year, it added.

“We just got the In-Principle Approval for the EMI (electronic money institution) license in Pakistan and PSP (payment service provider) in 
Ghana and in Saudi Arabia. Together with the bank, we are going to apply to the central bank,” Hachem said. Demand for digital 
payments and other FinTech services has grown due to the onset of the coronavirus pandemic, as more people use online banking 
services to transfer money and pay for e-commerce transactions.

FinTech funding worldwide surged 68 percent annually to $210 billion in 2021, a report by consultancy KPMG showed in March.

A record 5,684 deals were signed through mergers and acquisitions, private equity, and venture capital last year, the report found. The 
payments segment continued to attract the lion’s share of funding among FinTech subsectors, accounting for $51.7bn in investments 
globally.

Investment in FinTech companies in Europe, the Middle East, and Africa stood at $77.4bn from 1,859 deals last year, KPMG said.

More than 800 FinTech companies operating in different segments such as payments, InsureTech, and cyber security across the Middle 
East are expected to raise more than $2bn in venture capital funding this year to boost their growth,

Dubai bank Mashreq said in February, citing data from the Middle East Institute. 

YAP is available for download on iOS and Android devices. It provides spending analytics, card controls, money transfer, and bill payment 
service, and real-time notifications of purchases, withdrawals, and transfers.

the statement said.

The digital banking app does not require a minimum balance and salary transfer requirement. It also offers a virtual card for online 
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online shopping.

“We look forward to expanding into new markets and enhancing our offering in the months ahead with these investments,”

said Anas Zaidan, co-founder and managing director of YAP.

YAP received In-Principal Approval in Pakistan and Ghana and plans to launch in Egypt soon, it said.

The FinTech platform has partnered with Bank AlJazira to launch its consumer and business banking platforms in Saudi Arabia. YAP ties 
up with banking partners to provide IBAN sponsorship for users, the statement added.

YAP’s product development pipeline includes a multicurrency offering, products for children and households, equity trading, loans, and 
buy-now-pay-later products.

Support from government-backed entities in the UAE has proved crucial for local FinTech start-ups.

The Dubai International Financial Centre Innovation Hub is the largest cluster of FinTech and innovation companies in the region. It 
allocated about $100m to help start-ups to grow through its FinTech Fund accelerator program.

The DIFC’s FinTech Hive has been connecting with investors and industry experts to seek funding.

Last October, the Central Bank of the UAE also signed an agreement with the DIFC to enhance collaboration under their shared sandbox 
program for FinTechs.

https://cxonews.live/yap-a-digital-banking-start-up-raises-41mn/ 
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Meta, in collaboration with the Pakistan Telecommunication Authority (PTA), has launched an educational series, 
‘Chai Chats’ to create awareness among young Pakistani Facebook users on digital literacy and social cohesion 
through improved digital experiences.

The series features a close-knit group of university friends encountering difficult online situations which they 
overcome with grace, friendship, and humor to inspire and persuade youth to adopt positive and responsible online 
behavior.

The program aims to reach millions of young Pakistanis online through the web series, as well as 180 secondary 
school teachers and over 1,000 secondary school students through local community training, which will also train 
educators in at-risk communities to handle these topics with at-risk communities.

The webisode series ‘Chai Chats’ is centered on the day-to-day online experiences of five university friends and the 
way they help each other navigate both their online and offline lives, while their different socio-cultural and behavior-
al dispositions also come into play.

The characters and their stories are expected to serve as role models by resonating well with young audiences.

Commenting on the initiative, Chairman PTA, Maj. Gen (R) Amir Azeem Bajwa, applauded Meta’s efforts, saying, “This 
initiative will enhance Pakistani youth’s ability to make positive, productive and legitimate use of social media 
platforms for personal and collective well-being. Meta has been at the forefront of promoting digital literacy through 
improved digital experiences.”

He further said, “The Government of Pakistan is committed to leveraging digital technology to accelerate socio-eco-
nomic development nationwide and I hope this initiative will prove to be an important stepping stone in this regard.”

Also sharing his thoughts, Ruici Tio, Policy Program Manager, APAC- Meta, said, “The initiative furthers Meta’s 
long-term commitment to fostering digital literacy in Pakistan and supporting all users to harness the benefits of 
technological innovation for their growth and socioeconomic advancement. “

He added, “This series aims to engage young Pakistanis in the important discourse of being responsible digital 
citizens through creative messages to ultimately enable them to use social media platforms for learning and growth. 
We’re especially grateful to PTA for partnering with us on this important initiative.”

The training will take place in 6 Districts across Pakistan, including Rajanpur, Dera Gazi Khan, and Multan in Southern 
Punjab and Kohat, Swat, and Banu in Khyber Pakhtunkhwa. It aims to reach 180 teachers and over 1,000 students in 
these communities to enhance their digital and critical thinking skills.

https://cxonews.live/metas-educational-chai-chats-series-to-foster-digital-literacy-in-pakistan/ 
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24SEVEN, AN ECOMMERCE
STARTUP, RAISES $6M

FIFA LIFTS BAN ON PAKISTAN
FOOTBALL FEDERATION

According to co-founder and CEO Jarrar Shah, e-commerce firm 
24SEVEN has secured $6 million in Pre-Series A financing to 
expand its Apni Dukan platform.

The business-to-business-to-consumer (B2B2C) venture, formerly 
known as 24seven.pk, digitalizes and rebrands mom-and-pop 
shops as 24SEVEN Apni Dukan resellers. More than 2,500 resellers 
have now been onboarded in five locations. They can use a digital 
supply chain to obtain and store items for later sales to customers.

“This is our opening big round. In 2020, we had a smaller one that 
brought in $270,000,” remarked Mr. Shah.

Betatron Venture Group, Newlin VC, Verity Capital, Argo’s Quest, as 
well as several additional family offices and angel investors, joined 
SOSV in leading the Pre-Series A investment. With the additional 
money, the business will be able to better serve both Apni Dukan 
partners and the homes that purchase their food. A portion of the 
investment will also be used to expand into “a number of addition-
al cities, including Karachi and Islamabad”.

Mr. Shah declined to disclose the entire business value that the 
new investors utilized to purchase shares in exchange for their 
investments. In a similar vein, he omitted to include the company’s 
gross merchandise value (GMV), a popular e-commerce statistic 
that counts the cost of goods an app processes for sale.

Mr. Shah stated that the performance indicator has increased 
month over month by more than 40% over the past 12 months. 
Adding that the firm is expanding its GMV “extremely fast.”

Despite the fact that the real average is just around half of that. The 
firm has the potential to onboard 500 establishments per month. 
“It’s intentional. First, we seek to strengthen our bonds with our 
current business partners (store owners). When we enter other 
cities, we’ll raise the monthly average, he added.

https://cxonews.live/24seven-an-ecommerce-startup-raises-6m/ 

World football’s governing body FIFA has finally lifted the ban on 
Pakistan Football Federation (PFF), the Normalization Committee 
announced on Thursday.

“The Bureau of the FIFA Council decided on 29 June 2022 to lift the 
suspension that was imposed on the Pakistan Football Federation 
(PFF) in April 2021 due to undue third-party interference,” a press 
release issued by the Bureau of the FIFA Council stated.

“The decision came after FIFA received confirmation that the 
normalization committee of the PFF had regained full control of 
the PFF’s premises and was in a position to manage its finances.”

It added the deadline, by which the normalization committee 
required to fulfill its mandate. It was now no longer realistic. Hence 
the bureau decided to extend the committee mandate until June 
30, 2023.

“This will enable the latter to finally carry out the tasks assigned to 
it in full,” FIFA said.

Chairman Normalization Committee, Haroon Malik, has congratu-
lated the entire nation on the development. He said that his team 
has worked really hard to undo the ban; that has haunted footbal-
lers and fans in the country alike.

The lifting of the ban means that: The Pakistan football team will be 
able to participate in international events and friendlies. And 
normal football activities would finally resume in the country after 
a hiatus of over a year.

Pakistan banned in April last year after the Ashfaq group illegally 
occupied PFF headquarters. The Normalization Committee’s 
mandate has now extended by a year. And it has tasked with 
conducting elections, resumption of football activities, and gaining 
possession of PFF’s assets.

https://cxonews.live/fifa-lifts-ban-on-pakistan-football-federation/ 
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Virgil, an ancient Roman poet once said, “Health is wealth.” I am 
sure you’ve heard this a million times before, but it is important to 
recognize the correlation between health and wealth. I am not 
saying that money isn’t important, as that’s absolutely incorrect. 
We all need it to live but at the same time, it’s true that we often 
take our health for granted. Which in turn, can affect our ability to 
live a rich life. We value health in the same way that we value time 
once we have lost it.

We cannot rewind time, but the good news is that we can regain 
health with quality healthcare services, good health professionals, 
and a positive mindset.

Sometimes, a person might appear to be physically in optimal 
health, but they may be going through something very serious, not 
apparent on the surface level. I know about a case like that.

A woman in her early thirties had an uncontrollable case of 
hypertension. Her average blood pressure was 100/180 and 
once it even reached 140/210! She’d gone to a number of 
specialists including cardiologists, gynecologists, and neurolo-
gists but they couldn’t figure out the reason behind her 
ever-elevated blood pressure.

This problem had been persisting for months and the young 
woman had lost all hope that she could be diagnosed, let 
alone cured. Instead of having a drawer full of cool gadgets, 
gifts from someone special, or beautiful jewelry, she had a 
drawer full of medicines and medical reports including blood 
tests, CT scans, X-rays, and many more.

Her friends knew what she’d been going through and would always 
inform her of any new healthcare solution that they came across, 
hoping and praying that it would help her out. One of such 
solutions was WoW Health’s Second Opinion Service.

The company promised to get a second opinion on complex health 
conditions with a panel of specialist doctors in the US, once you 
sent them all your reports and medical history. She was a smart 
woman and did her research on the company before handing over 
her case to them. 350,000+ US specialists were on board the 
platform and there were customer testimonials present on the 
website too. She still wasn’t convinced. So, she contacted customer 
support and asked them to connect her with an executive.

Finally, Saima decided to give the service a shot. It seemed reliable 
and affordable. As Saima already had all the medical tests they 
needed. She booked an appointment and sent all the required 
documents right away. She didn’t have the means to travel abroad 
to detect and treat her condition; so this was a golden opportunity 
for her.

The second opinion report she received, changed her life. The 
panel of US doctors that sat together to evaluate her case; conclud-

ed that the reason for her high blood pressure was nothing; but 
the reduction in blood flow to the kidney; due to partial blockage in 
the artery supplying blood to the organ for filtration.

Kidneys act as if the low flow of blood is due to dehydration in the 
body and release hormones; that stimulates the body to store 
sodium and water, in response.

So, our blood vessels fill with additional fluid, making our blood 
pressure hike up. The first treatment suggested by the US doctors 
was medications first. However, her condition didn’t improve. She 
was advised to have renal artery angioplasty and taking that 
advice, Saima’s problem was thankfully sorted out.

In conclusion, health is a very complex and sensitive matter. No 
matter how much wealth we have, if we don’t have health, we can’t 
enjoy it. Innovative healthcare solutions like the second opinion 
from US specialists can transform the lives of hundreds of 
Pakistanis; for the better, and thus, should be supported and 
encouraged.

Visit https://www.wowhealth.pk/get-second-opinion/ to learn more.

https://cxonews.live/wow-healths-second-opinion-a-ray-of-hope/ 

WOW HEALTH’S SECOND OPINION – A RAY OF HOPE



The National Database and Registration Authority (NADRA) and Capital Development Authority (CDA) signed an 
agreement with respect to the development of a comprehensive Biometric Verification System (BVS) solution for the 
process of sale, purchase, and transfer of properties.

The agreement was signed between NADRA Chairman Tariq Malik and CDA Chairman Amir Ali Ahmed, here at 
NADRA headquarters.

Under the agreement, the authority will develop and deploy a Biometric Verification Solution for the process of sale, 
purchase, and transfer of properties.

The system will help reduce forgery and eliminate the deceptive attempts by illegitimate means or persons regard-
ing the transfer of properties in the Islamabad Capital Territory (ICT).

Approximately, 20,000 transactions of sale, purchase, and transfer of properties take place annually in the CDA.

Malik, while speaking on the occasion, highlighted the importance of a Biometric Verification System for property 
transfer, a digitized solution that is to transform public service delivery by scaling down the risk of forgery and 
obviating proscribed transactions in property transfer.

The deployment of a digital biometric system foreshadows the attempts of an unlawful act; by ensuring the identity 
of buyer and seller, he said. The deployment of BVS will not only bring transparency to the CDA system. But will also 
fulfill the compliance of Know Your Customer (KYC) in property transactions, he added.

He said that NADRA has the capacity to verify the citizens and their family members biometrically; to address the 
challenges faced by any organization.

Moreover, the NADRA’s biometric identification system will provide accurate identification and minimize the risk of 
unwanted breaches within the CDA. With this type of security system, transactions take place not just by affidavit but 
by biometrics, he said.

The CDA chairman said that the CDA’s ongoing digitization venture further cemented by its partnership with the 
NADRA.

https://cxonews.live/nadra-cda-agree-to-develop-bvs/ 
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Avanza Solutions’ Monex is an ultimate money exchange platform compliant with Anti Money Laundering (AML) regulation, enabling the 
UNMoney or Unified Network Company (UNC) to track or monitor the overall remittance processing activities across the countries 
through comprehensive reporting.

Organizations are adopting innovative methodologies and next-gen digital transformation technologies with evolving digitalization. 
UNC’s initiative will permit them to regulate and monitor all the connected remittance agents through the administration module. 
Monex will define the transactional limits for each agent based on the amount as well as the count of remittance transactions while 
integrating with the International Exchange Houses through the preferred integration methods, either its API or file-based.

Moreover, Monex opens up a wide range of opportunities for: 

1. Multi-currency and Multilingual

2. Flexible & configurable

3. currency exchange rates and fee structures

4. countries, currencies & limited management

5. Pre-defined AML policies across all the remittance transactions

6. Enhanced customer experience

7. Control over the organization’s pre-defined processes

8. Provides interfaces for online integrations with external agents who want to use their remittance application for remittances

Monex improves the experience of remittance and service quality while providing the user a secure, extensive, and manageable 360-de-
gree view of overall operations and information/process transparency.

Likewise, at this signing ceremony, Omer Ahmed Khan, CEO – Avanza Solutions expressed himself by stating that:

“Since we entered the digital era, the digital transformation has enabled industries from core to grow with innovation and 
cutting-edge methodologies. Avanza Solutions empowers organizations from different sectors globally to embrace digital 
standards and disruptive innovation. Avanza’s Monex is not just a processing system, but a holistic system for remittance that 
can provide actionable insights and respond to the remittance for all kinds of organizations, small, mid, and large.”

In conclusion, Abdullah Mohammed Awad Al-Busairy – Chairman of the Board of Directors – UNMoney elaborated on this partnership 
by stating that:

”As the world is adapting to innovation and digital transformation. United Network Company is marching toward digitalization. And with 
Avanza Solutions’ Monex, which comprises hi-tech methodologies. We are introducing an advanced stage of the remittance system. That 
will coordinate with current remittance businesses and industry leaders, furnishing them to digitalize financial and technologically.”

https://cxonews.live/unc-cby-partner-with-avanza-for-monex/ 
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AVANZA SOLUTIONS
LAUNCHS BAKECX

CAREEM INTRODUCES
CARPOOLING SERVICE

BakeCX is Powered by Avanza Solutions. It’s a single solution to all 
your business problems.

BakeCX calibrates customer experiences through innovative 
design strategies and progressive development techniques while 
modifying user journeys across all customer touchpoints. Tech 
experts at BakeCX pursue adaptable dynamics that, from the core, 
empower businesses worldwide to maximize their operational 
capabilities while unlocking their true potential in this digital 
landscape.

Bake CX empowers businesses to embrace a seamless design 
experience by redefining the customer journey uniquely and 
efficiently while maintaining perfect consistency and integrity.

Above all, Avanza Solutions is a global software solutions provider 
specializing in:

• e-Business and e-Banking solutions

• Enterprise Application Services

• Infrastructure Management

• Quality Services

Furthermore, Avanza serves clients worldwide, through a cross-sec-
tion of industries, with a specific concentration in the banking, 
financial, and government sectors. The business philosophy’s 
foundation is on the importance of relationships and a persistent 
search for greater accomplishments.

At Bake CX, the Design Thinking process for enhancing UX aims at 
not only providing the customer with a seamless and delightful 
experience. But also addressing those irritating issues that eventu-
ally drive the customer away from your business.

Learn more about BakeCX:  bakecx.com

https://cxonews.live/avanza-solutions-launches-bakecx/ 

The average office worker is most impacted by the present 
economic situation because of the dramatic increase in gasoline 
prices throughout the world. In order to better serve its corporate 
customers, Careem, the Super App of the broader Middle East and 
Pakistan, has added a carpooling option to its corporate portfolio, 
known as Careem for Business (C4B).

When using the Careem carpooling service, coworkers from the 
same organization who live close by will receive an optimum route 
for their daily journey from their homes to and from workplaces. 
Each pool of cars has three (3) persons in it.

In addition to receiving perks like door-to-door pickup/drop-off, 
automated processing, a dedicated focal person, and a safe, 
secure, and hassle-free trip from the corporate fleet, this will allow 
the working part of society to save travel and fuel expenditures. 
Several reputable companies are now using this service, including 
Nestle, Sapphire, Packages Limited, BASF, Sadatech, Acascus, 
Repair Desk, etc.

Similarly, Careem has also unveiled a full and half-day model. That 
will grant you access to a dedicated Captain and car for 12 hours 
and 6 hours, respectively. Customers can travel to inactive 
locations and take intercity rides to places that are not in operation 
under this concept.

Feroz Jaleel, Country Head, Careem Pakistan, commented on this 
effort and stated. “In the present economic situation, everyone is 
experiencing difficult times, and it is our obligation to alleviate 
some problems. The recently implemented carpooling program 
can increase productivity at work by reducing strain. As its name 
implies, Careem will always be generous in relieving the suffering 
of the public. By setting the bar for cutting-edge ride-hailing 
services.

Careem is delivering corporate services to numerous business 
partners. Such as Jazz, K-Electric, Telenor, Habib Bank Limited 
(HBL), United Bank Limited (UBL), Haleeb Foods, and Afiniti. In 
order to fulfill its mission of making commutes to and from work 
easier. And better for those who use the service.

https://cxonews.live/careem-introduces-carpooling-service/ 
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Bank Alfalah, one of the largest and the 
technology-driven bank in Pakistan with a 
network of 700+ branches across more 
than 200 cities in the country, has signed 
Avanza Solutions – a pioneering Fintech 
organization, which provides digital 
platforms and services to multiple sectors 
worldwide, for Unison Ace – A Customer 
Experience Management (CXM) platform 
to enhance its customer experience and 
for enterprise-wide roll out within the 
bank.

Firstly, Avanza’s Unison Ace is a state-of-the-art CRM/CXM platform. That encapsulates several functionalities. And 
empowers organizations to outperform in the industry by providing a wide range of opportunities available to the 
consumer and the provider.

Therefore, Unison Ace’s architecture is based on the latest technology stack and best practices, allowing it to adapt 
to any environment flexibly and conveniently while enabling a digital environment that is easy to operate and 
supervise. 

Meanwhile, with Avanza’s Unison Ace, Bank Alfalah’s pursuit towards digital transformation will be more seamless. 
It will create an integrated environment for sales, marketing, services, and other business functions, through a 
unified customer experience platform. Unison’s integrated network orbits around customer-centric strategies that 
provide ease of access to information maintaining consistency and flexibility.

Moreover, through its versatility, Avanza’s Unison will enable a synchronized experience for the bank, allowing them 
to communicate effectively across all customer touchpoints.

Key highlights of Unison Ace include:

• an AI-driven sale using Next Best Action

• salesforce automation

• pre-built industry standards and practices

• a unified interface (360° View) for comprehensive customer experience management across all customer 
touchpoints

• an intuitive user interfaces

• user experience.

Visual Design tools that enable customization and personalization around the system along with being secure, as 
well as compliant with regulatory frameworks and industry best practices.

Omer Ahmed Khan, CEO – Avanza Solutions, expressed his views:

“I would like to thank Bank Alfalah for giving us the opportunity to contribute towards banks’ customer-centric digital 
transformation drive. And for this, they have opted for Avanza’s customer experience platform.

Furthermore, this will help the bank grow and improve its experience across all customer touchpoints. By allowing it 
to enter the new era of modernization”

Mohib Hasan Khan, CIO – Bank Alfalah, also shared his views and said:

“Our customers form the basis of the innovations and solutions that we provide at Bank Alfalah. Over the years, 
we’ve built a robust reputation through constant improvements. And the introduction of state-of-the-art technolo-
gies. And tools that streamline the services we provide to consumers. Through this partnership with Avanza 
Solutions, we aim to further amplify this process of transformation and upscaling.”

https://cxonews.live/bank-alfalah-signs-avanzas-unison-ace-cxm-platform/ 
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Paymob, the leading omni-channel financial services platform in the MENAP region, signed an agreement with 
National Institutional Facilitation Technologies (NIFT) to facilitate digital payments in Pakistan and secure payment 
transfers.

Firstly, under the agreement, Paymob will enable digital payments for their merchants using the NIFT ePay payment 
platform which supports account, wallet, and card-based payments.

As Paymob’s payment infrastructure enables SMEs to accept digital payments online and in-store whilst providing 
them better access to financial services. As an API integrator, Paymob’s gateway sits on merchants’ websites to 
facilitate payment capture.

In addition to conventional bank cards, Paymob merchants will have access to mobile wallets, QR payments, bank 
card installment plans, and Buy-Now Pay-Later (BNPL) options all of which serve to drive an increased volume of 
transactions and revenue.Furthermore, Paymob plans to extend its Tap-on-Phone payment acceptance service to 
the Pakistan market. The company will also launch cards to enable B2B transactions for its merchants and build tools 
for merchants to better manage and grow their business.

NIFT was established in 1995 as a joint venture between six major Pakistani banks and entrepreneurs from the 
private sector.

Above all, it is the leading Payment System Operator (PSO) in Pakistan for cheque clearing and is the country’s 
foremost Digital Payment Gateway, providing an electronic platform for clearing, processing, and switching electron-
ic transactions in Pakistan under the brand name NIFT ePay.

Haidar Wahab, CEO of NIFT, commented, “NIFT continues to play an important and proactive role in streamlining 
Pakistan’s payment system. As promoters of financial technology. NIFT is committed to delivering an efficient, 
secured, and convenient digital payment system. (in which our economic growth can further thrive.)”

He added, “This new partnership with Paymob opens a range of exciting new possibilities for Pakistan’s payment 
infrastructure. And puts it at the cutting edge of innovation in this space.”

Moreover, Fawad Abdul Kader, Country Manager of Paymob in Pakistan, said, “We are proud to partner with NIFT 
ePay. Which will serve to drive e-commerce by making a variety of payment options available to merchants all across 
Pakistan.”

“SMEs are the engines of growth in any economy. And this partnership with NIFT ePay will serve to fuel that growth 
and drive revenue in today’s digital economy,” Kader added.

https://cxonews.live/paymob-and-nift-sign-agreement-on-digital-payments/ 

PAYMOB AND NIFT SIGN AGREEMENT ON DIGITA
 PAYMENTS



Mobilink Microfinance Bank Limited (MMBL), the largest digital bank in Pakistan, has partnered with Foodpanda HomeChefs, the 
nation’s leading platform for home-based restaurants, and AdalFi, a Techlogix subsidiary focused on digital financing, to initiate 
short-term micro-financing solutions for household chefs. Being a first-of-its-kind initiative, this strategic alliance will offer weekly loans 
of up to PKR 50,000 for HomeChefs to help resolve supply chain, marketing, and food quality issues, ultimately driving higher revenues 
and branding benefits for these home-based business ventures.

The HomeChef market in Pakistan is a significantly diverse and growing segment. It has enabled entrepreneurs, especially women, to 
explore new ways of being financially independent while leveraging their culinary skills. Foodpanda provides a viable platform to these 
talented individuals, facilitating them to seamlessly reach millions of customers across the nation while giving them access to its 
extensive network of riders.

This strategic partnership is an exciting development for Pakistan’s economic and financial landscape as it enables an essential 
monetary support stream to help female entrepreneurs scale their ventures sustainably. With the recent introduction of MMBL’s Dost 
Tajir, the bank has been prioritizing efforts to promote financial inclusion for the underserved masses through access to convenient and 
affordable digital financial solutions to empower them to scale their businesses.

Speaking on the development, Muntaqa Peracha, CEO of Foodpanda, stated, “While empowering HomeChefs, especially women who 
are exploring a new field of entrepreneurship. Foodpanda is on a mission to level the playing field for these talented individuals.”

“Through this partnership, we are easing one of the biggest barriers to growth in the market, i.e., financing. With the support of leading 
institutions like Mobilink Microfinance Bank and Adal Fintech. These HomeChefs now have the opportunity to grow without worrying 
about finances,” he added. Addressing the partnership, Sardar Mohammad Abubakr, Chief Finance and Digital Officer at MMBL 
added,“Collaborations with like-minded organizations are key to achieving our ambitious financial inclusion goals.”

“At MMBL, we believe in extending support to various segments of society. Especially women, who constitute more than half of the 
nation’s population. But have significantly low financial inclusion figures to date. We are at the cusp of not just empowering these 
entrepreneurs financially. But also creating innovative paths for them to be active contributing drivers of the economy,” he further said.

“We at Adal Fintech foresee women entrepreneurs as an emerging contributor to Pakistan’s GDP,” said Salman Akhtar, CEO of AdalFi. 
“The AdalFi mission is to equalize access to credit for all Pakistanis using data and AI to power credit decisions. Foodpanda HomeChefs 
is a phenomenal example of our technology in operation,” he added. As Pakistan’s leading digital financial institution, MMBL has over 40 
million registered users, including 15 million monthly active mobile wallets. The Bank strives to facilitate customers by streamlining 
nationwide access to simplified and convenient financial solutions.

MMBL, over the past decade, has introduced multiple innovative and customized digital and financial initiatives, such as digital onboard-
ing of customers, Self-service banking through the DOST App (available on both iOs & Android), Internet Banking, the Women Inspiration-
al Network (WIN) program, and the Humqadam program to provide employment opportunities to the differently-abled and much more.

https://cxonews.live/mmbl-partners-with-foodpanda-adalfi-for-homechefs/ 
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Telenor Pakistan has introduced GameBird, the largest esports platform in Pakistan, in an effort to strengthen the nation’s gaming 
environment.

Some of the top figures in the business were present at the inaugural event, which took place at the Telenor campus at 345.

Sana Mir, a former captain of the women’s cricket team, attended as the main guest. The Pakistani gaming scene included elite esports 
athletes like Arsalan Ash, Haseeb nicknamed HSB, Amu Shahid, and members of House of Blood.

With more than 50,000 active members and more than 140,000 unique visitors each month, GameBird is the only platform in Pakistan 
that provides online gaming competitions with AAA-rated partners.

Now, gamers may watch live streams of competitions, take part in them, buy high-quality gaming gear, browse the news, and do a lot 
more.

GameBird, the top gaming platform in Pakistan, attempts to foster a sense of community and offers chances for skilled players 
to demonstrate their prowess. The players can also display their skills in worldwide gaming venues.

Esports are already among the most 
well-liked sectors globally, particular-
ly among young people, and 
Pakistan is quickly catching up. The 
Pakistani esports ecosystem is 
thinking to include more than 55 
million users and 33 million gamers. 
Making a substantial contribution to 
the $200 billion worldwide markets.

GameBird was created as a 
one-stop shop for all gamers. And 
during its testing period, it has 
already held more than 60 tourna-
ments and 20 broadcasts.

Irfan Wahab Khan, Chief Executive 
Officer of Telenor Pakistan, said of the launch. “Pakistan’s online gaming market is thriving. And we have established GameBird to 
support the national gaming community.

It has been created to further our goal of moving beyond connection. And closing the talent gap between local and global prospects by 
bringing all the intriguing facets of gaming within their grasp.

GameBird will be the first and only platform of its sort in Pakistan, he continued. Giving gamers around the nation the opportunity to 
investigate alternate money streams. 

The launch event also featured a panel discussion on “Esports: The Future of Gameplay”. Where game creators highlighted the 
importance of creating local games and how quickly the industry is changing in Pakistan. 

The panel also explored the feasibility of holding game jams in Pakistan. Gamers were treated to a “Clash of Titles” gaming 
competition. Amongst elite gamers in addition to the panel discussion.

Prizes were given to the victors of earlier GameBird competitions as the event came to an end.

The gaming and esports communities in Pakistan now have the chance to use a one-stop gaming platform thanks to GameBird. Through 
this platform, GameBird intends to provide Pakistan’s undiscovered talent with additional possibilities to compete on a global scale.

https://cxonews.live/telenor-powers-pakistans-biggest-esports-platform-gamebird/ 
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Present at the signing ceremony were: Omer Ahmed 
Khan, CEO, Avanza Solutions; Jalil Ahmed Farooqui, 
Group Head Sales & Business Development, Avanza 
Solutions; Fowad Ahmed, AVP – Pre Sales, Avanza 
Solutions; Danish Farooque, Group Head Professional 
Services, Avanza Solutions, Adnan Farooq, Regional 
Manager Asia Pacific, Avanza Solutions, Shaheryar 
Saeed Khan, Chief Digital Officer, Faysal Bank, Syed 
Hasan Jafri, Chief Information Officer, Faysal Bank 
and Imran Anjum Shaikh, Head Contact Center, Faysal 
Bank.

Faysal Bank is one of the largest banks in Pakistan 
with a network of 600+ branches across 200+ cities, has signed Avanza Solutions – an organization pioneer-
ing in digital platforms and services, for Unison Ace – an AI-powered Customer Relationship Management 
(CRM) and Customer Experience Management (CXM/CEM) platform.

Avanza Solutions’ Unison Ace is an ultimate CRM, CXM, or CEM platform that enhances the customer experience by 
providing a personalized view of customer information gathered from all touchpoints. Unison’s customer-centric 
strategies will open an extensive range of opportunities for the users by empowering them to establish an 
AI-efficient system while creating an integrated network that faultlessly adapts to any environment, driving the 
system to operate and carry out processes securely.

Avanza’s Unison Ace is a universal platform that will assist Faysal Bank in creating an efficient and cost-effec-
tive customer journey that minimizes the customer acquisition costs and improves the navigation while 
gathering the information from several customer interactions. While containing a vast adaptable frame-
work, an architecture enclosing the latest technology stack, and customer-centric approaches, Unison Ace 
analyzes, manages, and customizes the data according to consumers’ needs and access across sales, leads, 
and marketing operations, guaranteeing an efficient user experience.

Above all, Unison Ace’s unique foundation encompasses state-of-the-art modules that create a network overlay of 
shared information, making it a robust quality suite that comprises;

1. Customer 360-degree

2. Salesforce automation

3. Visual drag and drop tools

4. Predefined workflows

5. Personalized dashboard

6. Lead management

Furthermore, Avanza Solutions’ CEO – Omer Ahmed Khan, expressed his gratitude and said:“Digital disruption is 
changing the course of the digital landscape by furnishing organizations with the opportunities to advance with ease. 
Therefore, this strategic technology partnership will assist Faysal Bank in taking customer interactions to a more 
advanced level. Through agile approaches, making it an enriched suite of hi-tech digital solutions. That maximizes 
the customer experiences across all touchpoints.”

In conclusion, Shaheryar Saeed Khan- CDO – Faysal Bank expressed his insights on this partnership;“As the world 
adapts to digital transformation, Faysal Bank stays ahead with the next-gen solutions to prosper.

Avanza’s Unison Ace is an AI-powered robust platform. That will assist Faysal Bank in reducing customer acquisition 
costs. While providing us with a variety of opportunities in sales, marketing, operations, and other areas. I’m 
confident that this partnership will benefit both the organizations and facilitate growth prospects for one another.”

https://cxonews.live/faysal-bank-signs-avanzas-unison-ace/ 
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DeafTawk‘s Healthcare has entered into a partnership with medIQ Smart Healthcare to make healthcare more equitable and inclusive. 
Health equity is a national challenge, and healthcare executives have a responsibility to ensure their organizations are addressing dispari-
ties that disproportionately impact those historically underserved.

Equitable Access means ensuring that people have access to the services and resources necessary to achieve their full health potential. 
According to the statement released by the organization, “healthcare is a basic necessity equivalent to education and food; hence it 
should be accessible to all. Unfortunately, that is not the case.”

According to an estimation, there is a segment of almost 10 million deaf individuals in Pakistan alone, that remains untargeted by most 
of the traditional healthcare service providers/facilities.

medIQ’s team of Doctors and professionals has joined hands with DeafTawk to bridge the gap by making healthcare more inclusive.

Indeed, bringing more ideas to the table from varying perspectives and backgrounds, helps healthcare organisations reach their full 
innovative potential.

“Thanks to Dr Saira Siddique, Mohammad Kaab, Dr Farrukh Ali, Osama Qayyum Janjua and the rest of the team; for partnering with us 
& playing their part to make sure that the Future Is Inclusive”, said DeafTawk. medIQ Smart Healthcare is ‘Pakistan’s First Integrated 
Virtual Care Platform’ which provides on-demand healthcare services at the point of need. medIQ is connecting customers, health 
services providers and companies to put great care within everyone’s reach.

medIQ through its holistic virtual care platform is making healthcare services ‘patient centered’ instead of hospital centered’ The 
organization is revolutionizing healthcare by moving away from brick-and-mortar health facilities and bringing healthcare to the 
doorstep with convenience, customization and cost reduction.

DeafTawk is an online sign language interpretation service through mobile applications available both on Android and iOS.

DeafTawk aims to empower the deaf community across the globe by providing quality sign language services. In this way, deaf people 
can easily include in society and effectively participate in their desired fields. DeafTawk won the best start-up, Asia Pacific, by UNDP.

This constructive collaboration will indeed create a healthy and inclusive environment for the deaf community.

https://cxonews.live/deaftawks-healthcare-partners-with-mediq-smart-healthcare/ 
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GOOGLE LAUNCHES ‘THINK GAMES’
FOR GAME DEVELOPERS IN PAKISTAN

NDCTECH SHOWCASES AT TEMENOS
COMMUNITY FORUM 2022

Google announced that it has launched Think Games – Pakistan’s 
first thought leadership and knowledge-sharing event for game 
developers, to nurture the country’s gaming industry along with 
the graduation of the Gaming Growth Lab (GGL).

According to the details, the two–day event, first announced in May 
2022, aimed to create an environment for Google leaders and local 
gaming experts to share insights, tools, and best practices to help 
developers create, grow and scale world-class games.

Participants underwent training workshops and deep-dive consul-
tations during the GGL – 11-week acceleration program designed 
to help emerging mobile game studios in Pakistan reach their full 
potential by addressing their business challenges and expanding 
their offerings.

Google announced that a total of 54 mobile gaming studios 
graduated on June 23 after completing the program. As the gaming 
industry is expected to reach $219 billion in 2024.  Some of the 
local game developers such as Hazel Mobile Group, Game District, 
and GeniTeam have gained recognition on the international stage.

Sharing his views on the same, Farhan Qureshi, Google Regional 
Director for Pakistan, Bangladesh and Sri Lanka, said, “We’re 
excited to see the progress of our key initiatives Think Games and 
Gaming Growth Lab as we strive to support Pakistan to become a 
top player in the global gaming industry.

“On top of a vibrant gaming ecosystem that is supported by compa-
nies like Google. The country has all the components it needs. 
Among them is a rising community of young, diverse, and entrepre-
neurial gaming developers. Those have the ambition and hunger 
to build great games.

“Our work is ongoing and through our various efforts. We hope to 
help Pakistani developers build great games for the world,” he 
added. Ehtisham Malik, Head of Marketing at MicZon also shared, 
“The GGL program is an important initiative that will take Pakistan’s 
gaming industry to the next level.”

“All the information we learned at GGL has been very helpful and 
relevant to our business. Thank you, Google Gaming Growth Lab 
Pakistan, for helping Pakistani developers and publishers!” he 
added.   https://cxonews.live/google-launches-think-games-for-game-dev-
elopers-in-pak/ 

NdcTech, Pakistan’s leading IT and consulting company, was 
invited to showcase its offerings as a Silver Sponsor at the 
Temenos Community Forum 2022, one of the most prestigious 
banking technology events held recently in the world’s financial 
city, London, UK.

Ammara Masood, CEO and President of NdcTech, and Asif Peer, 
CEO of Systems Ltd., were present at this international forum. 
(Alongside other key management)

The event not only brought together banking professionals from 
across the globe. But also provided a huge opportunity for IT 
service providers and Fintechs to showcase their offerings.

Various banks showed interest in the offerings, innovations, and 
product demonstrations of NdcTech. Which also proved the 
capabilities of Pakistan’s IT sector.

The event was a hub for connectivity and innovation for banks, 
fintech, and service providers. Where the recent trends and 
evolving business models in banking were discussed.

Banking as a Service (BaaS), Software as a Service, Banking as a 
Platform, embedded finance, and cloud banking. These were a few 
of the key themes of discussion throughout the event.

Temenos also revealed their star of the show ‘Temenos CEO 
Navigator’. Which is an industry-leading customer advisory service 
backed by data from over 100 banks. That will provide powerful 
business insights to clients. Temenos unveiled its new brand logo 
and identity during the conference. Their new vision is to be a 
banking platform for everyone. While combining the power of 
technology with a human touch.

Meanwhile, speaking with Fintech Finance, Ammara Masood, CEO, 
NdcTech, She highlighted the evolution of global business models 
in banking, including digital banks, fintech working as Electronic 
Money Institutions, traditional banks with digital innovative 
services. 

In conclusion, she stated, “All these institutions need a partner like 
NdcTech who can meet their evolving requirements, and bring 
innovations. And provide platform capabilities relevant to their 
model.”

https://cxonews.live/ndctech-showcases-at-temenos-community-forum-2022/ 



Telenor Pakistan has partnered with Circle Women to train women in accessing the internet and other essential 
digital tools.

Firstly, the initiative will equip home-based and young females with disadvantaged backgrounds with digital literacy, 
entrepreneurship skills, and financial inclusion. 

Despite women constituting almost half of the population of the country, their participation in the labor force stands 
relatively low, resting at 25%, according to Asian Development Bank.

Under this partnership, Telenor Pakistan will provide connectivity, aiming at reducing the gender digital divide 
among home-based workers and young women in Bahawalpur, Rahimyar Khan, Multan, Sargodha, Mianwali, 
Layyah, Narowal, and Pakpattan.

Above all, Sims with 15 GB of data will be provided free of cost to 3,000 micro-entrepreneurs to assist them in practicing 
their digital skills. 

Present on the occasion, Chief Operating Officer, Telenor Pakistan, Khurrum Ashfaque commented,“Telenor has 
always looked at access to the internet as an empowering tool.”

“Our participation with the Circle Women initiative will ensure that we bring the full power of 4G connectivity to 
women in these areas. And we support their access to transformational digital platforms,” he added.

Chief Executive Officer, Circle Women, Sadaffe Abid, added, “Increasing female participation in the formal economy 
is key for the country’s socio-economic progress.” 

“The digital literacy program is designed to train women to leverage digital platforms and mobile wallets for 
business. And information exchange, to enable their economic empowerment and social wellbeing,” she added.

Moreover, Telenor Pakistan has a rich history of women’s empowerment initiatives. Such as its participation in the 
World Bank’s Girls Learn and Women Earn initiative. That became the means for 1,100 women from around the 
country to be trained in digital literacy.

In conclusion, Telenor Pakistan’s ‘Naya Aghaaz’ initiative is a unique platform. It is for women on a break from their 
careers to get back on the professional track. Telenor Pakistan remains committed to leveraging technology and its 
digital expertise to promote diversity and inclusion around the country.

https://cxonews.live/telenor-circle-women-partner-for-womens-digital-literacy/ 
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UN Women and foodpanda Pakistan have reached a mutual understanding for the cooperation and promotion of gender equality in the 
workplace.

Under this program, different initiatives will be undertaken to address and implement strategies pertaining to gender responsiveness 
and an environment devoid of discrimination and harassment.

The agreement was recently signed in foodpanda’s office where both organizations pledged to implement capacity-building initiatives 
to empower women at all positions, thus acknowledging their rights as also specified by the UN Women Empowerment Principles 
(WEPs).

Foodpanda Pakistan being the signatory of these principles has policies in place regarding the promotion of women’s rights and well-be-
ing at the workplace which highlight it as an equal opportunity employer.

“Given the fast-paced world that we are living in today, it is imperative that we assimilate into the organization while acknowledging the 
rights and needs of our female counterparts and ensure an all-inclusive workplace,” said Muntaqa Peracha, Managing Director, foodpan-
da Pakistan. “No economy can thrive without the contribution of women and here at foodpanda Pakistan, we are committed to advanc-
ing the agenda of empowering our female stakeholders at all levels.

This includes entrusting them with decision making powers, placing them in key leadership positions, and designing an environment 
conducive to their professional growth.”

“Women’s economic empowerment lies at the heart of this partnership” said Sharmeela Rassol, Country Representative, UN Women 
Pakistan. She added “foodpanda has caused a positive disruption in society through its dignified approach to the food delivery 
profession.

By creating an enabling and inclusive environment, women’s inclusion in the fleet of riders is an exemplary effort to enable women to 
break stereotypes on one hand and earn a respectable living on the other hand.”

The private sector has emerged as the promoter of sustainable social development while having a positive impact on communities and 
the society at large, thereby promoting their economic growth and prosperity.

Sustainable Development Goal 5 specific to gender equality addresses the need of ending all forms of discrimination against women 
and empowering them which would eventually have a multiplier effect for sustained development.

The Global Goals and the WEPs aim at uniting the public and private sectors, and civil society to expedite gender equality and women’s 
empowerment in the workplace, marketplace and community.

https://cxonews.live/un-women-pakistan-and-foodpanda-pakistan-collaborate-for-workplace-safety/ 
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PTCL AND HUAWEI LAUNCH
AIRPON SOLUTION SUCCESSFULLY

TELEGRAM LAUNCHES PREMIUM
SUBSCRIPTION FOR $4.99/MONTH

PTCL, the country’s leading telecom and ICT services provider, has 
successfully installed Huawei Technologies’ AirPON solution in its 
Fiber Access Network.

AirPON is a one-of-a-kind and novel Fiber-to-the-Home (FTTH) 
solution that uses current cellular mobile network infrastructure to 
increase fiber footprint. While lowering the total cost of ownership 
and shortening the time to market.

AirPON uses purpose-built pre-connectorized Optical Distribution 
Network (ODN) components to provide a unique, efficient and 
agile deployment. It reduces fieldwork through a plug-and-play 
method while dramatically enhancing installation quality. The 
infrastructure available at cellular mobile sites is used for the field 
deployment of Optical Line Terminal (OLT) equipment to meet its 
housing, power, and transportation requirements.

This solution is another step forward on PTCL’s plan for addressing 
rapidly increasing consumer data traffic demands by expanding its 
Fiber Access Network in locations where deployment would 
otherwise be problematic. “We look forward to elevating our 
customer experience. This happens via the use of cutting-edge 
technology and solutions,” stated Jafar Khalid, Group Chief Technol-
ogy Officer, PTCL Group. In addition, PTCL and Huawei have 
reached a new milestone by effectively implementing the AirPON 
technology in our network.”

“We continue to invest in new technologies and solutions to 
upgrade our network. With a focus on accelerating the deployment 
of the high-speed fiber access network to the greatest number of 
consumers,” he continued.”And the AirPON solution will be a vital 
enabler in accomplishing this aim.”

“Huawei is always committed to working closely with PTCL Group.  
To explore the correct solutions for addressing the growing 
business requirements,” said Ahmed Bilal Masud, Deputy CEO of 
Huawei Pakistan.

” Furthermore, our objective is to deliver new solutions to the PTCL 
Group. While committed to reducing deployment costs and time to 
market. This was possible through network simplification and 
upcoming technologies,” he added.

“We think that AirPON would pave the path for greater fiber 
coverage in the country. As well as help PTCL provide speedy 
internet services to its valued clients.”

https://cxonews.live/ptcl-and-huawei-launch-airpon-solution-successfully/ 

Telegram launches premium subscription model

Messaging app Telegram has launched its premium subscription 
for millions of users and the paid tier costs $4.99 / month

The premium model provides users with new and better features. 
One of the benefits of the paid tier is the increase in upload size to 
4GB. The model allows the user to download the file faster as well.

It also has doubled limits for different features, including options 
to follow up to 1000 channels, add a fourth account instead of just 
three, create up to 20 chat folders with 200 chats each, pin 10 
chats, and save up to 10 favorite stickers.

The premium package allows the user to have access to premium 
sticker collections, exclusive emoji reactions, and animated profile 
pictures. Moreover, it also has the option of voice-to-text conversa-
tion to make communication easier.

According to The Verge, for non-premium users, some of the new 
features will be available. Also, they can download larger files sent 
by the subscribers and the premium stickers and emojis.

In short, the subscription model will help the company collect 
revenue to improve the platform and expand it for all users.

https://cxonews. l ive/telegram-launches-premium-subscrip-
tion-for-4-99-month/ 
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LOGISTICS STARTUP ‘RIDER’ RAISED
$3.1M IN A SEED ROUND

LUMS, TIKTOK & EDKASA PARTNER
FOR ONLINE EDUCATION

Logistics start-up Rider, which aims to create an Amazon-like 
next-day delivery service for e-commerce businesses, has raised 
$3.1 million in a seed round.

It announced the funding from American technology startup 
accelerator Y Combinator and new investors, including i2i 
Ventures, Flexport, Soma Capital, and Rebel Fund. The round also 
included existing investors such as Global Founders Capital, Fatima 
Gobi Ventures, and TPL E-Ventures along with the notable angel 
investor Arash Ferdowsi, co-founder of Dropbox.

With this seed round, Rider has now raised a total of $5.4m since 
September 2021. Founded in 2019, Rider has been building a 
network of sorting hubs, urban delivery centers, and a digitized 
fleet, offering online sellers in Pakistan a next-day delivery service. 
The platform offers route optimization for delivery agents, live 
tracking and scheduling for buyers, and a digitized warehousing 
function for sellers.

The company is led by Salman Allana. He is a former UPS Pakistan 
executive, and son of Habib Bank Ltd chairman Sultan Ali Allana. 
Since their pre-seed investment round in September 2021, 

Rider’s monthly revenues have grown 110pc and their custom-
er base has doubled to 650 online sellers. Rider has now 
completed the delivery of over 3m parcels across 60 cities in 
Pakistan.

“We launched Rider. Because we knew the traditional courier 
companies in Pakistan were not serving the e-commerce market. 
And these were failing to capture the online buying trend. The 
problem is huge. Circa $1 billion GMV (gross merchandise value) 
lost annually due to failed and slow deliveries.” said Mr. Allana, the 
company’s founder, and CEO.

He said the retail industry is worth north of $150bn industry.  
Although it’s still stuck in bricks and mortar. “We are fully behind 
the mission to enable more than 1m, primarily female-owned 
Instagram/Facebook sellers to trade.”

https://cxonews.live/logistics-startup-rider-raised-3-1m-in-a-seed-round/ 

TikTok has partnered with Edkasa and LUMS to launch a 
digital learning program to facilitate online education and 
distance learning for high school students. Driven by TikTok, 
the program #ExamReady will promote digital learning 
designed to help millions of Pakistani students.

However, In this first-of-its-kind year-long partnership, TikTok, 
Edkasa, and LUMS will collaborate to bring to life over 500 
educational videos online covering Chemistry, Physics, and Mathe-
matics, including study tips and exams hacks.

Above all, The Syed Ahsan Ali and Syed Maratib Ali School of 
Education at LUMS will provide guidance on teaching method-
ologies and cover monitoring and evaluation of the project 
whereas Edkasa, as the implementing partner, will develop all 
content and host it on TikTok and other social media profiles. 
The program’s first round of content is expected to go live in 
August this year.

Meanwhile, Farah Tukan, Head of Government Relations & Public 
Policy at TikTok – Middle East, Turkey, Africa & Pakistan (METAP) 
said, 

“This partnership with LUMS and Edkasa promises digital 
access to quality education for everyone. We look forward to 
working together for the nationwide promotion of literacy, 
and to enable Pakistani students to use our platform to hone 
their knowledge and skills to set themselves up for successful 
professional lives.”

Moreover, LUMS Vice-Chancellor, Dr. Arshad Ahmad, spoke about 
how the University is able to amplify the impact created by its 
dynamic alumni; Edkasa’s co-founders are LUMS alumni Annum 
Sadiq (BSc 2011) and Muhammad Fahad Tanveer (BSc 2005, MBA 
2010).

In conclusion, Dr. Ahmad added, “At LUMS we embrace change 
and look for opportunities to better pedagogy. And we work to 
personalize education to engage students.”

https://cxonews.live/lums-tiktok-edkasa-partner-for-online-education/ 



In a ground-breaking move, Apricart launched Pakistan’s first-ever hybrid e-commerce store as its contribution to a 
sustainable online grocery industry.

Apricart, Pakistan’s fast-growing online grocery business, has taken yet another exciting leap toward revolu-
tionizing the retail industry, with Pakistan’s first-ever hybrid hub for groceries. The latest introduction of an 
unprecedented shopping model will continue to propel Apricart towards its vision of enabling the masses of 
Pakistan to embrace more efficient ways to shop for their groceries.

Despite accelerated growth in e-grocery shopping due to Covid, the Pakistani market is not at par with global trends. 
Customers have become habitual with crowded supermarkets and long check-out queues. With rising grocery 
inflation, grocery bills are consuming a significant share of the wallet! So, the masses are cautious in adopting 
e-trends with low trust levels in new brands. Especially the ones with which there is limited to no physical exposure, 
and understandably so!

For all these people, Apricart’s hybrid Click & Collect Store is presenting a perfect solution. Conceptually, Click & 
Collect allows buyers to order from home and collect from stores but Apricart Click& Collect goes a step beyond. It 
offers a physical store for the customers to walk in, interact with the team and experience the store. As usual, place 
their orders online guided by well-trained staff. And collect their orders within the same visit in under 15 minutes.

The hybrid nature of the store is in design to spell out the appeal and convenience of e-commerce platforms for the 
masses through repeated exposure, pulling them towards the futuristic ways of catering to their grocery shopping 
needs.

Apricart CEO, Mr. Khalid Memon commented on this fresh accolade for his startup, “This is truly the first hybrid 
e-commerce model shopping experience in Pakistan. We have designed a hybrid model specifically to help acceler-
ate transitioning of the masses towards online grocery shopping. And contribute towards promoting the 
e-commerce ecosystem in Pakistan.”

This facility comes in addition to the option of home delivery, and placing prior orders at Click & Collect to be picked 
up at pre-selected time slots through Apricart mobile app, to ensure ‘Khuwari, Mehengai, aur Waqt ki Bachat!’ The 
customers can also visit Apricart Click & Collect Store for an item exchange, return, and refund.

It is the kind of convenience that people have never seen before, and that too is right in your local neighborhood! 
Addressing a panel discussion at Zindigi Future Fest, he mentioned

“Sustainability is at the core of our day-to-day operations. We keep a close view of our strategic goal of providing 
affordable groceries to the masses. With growing inflation, consumer purchasing trend is an amalgamation of 
conscious and economic buying with convenient shopping experiences.”

Apricart Click & Collect Store stocks the entire range of Apricart’s exclusive staples brand, Jehan, offering a wide 
variety of high-quality rice, pulses, sugar, salt, and spices at highly affordable rates, reinforcing Apricart’s commit-
ment to continue appealing to the masses with its e-grocery solution.

https://cxonews.live/apricart-launches-paks-1st-hybrid-e-commerce-store/ 
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SkillReactor, a global tech platform, has created a new work experience platform for young software engineers to assist them to gain the 
skills and credentials required for employment.

For employment openings, the SkillReactor portal will link individuals with recruiters and companies. Its goal is to bridge the gap 
between companies and newly qualified developers by emphasizing problem-solving, understanding, and research skills.

Software developers are in higher demand than ever. Almost everything we do is supported by technology, and they are the enablers. 
While there are plenty of openings for engineers, few companies are prepared to hire inexperienced workers. The platform will assist 
bridge the gap between graduating engineers and the companies that require them.

SkillReactor, which provides virtual work experience, allowing novice and experienced software engineers to obtain valuable experience 
and enhance their industry expertise on full-fledged projects in a programming language of their choice. SkillReactor assists new 
engineers in learning optimal coding techniques and becoming job-ready by allowing them to operate, develop, and problem solve in an 
industry-simulated environment. Providing a realistic answer to the present scarcity of Software Developer skills.

The scalable methodology of SkillReactor enables developers of diverse backgrounds to improve their problem-solving, understanding, 
and research skills. This improves their employability while also ensuring that employers have access to the vital skills they require to 
flourish.

And, with remote working becoming more popular than ever, SkillReactor’s approach to upskilling uniquely positions the company to 
train engineers for a remote setting. The design of the platform is to assist existing developers in upskilling, whether it’s understanding 
the requirements of a new industry or expanding their abilities in another coding language.

‘Today, acquiring job experience is a bit of a chicken or egg problem,’ says Asim Shaikh, creator, and CEO. ‘Most job advertisements state 
that you must have work experience. Yet in order to have work experience, you must first have a job. SkillReactor should put a stop to 
this dilemma. It provides a virtual job experience to recent graduates and anybody looking to broaden their skill set.

“This is our response to the rising skills gap problem, allowing individuals to construct professional work-like projects. And accelerate 
their full-stack developer or backend developer career with a job-ready project portfolio,” he says.

SkillReactor, founded by software developers Asim Shaikh, Ryan Bell, and Yinka Fasawe, attempts to bridge the software engineering 
skills gap. The SaaS platform provides a simulated work environment. As well as broad-reaching projects for graduate and junior 
engineers, allowing software engineers. This will allow them to develop their abilities while also assisting organizations in finding the 
talent they need to expand.

https://cxonews.live/skillreactor-launches-platform-to-connect-employers-and-newly-skilled-developers/ 
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Meta, Alphabet (GOOGL.O) unit Google, Twitter (TWTR.N), and Microsoft (MSFT.O) agreed on Thursday to take a 
tougher line against disinformation, and fake news under an updated EU code of practice that could hit them with 
hefty fines if they fail to do so.

More than 30 signatories including advertising bodies have committed to the updated Code of Practice on Disinfor-
mation, the European Commission said.

The signatories agree to do more to tackle deep fakes, fake accounts, and political advertising, while non-compliance 
can lead to fines as much as 6% of a company’s global turnover, the EU executive said, confirming a Reuters report 
last week.

The companies, which include TikTok and Amazon’s (AMZN.O) live streaming e-sports platform Twitch, have six 
months to comply with their pledges. And those will have to present a progress report at the beginning of 2023.

“The new code is a testimony that Europe has learned its lessons. And that we are not naive any longer,” Commission 
Vice-President Vera Jourova told a news conference.

She gave these reasons which accelerated the EU’s crackdown on fake news:

• Russia’s invasion of Ukraine

• The Covid-19 pandemic

• Britain’s withdrawal from the European Union

Sanctions may include banning companies from Europe, EU industry chief Thierry Breton said.

“If there is the consistent flouting of the rules, we can think about stopping their access to our information space”.

Moreover, Critics such as the Association of Commercial Television and Video on Demand Services in Europe (ACT) 
said there were grave shortcomings in the revised Code.

“The Review does not offer concrete commitments to limit ‘impermissible manipulative behavior’. Commitments go 
no further than a blanket statement to follow the law. Which is obvious and does not require a Code,” it said.

https://cxonews.live/meta-google-twitter-vow-to-fight-fake-news/ 
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The UBL in collaboration with Habib University 
launched the “UBL Datathon”, the first of its kind 
initiative in the Banking industry. The Datathon used 
UBL’s market-leading digital capabilities, combined 
with the academic excellence of Habib University to 
provide a platform to the best and brightest technolo-
gy enthusiasts of Pakistan.

Firstly, the participants competed to provide technolo-
gy-based solutions to real-life challenges faced by the 
financial services industry. Several innovative 
business ideas and solutions driven by Data Analytics 
and Artificial Intelligence were submitted by the 
participants.

Further, these were judged by global thought leaders including Amazon Web Services, Microsoft, DBS, Kaggle, Maybank, and Common-
wealth Bank.

The journey spanned several months, culminating in the award ceremony where the most innovative and practical ideas were 
recognized and awarded. Held at the Habib University Campus in Karachi, the UBL Datathon event’s Guest of Honour was Shazad G 
Dada, President & CEO of UBL.

Other esteemed guests included Sohail Javaad, Executive Director Digital Financial Services Group, State Bank of Pakistan, Wasif A Rizvi, 
President, Habib University and other experts from the IT industry.

Faisal Anwar, CIO of UBL, and other senior executives of the bank represented the UBL.

The event comprised of a number of informative sessions including “Importance of Big Data and its challenges” from the executive 
director SBP; as well as an address on the vision behind Datathon by the CIO UBL and a panel discussion of industry experts on “Data as 
an Organizational Asset”.

The highlight of the event was the award ceremony where the awards given under two categories i.e. Best Idea from Fintech and Best 
Idea from University students.

Awards details are as: Best Fintech – 5 Hazar -1st Position, University Category – PIAIC, 2nd Position, University Category – Think Data 
Tech, 3rd Position, University Category – Codianics.

Shazad G Dada, President & CEO of UBL in his keynote address presented the global and domestic trends that are shaping the financial 
services industry and how banks must transform into Data-Driven Organizations.

But he also shared UBL, as Pakistan’s most progressive and innovative bank. But also shared practical examples of how it is using these 
to revolutionize the Banking industry:

• Design Thinking

• Data Analytics

• Artificial Intelligence

• The Internet of Things

Meanwhile, Shazad G Dada appreciated the participants and the winners for their innovative ideas. Likewise, he invited them to visit 
UBL’s state-of-the-art Design Thinking Lab for future collaborations with the bank.

Above all, UBL Datathon has been a pioneer project combining the best talent from the financial services industry, Fintechs and the 
academia of Pakistan. 

In conclusion, we hope that this will pave the way to promote Pakistani tech talent. Therefore, it will provide them with a platform to 
further develop their skills. (for the progress and advancement of Pakistan).

https://cxonews.live/ubl-launches-ubl-datathon-with-habib-university/ 
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TECH ENTREPRENEUR OPENS UP
PINEASE TECH UNIT IN PAKISTAN

ABHI WINS THE BEST DIGITAL
STARTUP AWARD AT PDA 2022

Pakistani-Canadian Tech Entrepreneur Salman Merchant Opens 
up Pinease Tech Unit in Pakistan Pinease is a Canadian Software 
Delivery Firm that opened its new center in Pakistan. It is Co-found-
ed by Salman Merchant – a Pakistani Canadian Entrepreneur. 
Salman has also worked as a Chief Technology Officer for many 
well-renowned brands in Canada.

Pinease is a sheer product of hard work and dedication established 
by just another Pakistan. Salman, as he recalls had to sleep on high 
streets as he did not have money to pay for the house. He recalls a 
time when he had a few hours left to pay for his final examinations 
but despite cutting expenses, he was unable to obtain the entire 
amount.

He had to seek help from one of his lecturers at the university. The 
lecturer happily paid the exam fee but refused to take back the 
amount and asked Sal to pass it on to someone who is in need. 
This is what motivated him to not only bring business to Pakistan. 
But also open Foundations in Remote areas to provide computer 
and IT education.

Salman started his career as a freelance developer and moved to 
the UK for higher studies in 2012. During his stay in Canada, he 
gained experience in the tech industry. And did a deep dive into it 
by working with various tech executives.

Working with the Public and Private Sector in the UK; he has an 
extensive experience in Cyber security Standards and General 
Data Protection Regulation (GDPR) so he decided to take his skills 
to use and moved to Canada in 2016 and established his Digital 
Agency with the name of Pinease Technology that is providing 
Cyber Security and Web Application solutions to many well-re-
nowned brands in Canada including Deloitte, Lone Wolf Technolo-
gies and HK Strategies. With continuous hard work and innovation 
in the IT Industry, Pinease Technology – awarded as the most 
reliable service provider in 2020. And it rated in the top 25 growing 
IT companies in Canada.

The company has also won the highest number of contracts ever in 
the history of Robert Half. (due to its top-quality service and dedica-
tion). During the COVID19, the company became a helping hand 

Founded in 2021, ABHI started its operations in Pakistan with a 
mission to financially empower Pakistanis. With a stellar growth 
record proven by their recent $17 million Series A Funding, ABHI 
wins the ‘Best Digital Start-up’ award at the Pakistan Digital Awards 
2022 for their Earned Wage Access (EWA) product in just a year!

Moreover, ABHI is the first financial wellness platform in Pakistan. 
Which offers many financial services like Payroll Financing, Payroll 
Processing, Invoice Factoring, and Earned Wage Access (EWA).

However, it is Pakistan’s first earned wage access and salary 
on-demand platform, providing different financial solutions for 
businesses.

EWA changes the way you receive and spend your salary. And 
through this financial product, employees can access their earned 
salary 24/7 through the ABHI mobile app and SMS. As a result, it 
saves them from high-interest rates and debt traps.

In short, ABHI has successfully empowered 180+ companies 
financially in just one year. And it looks forward to partnering with 
more companies to help empower them and their employee. 
Above all, they are making it possible with their range of financial 
wellness products in the years to come.

https://cxonews.live/abhi-wins-the-best-digital-startup-award-at-pda-2022/  
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for many Franchises and SMEs. And it helped build the COVID 
Screening platform in accordance with the Canadian COVID 
regulations.

Now, the company has aimed to expand its operations in Pakistan. 
And opened its first delivery center in Karachi to provide job 
opportunities for the Young Talented Individuals of Pakistan.

The Opening ceremony of the new Office was held on 3rd June 
2022 where many Top Canadian CEOs including PETER SCULLY 
(CEO & President BioPed Footcare Inc) joined and inaugurated the 
event.

In conclusion, the company is also introducing a Skill Development 
program for IT professionals in Pakistan. Which will enable the 
developers in Pakistan to upgrade their skills to the western 
market.
https://cxonews.live/tech-entrepreneur-opens-up-pinease-tech-unit-in-pakistan/ 



Pau-Pau is unveiled to be the new face of foodpanda in order to better connect with millions of users across Asia, offering a fresh and 
dynamic user experience to the site. The new character, Pau-Pau reflects the joyful, friendly, and energetic nature of foodpanda. And is 
also concerned with empowerment and the environment.

Pau-Pau will be available across all foodpanda touchpoints, including the app, digital and social media, and out-of-home activations. To 
honor more than 5 years in Pakistan and 10 years across APAC as Asia’s first food and grocery delivery platform, foodpanda unveiled a 
new face for the company – Pau-Pau! Pau-Pau, a free-spirited and fun-loving panda, is a first-of-its-kind brand ambassador, supporting 
empowerment and sustainability throughout the area.

Pau’s as a foodpanda brand ambassador will be fully realized, from his own language and tale to a whole set of principles such as environ-
mental stewardship, empowerment, and the belief in living life on one’s own terms. With Pau-Pau, foodpanda has built a personable 
personality that can better connect with millions of people across Asia.

The pink panda originally appeared in Japan, Taiwan, and Cambodia in December 2021, and has since spread to Singapore, Malaysia, 
Thailand, Hong Kong, Laos, the Philippines, Myanmar, Bangladesh, and now Pakistan. Pau-Pau will lead Foodpanda’s entry into the 
ever-changing, lively, and media environments.

Foodpanda increases its digital marketing goals beyond traditional channels by presenting a new personality that perfectly reflects the 
company. Customers may now discover Pau-Pau as emojis, stickers, and filters on the WhatsApp and Instagram apps for vibrant interac-
tion, freedom of expression, and communication.

The new character will gradually roll out across all foodpanda channels and interfaces, including the app and website, as well as digital 
and social media platforms, out-of-home activations, and more.

“As foodpanda becomes a partner in our daily lives, we want Pau-Pau to be an inspiration for individuals to enjoy life on their 
own terms and to the fullest,” said foodpanda CEO Muntaqa Peracha.”

“Pau-Pau represents and brings the foodpanda spirit to life. It assists our communities in reimagining how they use delivery, bringing 
brightness and excitement to their lives. It thrills us that our consumers will finally meet Pau-Pau!” he said.

Pau-Pau is most enthusiastic about three things. Empowerment and living life on one’s own terms; the environment, as foodpanda’s 
sustainability champion; and food and enjoyment. Foodpanda, as a platform, enables convenience for customers, freeing up their 
valuable time by making it simpler to get food. And groceries that deliver swiftly and 24/7.

Pau-Pau builds on foodpanda’s last brand makeover. Which saw the company revitalize its image with new graphics and a more vivid 
color palette throughout its design touchpoints. As well as a more pleasant user experience as the platform extends beyond food 
delivery.

https://cxonews.live/pau-pau-foodpanda-introduces-a-first-of-its-kind-brand-ambassador/ 
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PAU-PAU: FOODPANDA INTRODUCES A
FIRST-OF-ITS-KIND BRAND AMBASSADOR



HBL, Pakistan’s largest commercial bank has entered into a partnership with Payoneer (NASDAQ: PAYO), the 
commerce technology company powering the largest payments and growth for the new global economy.

The ceremony marked the official partnership between the two firms; promising to bring ease of international 
business payments to companies and individuals in Pakistan.

As enterprises increasingly engage with businesses and consumers across borders, a need has developed to deliver 
funds to their global clients efficiently, while enabling a client experience that meets the requirements of internation-
al businesses and consumers.

This is where HBL and Payoneer step in to facilitate and enable real-time international payment transfers for their 
clients.

The ceremony was attended by Faisal N. Lalani, Head International Banking – HBL accompanied by Abrar Ahmed Mir 
– Chief Innovation & Financial Inclusion Officer – HBL along with other senior executives from both the organizations.

On this occasion, Mohsin Muzaffer, Country Manager for Payoneer remarked- “It is expected that Pakistan’s IT 
exports will cross the $3.5 billion mark by the end of this year and this is just the start. Despite the potential, receiving 
international business payments in Pakistan remains a pain point with unfavorable exchange rates and outdated 
services.

With this partnership, we want to ensure that businesses and individuals can receive their business payments via 
Payoneer within seconds into their HBL accounts.

Whether you are a traditional exporter, a seller on Amazon, or a company or individual exporting IT services, 
Payoneer and HBL are here to serve you and make it easy for you.”

Commenting on the occasion Faisal N. Lalani, Head of International Banking – HBL, said, “HBL prides itself in empow-
ering the Pakistani Client by increasing choices. And thus, accelerating the pace at which our economy digitalizes.

Our collaboration with Payoneer will facilitate recipients of foreign payments in Pakistan. It will enable greater 
exports of goods and services and bring in much-needed foreign capital through the banking channel.

In short, we believe that this partnership would prove to be a milestone in nurturing the digitalization of Pakistan’s 
economy. And will unplug opportunities for both small businesses and services exporters, in line with the vision of 
our senior leadership”

https://cxonews.live/hbl-and-payoneer-to-facilitate-businesses-freelancers/ 
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Pakistan’s largest digital bank, Mobilink Microfi-
nance Bank Limited (MMBL), has collaborated 
with CARE International in Pakistan (CIP) to 
promote entrepreneurial ventures across the 
nation through innovative digital financial 
solutions.

The collaboration is powered by CARE’s Ignite 
project, funded by the Mastercard Centre for 
Inclusive Growth, enabling financial and techno-
logical access for entrepreneurs, especially 
females. The Ignite project is part of a global 
collaboration between CARE and the Centre for 
Inclusive Growth, Mastercard’s social impact 
arm. Under this strategic partnership, MMBL 
and CARE aim to accelerate the financial inclusion of more than 12,000 entrepreneurs, especially females who have been running their 
businesses for at least two years and have employed a minimum of 2-10 staff members.

On the occasion, Ms Romina Khurshid Alam, Special Advisor to the Prime Minister praised the collective efforts of both CARE Internation-
al and MMBL towards fostering a synergistic approach to enhance the financial inclusion of women entrepreneurs in Pakistan. Also, she 
indicated that women’s economic empowerment is a key priority area for the government and encouraged the promotion of similar 
initiatives to reach the unbanked segments of the population, especially women.

She further added that such projects continue to lend unwavering support for women’s long-term financial development and the 
nation’s economic growth.

Enhancing access to credit and subsidised loan products helps scale their operations considerably. In addition, the collaboration will also 
support the capacity building and mentoring of these budding entrepreneurs with a focus on the use of digital technologies. With the 
power of technology and telecommunication connectivity, female entrepreneurs attending the event were given mobile phones, to 
facilitate convenient and secure access to premium digital financial services and hybrid lending solutions to help scale their businesses.

Speaking at the event, Ghazanfar Azzam, President and CEO of MMBL said: “There are about 100 million unbanked people in Pakistan, 
and at least 82 percent of them are women. Women, in particular, lack access to formal digital financial services, making it difficult for 
them to participate in economic activity.

MMBL, through this strategic partnership with CARE, is focused on training female entrepreneurs across the country to upskill their 
technical and professional skillsets, thereby reducing poverty and boosting prosperity by financially empowering them. This strategic 
partnership will play a critical role in promoting financial inclusion across the country and further the common goal of closing the gender 
gap in the financial sphere.”

Speaking at the launch, the Country Director of CARE International in Pakistan, Adil Sheraz said: “With women constituting nearly 50 
percent of Pakistan’s population, gender equality in all its interventions is a key focus area for CARE. Through this collaboration with 
MMBL, we seek to facilitate the much-needed access to finance and capacity building for growth-oriented entrepreneurs, especially 
women. This collaboration with MMBL is part of CARE’s focus on synergistic efforts to enhance financial inclusion in the country, especial-
ly for women.”

Lisa Richman, Eastern Europe, Middle East and Africa Director for the Mastercard Centre for Inclusive Growth said: “At Mastercard, we 
believe that financial inclusion is the path to a prosperous future for all.

We are committed to supporting entrepreneurs in their digital transformation journey and through the Centre for Inclusive Growth, we 
will continue to provide entrepreneurs, especially women, with the financial tools, training, know-how, resources, and technologies they 
need to connect with the digital economy to drive further growth and become more resilient.

We are proud to build on our longstanding global partnership with CARE as we mark next chapter in our journey in Pakistan.”

https://cxonews.live/mmbl-joins-hands-with-cip-to-promote-entrepreneurial-ventures/ 
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MMBL JOINS HANDS WITH CIP TO PROMOTE
ENTREPRENEURIAL VENTURES



Dastgyr, a Karachi-based B2B marketplace that links suppliers to mom-and-pop stores, revealed on Tuesday that it 
had secured $37 million in Series A finance – the first round of financing for a new firm after seed money — the 
largest investment in Pakistan to date.

According to a news statement, the $15 million investment was spearheaded by VEON Venturing, the corporate 
venture arm of Jazz Pakistan’s parent firm. Zinal Growth, DEG, Khwarizmi Ventures, OTF Jasoor Ventures, Cedar 
Mundi, Reflect Ventures, Century Oak Capital, Hi2 Global, GoingVC, Astir Ventures, K3 Diversity Ventures, and 
Chandaria Capital also participated in the round, as did the founders of Property Finder, Ayoconnect, Quiqup, and 
senior management from DoorDash.

According to the press release, the fresh funding comes less than a year after Dastgyr revealed its $3.5 million seed 
round.

Dastgyr claims to have grown by 300 percent since then. Adding over 70,000 shops across five regions and expand-
ing into new areas like construction and building supplies.

“We are overjoyed to have reached this milestone in the current global economic climate. While we are 
pleased with our expansion, we are even more proud of achieving this expansion with excellent capital 
efficiency. Today’s emphasis is turning toward unit economics, burn multiples and sustainability. But these 
have been our primary focus areas. Since the beginning “Dastgyr co-founder Zohaib Ali was cited in the news 
statement as stating.

He stated that financial inclusion, which is essential to the startup’s purpose. Will elevate and empower Pakistan’s 
small and medium-sized retail businesses to potentially unleash up to $10 billion in new GDP.

According to the press release, VEON has joined Dastgyr at a time. When the latter is looking to expand its Buy Now 
Pay Later offering and create loan options for its merchants. It went on to say that Jazz and JazzCash will allow 
Dastgyr to expand its lending arm across Pakistan.

https://cxonews.live/dastgyr-gets-37-million-the-largest-investment-in-pakistan-at-this-point/ 
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Pakistani startups have been striving to adjust to a changing economic environment by rolling back some of their 
services and reducing their workforce, said various stakeholders, as these companies seek to appear more consoli-
dated and resilient to attract greater investment.

• Tech-driven firms in Pakistan captured global attention after raising $365 million last year

• The growth of startups was facilitated by low-cost liquidity across the world

The newly launched tech-driven firms in Pakistan drew global attention after they managed to raise about $365 
million in 2021, accounting for over 60 percent of all deals made within the sector during the last seven years, accord-
ing to startup advisory platforms like Invest2Innovate (i2i) and Alpha Beta Core.

The inflow of funds also continued during the first quarter of this year, amounting to $176.6 million. However, three 
startup services in Pakistan, Careem, SWVL, and Truck It In, announced a reduction in their services along with layoffs 
to handle the prevailing economic situation in the country.

Careem announced its decision to suspend the food delivery service.

“The future plans of the company are very ambitious,” Madiha Javed Qureshi, communications and public relations 
director at Careem, told Arab News last week. “We are doubling down on our ride-hailing service. But when the 
economic conditions become favorable, we will resume food delivery as well.”

Truck It In, a logistical service that raised $13 million in one of the region’s largest seed funding rounds this February, 
announced realignment by scaling down business due to “the current global economic uncertainty.” “We have to 
deal with the new normal of 2022,” Sarmad Farooq, the organization’s CEO, told from Houston, Texas. “There is an 
opportunity for correction within the company through rightsizing.”

Truck It In cut down its workforce and reduced discounts on its services. “We don’t have capital constraints as we 
have 70 percent of the capital with us and sufficient cash available,” he continued. “But we want to use the capital 
with utmost responsibility. We have made the decisions while keeping in view the next 24 months.”

He maintained the recent decisions made by the company would help it emerge as one of the lasting players in the 
logistics sector after passing through the consolidation phase.
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Much like Farooq’s organization, Egypt’s tech-enabled mass transit solutions provider, Swvl Holdings, announced to reduce its 
headcount by approximately 32 percent while suspending intracity rides in Karachi, Lahore, Islamabad, and Faisalabad.

According to the World Bank, the COVID-19 pandemic and the war in Ukraine have negatively impacted the world economy which is 
expected to witness a major decline in growth from 5.7 percent in 2021 to 2.9 percent in 2022.

“The growth of startups resulted from the low-interest rate regime worldwide,” said Khurram Schehzad, CEO of Alpha Beta Core, a 
startup investment advisory platform. “During the last two years, this growth had fueled by high liquidity. As interest rates had drastically 
reduced to almost zero on the dollar. In some countries, these rates were even negative which diverted the money toward startups.”

“Low-cost liquidity, growth factor, and untapped markets were the main reasons that attracted funding in the region,” he continued. 
“Liquidity chased growth and value. Now, the interest rates are increasing, inflation is surging and the growth is slowing down. Naturally, 
money will flow out and its mobilization will become difficult.”

Schehzad said the current situation was not peculiar to Pakistan.

“Over here, there are about three startups that have cut down to save their costs,” he said. “If they do not bust, they will emerge much 
stronger.”

Kalsoom Lakhani, co-founder & general partner at i2i, a venture capital fund, said she was still “bullish” on startups in Pakistan.

“We’re still a massively untapped market with a large consumer base that’s increasingly digitized,” she said. “Any outside investor should 
know that this remains unchanged. However, with inflation and rising prices, consumer mindsets are also shifting. So, we should all be 
betting on founders that are building correctly in this environment. And they know how to be both economical and aggressive.”

In conclusion, asked about major challenges facing startups in Pakistan, experts mentioned the political and economic situation at home. 
While pointing out that global developments were likely to have less of an impact on these companies.

https://cxonews.live/startups-improvising-in-pakistans-tough-economic-challenges/ 
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E-Processing Systems’ flagship fintech platform Oneload has joined hands with Kuunda Pakistan. With the aim to 
solve the liquidity challenges faced by informal micro-retailers and small businesses in Pakistan to grow their 
businesses and build economic resilience. OneLoad’s retailers can now access real-time transactional liquidity 
products, working capital loans, and other tailored growth financing products across the country.

Oneload is one of the largest mass-market financial access platforms in Pakistan, enabling its retailers to deliver 
telecom, digital payments, and banking services to several million unbanked customers each month. OneLoad’s 
vision is to fully digitize supplier payment settlements and digital payment acceptance for micro-retailers. As of 
today, Oneload has expanded its network to 50,000+ retailers whilst the company has also received in-principle 
approval from the State Bank of Pakistan (SBP) to operate as an Electronic Money Institution (EMI).

Kuunda Pakistan has been formed as a Joint Venture between Kuunda Holdings and an embedded finance platform 
Neem. Kuunda Holdings, with its global footprint, has provided financial access to loans for more than 160,000 
informal agents and retailers, worth more than $150 million, through 12.5 million individual disbursements across 
the globe. Neem’s focus is on providing Financial Wellness via embedded financial services products to underbanked 
communities in Pakistan.

With mobile money transactions valuing more than PKR 1.6 trillion in the country with 12% growth last quarter. The 
liquidity challenges that Kuunda is solving are critical. So, the joint venture with Neem in the Pakistan market made 
for a perfect synergy.  Kuunda Pakistan is currently in the process of developing a successful, scalable partnership 
network. Which will launch and scale the full extent of its product portfolio in Pakistan.

Muhammad Yar Hiraj, CEO EP Systems said “We want to be the preferred digital and financial partner for the retailer. 
By enabling them to increase their business whilst ensuring their financial wellness. This partnership will help us to 
further expand our offerings and accelerate business growth for our retailer base”.

Moreover, Jalal ul Haq, CEO Kuunda Pakistan said “We are the connective tissue within the Pakistan eco-system. Our 
embedded financing solutions have ability to solve the liquidity problems felt by retailers. Such as those in the 
Oneload network, and to enable instant access to transactional liquidity and working capital financing. (through their 
mobile phones). We truly believe that this partnership will enable Oneload to grow the productivity of its retailers. 
And it will expand the usage and distribution of their products – delivering real, tangible results.”

In short, building on this collaboration, a new range of services will be extended in the Oneload app to enable 
retailers to access instant liquidity solutions and grow their business, their transaction volumes, and enhance their 
customer relationships.

https://cxonews.live/oneload-partners-with-kuunda-pakistan/ 

53 Cx Global July 2022

PRESS RELEASES

ONELOAD PARTNERS WITHKUUNDA PAKISTAN






